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                       HOME AUTOMATION 
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state-of-the-art technology that meets your needs and exceeds your expectations.
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Call us today for a no-obligation, in-home consultation.
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WOMEN’S ONLY CLINIC

DROP ONE 
DRESS SIZE 
IN 3 WEEKS!
IMMEDIATE RESULTS GUARANTEED

This NEW non-surgical and non-invasive
internationally patented cold laser technology
is approved for spot fat reduction/body
contouring and reducing the appearance of
cellulite and is also approved for
pain relief/control and management.

FDA-approved and Health Canada licensed.
Holistic approach to fat loss: does not freeze or heat 
fat cells to death, require injections or liposuction.

Exclusively o� ered in Ontario ONLY at our clinics.

NO EXERCISE    |     NO PAIN    |     NO SIDE EFFECTS  
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Call to book your private FREE consultation

WOODBRIDGE | 6175 Hwy 7, Unit 11

www.slimucanada.com

905-856-2377
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Allow our team of expert Design Consultants to curate customized  
furniture and accessories that reflect your personal style. Begin your  

design journey today - visit us in store or online.

Home is where the heart is.

Storefront 672 Chrislea Road, Woodbridge 289-268-0020 
Online ZILLIHOME.COM Instagram@zillihome

Contact us to book your complimentary in-home consultation!
Allow our team of expert Design Consultants to curate customized  

furniture and accessories that reflect your personal style. Begin your  
design journey today — visit us in-store or online.

Home is where the heart is.

Storefront: 672 Chrislea Road, Woodbridge 289-268-0020 
Online: ZILLIHOME.COM Instagram@zillihome
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W
ell, in the case of Yolanda Gampp, this could be 
a real possibility. If you’re not yet familiar with 
her work, she is a multi-millionaire YouTube 
baker (3.3 million subscribers, that is) … all 

thanks to her incredible imagination. 
� is is a woman who dreams up cakes for a living — not 

traditional tiered shapes and   avours, but cakes that look like 
hot dogs, huge candy apples, watermelons, in   avours like the 
ultimate red velvet and chocolate cake … You get the idea. 
Sweet mother of God, this lady has the power to tempt even 
the strongest-willed person with her cakes! Her belief is that 
anything is possible, and with the love and support of family 
and friends, the highest levels of success are attainable. Read 
her story on page 38.

Speaking of belief, we all pray that our faith need never be 
tested the way Paul De Lio’s is. Many of us go through life 
without ever having to question why tragedies strike our lives or 
the lives of others in the world. A few years back, we published 
an article about the de� nition of God. I remember asking the 
writer to pose this question to various religious leaders: “Where 
was God in moments such as 9/11?” Given the recent state of 

PUBLISHER’S NOTE

CAN YOU HAVE 
YOUR CAKE AND 

EAT IT TOO?

natural disasters and extreme weather conditions, one could 
ask the same question now. In De Lio’s case, where was God 
when deadly bacteria infected his body, nearly taking his life and 
resulting in the amputation of both of his legs? 

In that article years ago, one of the questioned religious leaders 
replied that God was in the � remen going up the stairs to rescue 
the people in the towers. It’s a response that to this date gives me 
comfort. Likewise, now, God is in the rescue workers bringing 
relief to Puerto Rico, Mexico and Florida. And God was in the 
doctors who fought to save Paul De Lio. He was with the family 
and friends who prayed for De Lio’s life and later, for his recovery. 
Today, just a few months after his ordeal, De Lio is � lled with 
positivity and gratitude. He is ready to help others � nd ways to 
live with motivation. Dare I say, then, God also resides in De 
Lio’s heart. See his story on page 32.

Of course, it’s possible you do not agree with my thoughts 
on the whereabouts of God. We all know that one should not 
speak casually of politics or religion, for these are sensitive 
topics (although the weather isn’t exactly a safe topic anymore, 
either). But perhaps you will be interested in our story about 
the Bahá’Í Faith, a relatively new religion with 5 to 7 million 
adherents practising globally. If you believe in the betterment of 
the world, in unity, love and service, you might � nd your place 
here. Bahá’Í’s believe in equality of all sexes, races and creeds, 
and in the harmony of science and religion. Story on page 74. 
In this day and age, we could all use more unity, love and faith, 
regardless of what form it takes. May you enjoy this edition of 
City Life Magazine. It, like life, is yours to experience and do 
with what you will.

Michelle Zerillo-Sosa, Publisher/Editor-in-Chief

Believe 
In a world that is fast becoming soulless
Be challenged to fi nd your own soul 
Then make it selfl ess. 
When the television portrays only tragedy 
Be challenged to turn it off  
Spend your time working on your own humility. 
If you’re surrounded by people who are envious
Be challenged to cull the herd around you 
Fill your life with those who bring joyousness. 
During the times you feel utterly hopeless
Be challenged to claw your way out 
Understand that genuine happiness is timeless. 
Find your soul. Believe in yourself. Trust in your God. 
Love your family. Share your plenty. Lean when you 
need. Live out loud. 
Love heartily. Grow your humanity. 
Infect the world with your faith. 

— from The Wife by Iris Imeneo

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

@citylifemag / @amorebagstoronto / @fernandozerillo
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Publisher/Editor-in-Chief
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COVID-19 has been unlike any other disease in terms 
of its devastating impact on the world’s physical, social, 
mental and � nancial health.

First and foremost is the loss of life. You need only 
speak to someone who has lost a family member to COVID-19 to 
get a sense of the devastation caused by this illness. In Ontario, 3,648 
long-term-care home residents in 630 facilities have died, prompting 
Diamond & Diamond Lawyers to � le a $500-million class-action 
lawsuit on behalf of victims who died due to avoidable negligence. 
� e suit names major long-term-care providers across the province, as 
well as the Ontario government and several municipal bodies (story on 
page 52). � is tragedy raises the question of whether we, as a society, 
have a lack of empathy for the elderly. Have we been complicit in the 
shocking inadequacy of care in our nursing homes? 

Besides the death toll, the long-term side-e� ects and the mental 
stress of adapting to this new way of life, COVID-19 has a� ected 
the � nancial stability of local businesses. Government-mandated 
shutdowns have hit small businesses hardest of all. Is there a point 
when the civil rights and economic survival of these business owners 
supersede the recommendations of health o�  cials? In an ideal world, 
there would be no contradiction between the health and safety of the 
population as a whole and the well-being of small businesses.

Our March/April cover features local business owners standing 
before a mural of Mr. Monopoly covering his mouth. Much like 
in the game of Monopoly, some business owners feel they have 
been dealt a losing hand when it comes to dealing with shutdown 
regulations during this pandemic. In our cover story, they share their 

disappointment in the uneven mandates that have forced them to close 
their retail spaces, while allowing big-box stores to remain open, despite 
the fact that these companies often fail to comply with customer 
restrictions. As consumers, we bear some of the burden of supporting 
small businesses with our dollars. If we don’t “Buy Local, it’s Bye, 
Local.” One controversial � gure in this debate is Vladislav Sobolev, 
founder of We Are All Essential, a network of businesses � ghting to 
put an end to lockdown casualties and the loss of related jobs. 

COVID-19 has robbed us of our ability to connect with others. We 
have a human need to express our feelings, to feel supported and heard, 
to share love and a� ection. � ese things are all a part of empathy, and 
when we lose the ability to ful� l these needs, we lose our empathy.

Despite everything that happened in 2020 and beyond we must 
remain inquisitive and optimistic as we demand accountability from 
our leaders. � ere is light at the end of the tunnel, as vaccines are now 
starting to be administered. We must move forward as a society that 
looks out for one another, not letting any disease compromise our 
empathy. Remember, the struggles we face today shape our future.

Until the next edition, we hope you remain healthy, safe 
and optimistic.

“Neuroscience has proven that similar areas of the 
brain are activated both in the person who suffers 
and in the one who feels empathy. Thus, empathic 

suffering is a true experience of suffering”
— Matthieu Ricard, Buddhist monk, humanitarian, author 

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

@citylifemag / @amorebagstoronto / @fernandozerillo
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Every challenge we face shapes our character; the way 
we respond to adversity informs our con� dence as we 
move forward. 

Take our cover man, Dan Levy, actor, writer, director 
and producer of the hit TV show Schitt’s Creek. In 2020, the show, 
about a formerly wealthy family forced to relocate in a small town, 
was nominated for 15 Emmy Awards — the most nominations given 
to a comedy show in its � nal season — and won nine, becoming the 
only series ever to sweep all four acting categories. No doubt many 
of us, while at home in lockdown with what seemed like nothing but 
bad news keeping us company, enjoyed watching Schitt’s Creek for a 
temporary escape from reality. Not only for the excellent comedy, but 
also to see the characters’ evolution toward sincerity and kindness. 

Another standout of the show was its portrayal of Levy’s character, 
David. Whereas many other TV series make LGBTQ characters 
tragic � gures or the butt of jokes, or just sideline them, Schitt’s Creek 
normalized David and his relationship with his boyfriend, Patrick. 
Levy, who is openly gay, says that playing David made him feel 
comfortable in his own skin, something he had struggled with since 
being bullied by schoolmates in his youth. Writing a character who 
has full acceptance also allowed Levy to promote inclusivity and to 
engage in important social commentary. Read the full story on page 60.

Jordan Oram is a Grammy-nominated cinematographer who has 
worked with some of the biggest names in entertainment, including 
Drake and Coldplay. In his debut book, � e Journeyman, he explores 
the theme of male vulnerability. He shares his own journey of loss, 
grief, depression, success and self-love, as well as his favourite self-
re� nement tips, life lessons and a�  rmations. But the most surprising 
feature of � e Journeyman is that it is printed on compostable paper that 

contains seeds; it can be planted in a pot of soil. How metaphorical: 
a book that grows your self-worth and aspirations, then grows trees, 
plants and � owers. Read the full story on page 43.

In 2013, a serious car crash left Dr. Matthew Galati with life-
threatening injuries. When he woke up, he couldn’t walk or talk and 
was diagnosed with traumatic brain injury (TBI). Initially depressed 
about his prognosis, Dr. Galati eventually found hope in the form 
of two books: My Stroke of Insight, about a brain scientist’s recovery 
from stroke, and Spark: � e Revolutionary New Science of Exercise and 
the Brain, which tells the story of an experimental gym program in 
a school district near Chicago. To determine whether exercise could 
improve academic performance, they had the kids go for a run every 
morning. At the end of the year, on standardized testing for math 
and science, the district, scored, respectively third and � rst in the 
world. Dr. Galati began to research how the brain heals by creating 
new cells and making new connections. With his � ndings, he created 
a rehabilitation plan including physical exercise that led to marked 
cognitive improvement. Dr. Galati went on to found Brain Changes 
Initiative, which funds research in TBI and supports survivors of TBI. 
How’s that for adjusting the sails?

We hope you enjoy this latest edition of City Life Magazine. Until 
next time, keep adjusting your sails to reach your destination.

“I can’t change the direction of the wind, but I can 
adjust my sails to always reach my destination”

— Jimmy Dean

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director
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O
ver these past many months, we have all been asked to 
adhere to restrictions that are completely unfamiliar 
to us. We have been asked to stay away from friends 
and family because if we were unwitting carriers of 

COVID-19, we could do extreme harm to them. � is universal 
disconnect is antithetical to the existence of humankind, which, since 
the beginning of time, has been de� ned by the gathering together in 
tribes as a means of survival. 

What was once a survival skill and a tribal quest for sustenance 
could well have been a gateway towards a deeper need for connection, 
and the ongoing existence of humankind.

We have learned from studying people living in Blue Zones, often 
de� ned as longevity hot spots, that older people who live with younger 
people tend to live longer than the norm.

In fact, grandparents who live at home and take care of their 
grandkids actually live a healthier and longer existence. 

Dan Buettner, founder of the Blue Zone and a National 
Geographic Fellow, as well as a New York Times Best Selling Author, 
discovered � ve places in the world that are dubbed Blue Zones — 
where people live the longest and the healthiest: Okinawa, Japan; 
Sardinia, Italy; Nicoya, Costa Rica; Ikaria, Greece, and Loma Linda, 
California. While Canada is not one of the Blue Zones, there are 
things we can do to try to live longer and more ful� lling lives.

Our cover star, Zendaya Maree Stoermer Coleman, actress, singer 
and producer of the Net� ix movie Malcom & Marie (starring alongside 
John David Washington), shares what happens when two individuals 
explore the various levels of human connection by learning how to 
be patient and empathetic. Story on page 46.

� roughout history, there have been times when the milk of human 
kindness has been interrupted, when women and men have been 
unwilling or have chosen to become disconnected from the convenance 
of compassion and the thoughtful attributes of kindness and empathy. 
When this happens, the spirit of humankind is negatively impacted 
and transformed.

And so, in the spirit of reconciliation and making amends, on June 
30th of this year, Canadians right across the country rallied around 
their radios to actively listen to the voices of our fellow Indigenous 
Canadians. We listened to their stories and felt the crushing impact 
that the discoveries of the thousand-plus remains of Indigenous 
children on the sites of many Indian residential school sites is having 
on all Canadians, of every race, colour and creed. We cannot change 
our past, but we can certainly do our utmost to shape both our own 
futures and those of our children. Story on page 56.

We at City Life hope that you enjoy this latest issue of our magazine 
and even though we may not live in a Blue Zone, we can all do our 
part to adopt the many traits and habits that can aid us in living both 
a longer life, and also a more ful� lling one.

Until next time, stay healthy, curious and connected!

“We all are so deeply interconnected; we have no option but to love all. Be 
kind and do good for any one and that will be refl ected. The ripples of the 

kind heart are the highest blessings of the Universe.”
— Amit Ray

CONNECTING THE DOTS

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

@citylifemag / @amorebagstoronto / @fernandozerillo
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Welcome to our Sept./Oct. edition of City Life Magazine.
We are extremely proud of all the people who 

contribute to the success of each edition of City Life 
Magazine. We understand that our lives, reshaped by the pandemic, 
are neither as familiar nor as comfortable as they used to be. As a 
society, we have experienced a host of challenges that are foreign 
to us, but which demand our commitment as we manage our way 
through this new normal.

With deadlines becoming harder to meet, coupled with the 
shortage in supplies and in the workforce, we are all experiencing 
unprecedented challenges.

� e key is to remind ourselves that we are in this together; that 
we need to stay kind and patient with one another.

� e Canadian actor Benjamin Hollingsworth, who stars in the 
Net� ix series Virgin River, reminds us why the show is so popular 
during the pandemic. At a time when we were all sheltering in 
place, the citizens of small town Virgin River were doing the exact 
opposite — dropping o�  soup at the home of a sick friend and sharing 
hugs with one another. Because it was a reminder of what we were all 
missing, the series became a binge-watching experience, reinforcing 
our faith in the inherent goodness of people. Hollingsworth’s views 
on success, true happiness and the importance of staying humble 
and kind resonate. His de� nition of happiness is � nding joy and 
ful� llment in all that he does.

While shows like Virgin River help us dream of better days, we 
cannot escape life’s tragedies — most especially the one taking place in 
Afghanistan. � e images at the Kabul airport showing people running 
alongside a U.S. Air Force Boeing C-17 plane in hopes of being 
shepherded aboard are devastating. With the pullout of American 
troops and personnel, and the recent Taliban takeover, Afghan people 
are in abject fear for their future. We spoke to Sally Armstrong, a 
journalist, human rights activist, author and Amnesty International 
Award winner, about what can we do to help the Afghan people, who 
are facing great hardship and tragedy under the new Taliban rule. 

� e importance of family and the belief that the world could be 
changed one wristband at a time is the foundation of ZOX. � e 
ZOX wristbands brand was founded by Jason Kuipers, who hand-
made his � rst wristband to match his lemon-lime Nikes. He never 
thought it would grow into a full-� edged business, let alone one 
he’d run with his two brothers. Whether you like their You Got � is 
band or Stay Humble, Stay Kind what are delightfully heartwarming 
is the experiences that the brothers share of people who have gone 
through and overcome tough times, thanks, in part, to the kind and 
motivational words on their bracelets.

Working as a community to achieve common goals for the well-
being of our families is what Vaughan, Ont., citizens thrive on — an 
integral part of our communal spirit that we celebrate.  As Mayor 
Bevilacqua explained in a recent interview: “My community is a 
community that pursues excellence. We do this by working hard, 
pooling the resources of each of our members and actualizing our 
full potential.”

� e best example of this actualized potential was realized this 
winter, with the opening of Vaughan’s new Cortellucci Vaughan 
Hospital, Canada � rst smart-technology hospital. It has been a decade 
in the making. 

We hope that you are inspired and motivated by the stories in this 
latest edition of City Life Magazine.

As we embrace the bountiful fruits of the fall harvest and a slow 
re-entry into a newly de� ned world, let us all remember to be patient 
when going through life’s challenges and to remain humble when 
we are � ourishing.  

ʻ̒ Two things defi ne you: your patience 
when you have nothing and your 

attitude when you have everything.ˮ

— George Bernard Shaw

STAY HUMBLE, 
STAY KIND

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief
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It brings us great joy to share with you our Sept/Oct edition 
of City Life Magazine. 

We spoke with Melissa Lantsman, the first LGBTQ 
woman and Jewish woman ever to be elected as a 

Conservative MP, who is making a positive impact on Canadian 
politics. She told us she believes that it doesn’t matter where you’re 
from, what colour you are, who you love, or whether you pray on 
Saturday or Sunday — or not at all — and that she is proud to 
have the support of the Thornhill community, which values all that, 
too. Like many others who came to Canada, her parents worked 
hard, saved their money and contributed to their community, but 
Lantsman is afraid that the Canadian dream is now in jeopardy. 
A recent survey stated that 30% of young Canadian immigrants 
are likely to leave this country. The reason? Three quarters of them 
said the rising cost of living is pushing them away to other, more 
affordable places. For the first time in our history parents really 
are not sure if their children will have better lives than they did.

Our experiences have the power to shape us, and we are all 
molded by moments in our lives — good or bad — that help 
define who we are. Whether we allow those moments to define us 
or rise above them is what makes the difference. Natalie Kehren, 
who grew up in an alcoholic home, survived abusive relationships, 
and later turned to addiction to cope, chose to crawl out of her 
own darkness and find her own light. Today she is a Certified 
Natural Health Practitioner and Spiritual Director — and she is 
proof that we do not need to let life experiences dim our light.

Wes Hall moved to Canada from Jamaica at the age of 16. He 
also experienced turmoil living with an abusive mother who kicked 
him out of his home at the age of 13. No one could have imagined 
the impact this young man would have in his new country, through 
his businesses, his prosperity and his mentorship … you can read 
more about his compelling story in this issue.

After 34 years in politics, serving his community with 
distinction as a leader, changemaker and driving force as the 
3-times-elected mayor of Vaughan, and on his birthday and the 
eve of the Mayor’s Gala, Maurizio Bevilacqua announced that he 
would not be running for a fourth term as mayor.

He is at peace with his decision, “simply because I think I am 
leaving the city in a better state than I inherited it,” he told City 
Life. In fact, back in 2010, the city of Vaughan did not have a 
subway, a university, a downtown core, a hospital or a 900-acre 
park in its urban setting. He felt that the city required leadership 
to transform its image, a transformation that would bring respect  
back to the city.

“I had to trust the universe and it has served me exceptionally 
well throughout my life,” he told us. It’s not often one hears a 

political figure make such statements … but this particular figure is 
not like any other mayor. He recently completed a painting titled 
What’s the Point?, a white canvas with a tiny dot in the middle. Its 
meaning, you ask? To inspire people to ask themselves the most 
fundamental question about our existence on Earth. And this 
painting was just bought by an anonymous collector for $1 million, 
which has been donated to the new Cortellucci Vaughan Hospital.

How did this man stay true to his course? Well, he does 
something unique at the end of each day — he puts himself 
through a “spiritual examine”: “Where did my actions bring me 
closer to the light?” he asks himself. By doing so, day in and day 
out, “You begin to realize this is a virtuous way of life rather than 
a life of vices,” he says.

Our favourite quote from this interview came when Bevilacqua 
shared his definition of success: “Success is the recognition that we 
were put on this Earth to really manifest love, to give of ourselves 
in a selfless way, to improve the human condition.” 

We can all agree that the purpose of life is to improve the 
human condition, not just your own, and we echo his sentiment 
of feeling incredibly blessed to be able to live as human beings in 
a Universe that was created for us and not by us.

We hope you enjoy this latest edition of City Life, and perhaps 
be inspired along the way to say Mizzica! while reading about 
a few incredible individuals who chose not to have their light 
dimmed — who chose, instead, to serve as a light for others. Or 
at least discover Mizzica Gelato and how it came to be.

With gratitude, love and kindness, 

— André Malraux
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W
ell, in the case of Yolanda Gampp, this could be 
a real possibility. If you’re not yet familiar with 
her work, she is a multi-millionaire YouTube 
baker (3.3 million subscribers, that is) … all 

thanks to her incredible imagination. 
� is is a woman who dreams up cakes for a living — not 

traditional tiered shapes and   avours, but cakes that look like 
hot dogs, huge candy apples, watermelons, in   avours like the 
ultimate red velvet and chocolate cake … You get the idea. 
Sweet mother of God, this lady has the power to tempt even 
the strongest-willed person with her cakes! Her belief is that 
anything is possible, and with the love and support of family 
and friends, the highest levels of success are attainable. Read 
her story on page 38.

Speaking of belief, we all pray that our faith need never be 
tested the way Paul De Lio’s is. Many of us go through life 
without ever having to question why tragedies strike our lives or 
the lives of others in the world. A few years back, we published 
an article about the de� nition of God. I remember asking the 
writer to pose this question to various religious leaders: “Where 
was God in moments such as 9/11?” Given the recent state of 
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natural disasters and extreme weather conditions, one could 
ask the same question now. In De Lio’s case, where was God 
when deadly bacteria infected his body, nearly taking his life and 
resulting in the amputation of both of his legs? 

In that article years ago, one of the questioned religious leaders 
replied that God was in the � remen going up the stairs to rescue 
the people in the towers. It’s a response that to this date gives me 
comfort. Likewise, now, God is in the rescue workers bringing 
relief to Puerto Rico, Mexico and Florida. And God was in the 
doctors who fought to save Paul De Lio. He was with the family 
and friends who prayed for De Lio’s life and later, for his recovery. 
Today, just a few months after his ordeal, De Lio is � lled with 
positivity and gratitude. He is ready to help others � nd ways to 
live with motivation. Dare I say, then, God also resides in De 
Lio’s heart. See his story on page 32.

Of course, it’s possible you do not agree with my thoughts 
on the whereabouts of God. We all know that one should not 
speak casually of politics or religion, for these are sensitive 
topics (although the weather isn’t exactly a safe topic anymore, 
either). But perhaps you will be interested in our story about 
the Bahá’Í Faith, a relatively new religion with 5 to 7 million 
adherents practising globally. If you believe in the betterment of 
the world, in unity, love and service, you might � nd your place 
here. Bahá’Í’s believe in equality of all sexes, races and creeds, 
and in the harmony of science and religion. Story on page 74. 
In this day and age, we could all use more unity, love and faith, 
regardless of what form it takes. May you enjoy this edition of 
City Life Magazine. It, like life, is yours to experience and do 
with what you will.

Michelle Zerillo-Sosa, Publisher/Editor-in-Chief

Believe 
In a world that is fast becoming soulless
Be challenged to fi nd your own soul 
Then make it selfl ess. 
When the television portrays only tragedy 
Be challenged to turn it off  
Spend your time working on your own humility. 
If you’re surrounded by people who are envious
Be challenged to cull the herd around you 
Fill your life with those who bring joyousness. 
During the times you feel utterly hopeless
Be challenged to claw your way out 
Understand that genuine happiness is timeless. 
Find your soul. Believe in yourself. Trust in your God. 
Love your family. Share your plenty. Lean when you 
need. Live out loud. 
Love heartily. Grow your humanity. 
Infect the world with your faith. 

— from The Wife by Iris Imeneo
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A lways dare … it’s the only way to 
transform our dreams into reality.
Those who dare to risk have a strong 
chance of success. Some are self-

made, some start with a lucky break and others are 
survivors with the innate coping skills necessary 
to keep going in the face of adversity, tragedy and 
criticism. They keep their steely gaze fi xed on their 
vision of the future. They pave their own way to 
their dreams. Some would say that the secret of 
improving one’s life is to improve one’s ability to 
deal with challenges, to cope and thrive. This is 
particularly true in the case of Donatella Francesca 
Versace, the haute couture queen who has survived 
personal loss, criticism and self-doubt, and she was 
able not only to lead the Versace brand after the 
untimely death of her brother, Gianni, for 20 years, 
but also to fi nd her own voice.

Few brands can claim such enduring renown. 
Versace is an icon, in part due to its strong family 
DNA. The luxury Italian brand is as beloved by 
celebrities on the red carpet as it is by budding 
artists dreaming of making it big. Versace is the 
dream they aspire to, the lifestyle. Being able to 
fi nally wear the cherished brand signifi es that 
they have reached the pinnacle of success. 

In our candid interview with Donatella, our 
cover girl shares her new-found inspiration 
and optimism about the recent deal that she 
spearheaded with Michael Kors. News of this 

fashion alliance spread like wildfi re. When some 
afi cionados expressed their disappointment and 
their fear that the brand might lose touch with its 
Italian origins, Donatella took to social media to 
make her rebuttal and to alleviate these concerns. 
She reassured fans that this is a brave new era for 

Versace, one that will focus on keeping the brand 
relevant in today’s society and culture, while 
continuing to promote the message of women’s 
empowerment, equality and freedom.

Donatella points out that the brand originally 
succeeded because it was unique: “Gianni 
always dared a lot. He hated to be on the safe 
side.” While this willingness to take risks meant 
opening oneself to a lot of criticism, it was what 

propelled the fashion house forward. Versace 
had the courage to epitomize joie de vivre — this 
is a philosophy embraced by Donatella herself, 
who is grateful that women around the globe 
still respond to her family brand: “It gives me the 
confi dence to do more, push further and make 
Versace the best it has ever been.” (Full story on 
page 80.)

As we put the fi nishing touches on the last 
edition of the year, we want to thank you for 
inspiring us to seek the stories of individuals 
who celebrate the good, the joyfulness of human 
connection — that is the essence of la dolce 
vita. Please stay connected in between issues 
by visiting us online and on our social media 
accounts for new stories that are topical, relevant 
and motivational. 

We wish you all happy holidays. May the new 
year bring you more confi dence, more energy, 
more love, more acceptance and willingness to 
always dare. 

 “Life holds a special 
magic for those who 

dare to dream”
— Unknown

“To command is to serve, 
nothing more and nothing less”
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COVID-19 has been unlike any other disease in terms 
of its devastating impact on the world’s physical, social, 
mental and � nancial health.

First and foremost is the loss of life. You need only 
speak to someone who has lost a family member to COVID-19 to 
get a sense of the devastation caused by this illness. In Ontario, 3,648 
long-term-care home residents in 630 facilities have died, prompting 
Diamond & Diamond Lawyers to � le a $500-million class-action 
lawsuit on behalf of victims who died due to avoidable negligence. 
� e suit names major long-term-care providers across the province, as 
well as the Ontario government and several municipal bodies (story on 
page 52). � is tragedy raises the question of whether we, as a society, 
have a lack of empathy for the elderly. Have we been complicit in the 
shocking inadequacy of care in our nursing homes? 

Besides the death toll, the long-term side-e� ects and the mental 
stress of adapting to this new way of life, COVID-19 has a� ected 
the � nancial stability of local businesses. Government-mandated 
shutdowns have hit small businesses hardest of all. Is there a point 
when the civil rights and economic survival of these business owners 
supersede the recommendations of health o�  cials? In an ideal world, 
there would be no contradiction between the health and safety of the 
population as a whole and the well-being of small businesses.

Our March/April cover features local business owners standing 
before a mural of Mr. Monopoly covering his mouth. Much like 
in the game of Monopoly, some business owners feel they have 
been dealt a losing hand when it comes to dealing with shutdown 
regulations during this pandemic. In our cover story, they share their 

disappointment in the uneven mandates that have forced them to close 
their retail spaces, while allowing big-box stores to remain open, despite 
the fact that these companies often fail to comply with customer 
restrictions. As consumers, we bear some of the burden of supporting 
small businesses with our dollars. If we don’t “Buy Local, it’s Bye, 
Local.” One controversial � gure in this debate is Vladislav Sobolev, 
founder of We Are All Essential, a network of businesses � ghting to 
put an end to lockdown casualties and the loss of related jobs. 

COVID-19 has robbed us of our ability to connect with others. We 
have a human need to express our feelings, to feel supported and heard, 
to share love and a� ection. � ese things are all a part of empathy, and 
when we lose the ability to ful� l these needs, we lose our empathy.

Despite everything that happened in 2020 and beyond we must 
remain inquisitive and optimistic as we demand accountability from 
our leaders. � ere is light at the end of the tunnel, as vaccines are now 
starting to be administered. We must move forward as a society that 
looks out for one another, not letting any disease compromise our 
empathy. Remember, the struggles we face today shape our future.

Until the next edition, we hope you remain healthy, safe 
and optimistic.

“Neuroscience has proven that similar areas of the 
brain are activated both in the person who suffers 
and in the one who feels empathy. Thus, empathic 

suffering is a true experience of suffering”
— Matthieu Ricard, Buddhist monk, humanitarian, author 
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Every challenge we face shapes our character; the way 
we respond to adversity informs our con� dence as we 
move forward. 

Take our cover man, Dan Levy, actor, writer, director 
and producer of the hit TV show Schitt’s Creek. In 2020, the show, 
about a formerly wealthy family forced to relocate in a small town, 
was nominated for 15 Emmy Awards — the most nominations given 
to a comedy show in its � nal season — and won nine, becoming the 
only series ever to sweep all four acting categories. No doubt many 
of us, while at home in lockdown with what seemed like nothing but 
bad news keeping us company, enjoyed watching Schitt’s Creek for a 
temporary escape from reality. Not only for the excellent comedy, but 
also to see the characters’ evolution toward sincerity and kindness. 

Another standout of the show was its portrayal of Levy’s character, 
David. Whereas many other TV series make LGBTQ characters 
tragic � gures or the butt of jokes, or just sideline them, Schitt’s Creek 
normalized David and his relationship with his boyfriend, Patrick. 
Levy, who is openly gay, says that playing David made him feel 
comfortable in his own skin, something he had struggled with since 
being bullied by schoolmates in his youth. Writing a character who 
has full acceptance also allowed Levy to promote inclusivity and to 
engage in important social commentary. Read the full story on page 60.

Jordan Oram is a Grammy-nominated cinematographer who has 
worked with some of the biggest names in entertainment, including 
Drake and Coldplay. In his debut book, � e Journeyman, he explores 
the theme of male vulnerability. He shares his own journey of loss, 
grief, depression, success and self-love, as well as his favourite self-
re� nement tips, life lessons and a�  rmations. But the most surprising 
feature of � e Journeyman is that it is printed on compostable paper that 

contains seeds; it can be planted in a pot of soil. How metaphorical: 
a book that grows your self-worth and aspirations, then grows trees, 
plants and � owers. Read the full story on page 43.

In 2013, a serious car crash left Dr. Matthew Galati with life-
threatening injuries. When he woke up, he couldn’t walk or talk and 
was diagnosed with traumatic brain injury (TBI). Initially depressed 
about his prognosis, Dr. Galati eventually found hope in the form 
of two books: My Stroke of Insight, about a brain scientist’s recovery 
from stroke, and Spark: � e Revolutionary New Science of Exercise and 
the Brain, which tells the story of an experimental gym program in 
a school district near Chicago. To determine whether exercise could 
improve academic performance, they had the kids go for a run every 
morning. At the end of the year, on standardized testing for math 
and science, the district, scored, respectively third and � rst in the 
world. Dr. Galati began to research how the brain heals by creating 
new cells and making new connections. With his � ndings, he created 
a rehabilitation plan including physical exercise that led to marked 
cognitive improvement. Dr. Galati went on to found Brain Changes 
Initiative, which funds research in TBI and supports survivors of TBI. 
How’s that for adjusting the sails?

We hope you enjoy this latest edition of City Life Magazine. Until 
next time, keep adjusting your sails to reach your destination.

“I can’t change the direction of the wind, but I can 
adjust my sails to always reach my destination”

— Jimmy Dean
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O
ver these past many months, we have all been asked to 
adhere to restrictions that are completely unfamiliar 
to us. We have been asked to stay away from friends 
and family because if we were unwitting carriers of 

COVID-19, we could do extreme harm to them. � is universal 
disconnect is antithetical to the existence of humankind, which, since 
the beginning of time, has been de� ned by the gathering together in 
tribes as a means of survival. 

What was once a survival skill and a tribal quest for sustenance 
could well have been a gateway towards a deeper need for connection, 
and the ongoing existence of humankind.

We have learned from studying people living in Blue Zones, often 
de� ned as longevity hot spots, that older people who live with younger 
people tend to live longer than the norm.

In fact, grandparents who live at home and take care of their 
grandkids actually live a healthier and longer existence. 

Dan Buettner, founder of the Blue Zone and a National 
Geographic Fellow, as well as a New York Times Best Selling Author, 
discovered � ve places in the world that are dubbed Blue Zones — 
where people live the longest and the healthiest: Okinawa, Japan; 
Sardinia, Italy; Nicoya, Costa Rica; Ikaria, Greece, and Loma Linda, 
California. While Canada is not one of the Blue Zones, there are 
things we can do to try to live longer and more ful� lling lives.

Our cover star, Zendaya Maree Stoermer Coleman, actress, singer 
and producer of the Net� ix movie Malcom & Marie (starring alongside 
John David Washington), shares what happens when two individuals 
explore the various levels of human connection by learning how to 
be patient and empathetic. Story on page 46.

� roughout history, there have been times when the milk of human 
kindness has been interrupted, when women and men have been 
unwilling or have chosen to become disconnected from the convenance 
of compassion and the thoughtful attributes of kindness and empathy. 
When this happens, the spirit of humankind is negatively impacted 
and transformed.

And so, in the spirit of reconciliation and making amends, on June 
30th of this year, Canadians right across the country rallied around 
their radios to actively listen to the voices of our fellow Indigenous 
Canadians. We listened to their stories and felt the crushing impact 
that the discoveries of the thousand-plus remains of Indigenous 
children on the sites of many Indian residential school sites is having 
on all Canadians, of every race, colour and creed. We cannot change 
our past, but we can certainly do our utmost to shape both our own 
futures and those of our children. Story on page 56.

We at City Life hope that you enjoy this latest issue of our magazine 
and even though we may not live in a Blue Zone, we can all do our 
part to adopt the many traits and habits that can aid us in living both 
a longer life, and also a more ful� lling one.

Until next time, stay healthy, curious and connected!

“We all are so deeply interconnected; we have no option but to love all. Be 
kind and do good for any one and that will be refl ected. The ripples of the 

kind heart are the highest blessings of the Universe.”
— Amit Ray
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Welcome to our Sept./Oct. edition of City Life Magazine.
We are extremely proud of all the people who 

contribute to the success of each edition of City Life 
Magazine. We understand that our lives, reshaped by the pandemic, 
are neither as familiar nor as comfortable as they used to be. As a 
society, we have experienced a host of challenges that are foreign 
to us, but which demand our commitment as we manage our way 
through this new normal.

With deadlines becoming harder to meet, coupled with the 
shortage in supplies and in the workforce, we are all experiencing 
unprecedented challenges.

� e key is to remind ourselves that we are in this together; that 
we need to stay kind and patient with one another.

� e Canadian actor Benjamin Hollingsworth, who stars in the 
Net� ix series Virgin River, reminds us why the show is so popular 
during the pandemic. At a time when we were all sheltering in 
place, the citizens of small town Virgin River were doing the exact 
opposite — dropping o�  soup at the home of a sick friend and sharing 
hugs with one another. Because it was a reminder of what we were all 
missing, the series became a binge-watching experience, reinforcing 
our faith in the inherent goodness of people. Hollingsworth’s views 
on success, true happiness and the importance of staying humble 
and kind resonate. His de� nition of happiness is � nding joy and 
ful� llment in all that he does.

While shows like Virgin River help us dream of better days, we 
cannot escape life’s tragedies — most especially the one taking place in 
Afghanistan. � e images at the Kabul airport showing people running 
alongside a U.S. Air Force Boeing C-17 plane in hopes of being 
shepherded aboard are devastating. With the pullout of American 
troops and personnel, and the recent Taliban takeover, Afghan people 
are in abject fear for their future. We spoke to Sally Armstrong, a 
journalist, human rights activist, author and Amnesty International 
Award winner, about what can we do to help the Afghan people, who 
are facing great hardship and tragedy under the new Taliban rule. 

� e importance of family and the belief that the world could be 
changed one wristband at a time is the foundation of ZOX. � e 
ZOX wristbands brand was founded by Jason Kuipers, who hand-
made his � rst wristband to match his lemon-lime Nikes. He never 
thought it would grow into a full-� edged business, let alone one 
he’d run with his two brothers. Whether you like their You Got � is 
band or Stay Humble, Stay Kind what are delightfully heartwarming 
is the experiences that the brothers share of people who have gone 
through and overcome tough times, thanks, in part, to the kind and 
motivational words on their bracelets.

Working as a community to achieve common goals for the well-
being of our families is what Vaughan, Ont., citizens thrive on — an 
integral part of our communal spirit that we celebrate.  As Mayor 
Bevilacqua explained in a recent interview: “My community is a 
community that pursues excellence. We do this by working hard, 
pooling the resources of each of our members and actualizing our 
full potential.”

� e best example of this actualized potential was realized this 
winter, with the opening of Vaughan’s new Cortellucci Vaughan 
Hospital, Canada � rst smart-technology hospital. It has been a decade 
in the making. 

We hope that you are inspired and motivated by the stories in this 
latest edition of City Life Magazine.

As we embrace the bountiful fruits of the fall harvest and a slow 
re-entry into a newly de� ned world, let us all remember to be patient 
when going through life’s challenges and to remain humble when 
we are � ourishing.  

ʻ̒ Two things defi ne you: your patience 
when you have nothing and your 

attitude when you have everything.ˮ

— George Bernard Shaw

STAY HUMBLE, 
STAY KIND
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It brings us great joy to share with you our Sept/Oct edition 
of City Life Magazine. 

We spoke with Melissa Lantsman, the first LGBTQ 
woman and Jewish woman ever to be elected as a 

Conservative MP, who is making a positive impact on Canadian 
politics. She told us she believes that it doesn’t matter where you’re 
from, what colour you are, who you love, or whether you pray on 
Saturday or Sunday — or not at all — and that she is proud to 
have the support of the Thornhill community, which values all that, 
too. Like many others who came to Canada, her parents worked 
hard, saved their money and contributed to their community, but 
Lantsman is afraid that the Canadian dream is now in jeopardy. 
A recent survey stated that 30% of young Canadian immigrants 
are likely to leave this country. The reason? Three quarters of them 
said the rising cost of living is pushing them away to other, more 
affordable places. For the first time in our history parents really 
are not sure if their children will have better lives than they did.

Our experiences have the power to shape us, and we are all 
molded by moments in our lives — good or bad — that help 
define who we are. Whether we allow those moments to define us 
or rise above them is what makes the difference. Natalie Kehren, 
who grew up in an alcoholic home, survived abusive relationships, 
and later turned to addiction to cope, chose to crawl out of her 
own darkness and find her own light. Today she is a Certified 
Natural Health Practitioner and Spiritual Director — and she is 
proof that we do not need to let life experiences dim our light.

Wes Hall moved to Canada from Jamaica at the age of 16. He 
also experienced turmoil living with an abusive mother who kicked 
him out of his home at the age of 13. No one could have imagined 
the impact this young man would have in his new country, through 
his businesses, his prosperity and his mentorship … you can read 
more about his compelling story in this issue.

After 34 years in politics, serving his community with 
distinction as a leader, changemaker and driving force as the 
3-times-elected mayor of Vaughan, and on his birthday and the 
eve of the Mayor’s Gala, Maurizio Bevilacqua announced that he 
would not be running for a fourth term as mayor.

He is at peace with his decision, “simply because I think I am 
leaving the city in a better state than I inherited it,” he told City 
Life. In fact, back in 2010, the city of Vaughan did not have a 
subway, a university, a downtown core, a hospital or a 900-acre 
park in its urban setting. He felt that the city required leadership 
to transform its image, a transformation that would bring respect  
back to the city.

“I had to trust the universe and it has served me exceptionally 
well throughout my life,” he told us. It’s not often one hears a 

political figure make such statements … but this particular figure is 
not like any other mayor. He recently completed a painting titled 
What’s the Point?, a white canvas with a tiny dot in the middle. Its 
meaning, you ask? To inspire people to ask themselves the most 
fundamental question about our existence on Earth. And this 
painting was just bought by an anonymous collector for $1 million, 
which has been donated to the new Cortellucci Vaughan Hospital.

How did this man stay true to his course? Well, he does 
something unique at the end of each day — he puts himself 
through a “spiritual examine”: “Where did my actions bring me 
closer to the light?” he asks himself. By doing so, day in and day 
out, “You begin to realize this is a virtuous way of life rather than 
a life of vices,” he says.

Our favourite quote from this interview came when Bevilacqua 
shared his definition of success: “Success is the recognition that we 
were put on this Earth to really manifest love, to give of ourselves 
in a selfless way, to improve the human condition.” 

We can all agree that the purpose of life is to improve the 
human condition, not just your own, and we echo his sentiment 
of feeling incredibly blessed to be able to live as human beings in 
a Universe that was created for us and not by us.

We hope you enjoy this latest edition of City Life, and perhaps 
be inspired along the way to say Mizzica! while reading about 
a few incredible individuals who chose not to have their light 
dimmed — who chose, instead, to serve as a light for others. Or 
at least discover Mizzica Gelato and how it came to be.

With gratitude, love and kindness, 

— André Malraux
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W
ell, in the case of Yolanda Gampp, this could be 
a real possibility. If you’re not yet familiar with 
her work, she is a multi-millionaire YouTube 
baker (3.3 million subscribers, that is) … all 

thanks to her incredible imagination. 
� is is a woman who dreams up cakes for a living — not 

traditional tiered shapes and   avours, but cakes that look like 
hot dogs, huge candy apples, watermelons, in   avours like the 
ultimate red velvet and chocolate cake … You get the idea. 
Sweet mother of God, this lady has the power to tempt even 
the strongest-willed person with her cakes! Her belief is that 
anything is possible, and with the love and support of family 
and friends, the highest levels of success are attainable. Read 
her story on page 38.

Speaking of belief, we all pray that our faith need never be 
tested the way Paul De Lio’s is. Many of us go through life 
without ever having to question why tragedies strike our lives or 
the lives of others in the world. A few years back, we published 
an article about the de� nition of God. I remember asking the 
writer to pose this question to various religious leaders: “Where 
was God in moments such as 9/11?” Given the recent state of 
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natural disasters and extreme weather conditions, one could 
ask the same question now. In De Lio’s case, where was God 
when deadly bacteria infected his body, nearly taking his life and 
resulting in the amputation of both of his legs? 

In that article years ago, one of the questioned religious leaders 
replied that God was in the � remen going up the stairs to rescue 
the people in the towers. It’s a response that to this date gives me 
comfort. Likewise, now, God is in the rescue workers bringing 
relief to Puerto Rico, Mexico and Florida. And God was in the 
doctors who fought to save Paul De Lio. He was with the family 
and friends who prayed for De Lio’s life and later, for his recovery. 
Today, just a few months after his ordeal, De Lio is � lled with 
positivity and gratitude. He is ready to help others � nd ways to 
live with motivation. Dare I say, then, God also resides in De 
Lio’s heart. See his story on page 32.

Of course, it’s possible you do not agree with my thoughts 
on the whereabouts of God. We all know that one should not 
speak casually of politics or religion, for these are sensitive 
topics (although the weather isn’t exactly a safe topic anymore, 
either). But perhaps you will be interested in our story about 
the Bahá’Í Faith, a relatively new religion with 5 to 7 million 
adherents practising globally. If you believe in the betterment of 
the world, in unity, love and service, you might � nd your place 
here. Bahá’Í’s believe in equality of all sexes, races and creeds, 
and in the harmony of science and religion. Story on page 74. 
In this day and age, we could all use more unity, love and faith, 
regardless of what form it takes. May you enjoy this edition of 
City Life Magazine. It, like life, is yours to experience and do 
with what you will.

Michelle Zerillo-Sosa, Publisher/Editor-in-Chief

Believe 
In a world that is fast becoming soulless
Be challenged to fi nd your own soul 
Then make it selfl ess. 
When the television portrays only tragedy 
Be challenged to turn it off  
Spend your time working on your own humility. 
If you’re surrounded by people who are envious
Be challenged to cull the herd around you 
Fill your life with those who bring joyousness. 
During the times you feel utterly hopeless
Be challenged to claw your way out 
Understand that genuine happiness is timeless. 
Find your soul. Believe in yourself. Trust in your God. 
Love your family. Share your plenty. Lean when you 
need. Live out loud. 
Love heartily. Grow your humanity. 
Infect the world with your faith. 

— from The Wife by Iris Imeneo

Michelle Zerillo-Sosa
Co-Founder/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

A lways dare … it’s the only way to 
transform our dreams into reality.
Those who dare to risk have a strong 
chance of success. Some are self-

made, some start with a lucky break and others are 
survivors with the innate coping skills necessary 
to keep going in the face of adversity, tragedy and 
criticism. They keep their steely gaze fi xed on their 
vision of the future. They pave their own way to 
their dreams. Some would say that the secret of 
improving one’s life is to improve one’s ability to 
deal with challenges, to cope and thrive. This is 
particularly true in the case of Donatella Francesca 
Versace, the haute couture queen who has survived 
personal loss, criticism and self-doubt, and she was 
able not only to lead the Versace brand after the 
untimely death of her brother, Gianni, for 20 years, 
but also to fi nd her own voice.

Few brands can claim such enduring renown. 
Versace is an icon, in part due to its strong family 
DNA. The luxury Italian brand is as beloved by 
celebrities on the red carpet as it is by budding 
artists dreaming of making it big. Versace is the 
dream they aspire to, the lifestyle. Being able to 
fi nally wear the cherished brand signifi es that 
they have reached the pinnacle of success. 

In our candid interview with Donatella, our 
cover girl shares her new-found inspiration 
and optimism about the recent deal that she 
spearheaded with Michael Kors. News of this 

fashion alliance spread like wildfi re. When some 
afi cionados expressed their disappointment and 
their fear that the brand might lose touch with its 
Italian origins, Donatella took to social media to 
make her rebuttal and to alleviate these concerns. 
She reassured fans that this is a brave new era for 

Versace, one that will focus on keeping the brand 
relevant in today’s society and culture, while 
continuing to promote the message of women’s 
empowerment, equality and freedom.

Donatella points out that the brand originally 
succeeded because it was unique: “Gianni 
always dared a lot. He hated to be on the safe 
side.” While this willingness to take risks meant 
opening oneself to a lot of criticism, it was what 

propelled the fashion house forward. Versace 
had the courage to epitomize joie de vivre — this 
is a philosophy embraced by Donatella herself, 
who is grateful that women around the globe 
still respond to her family brand: “It gives me the 
confi dence to do more, push further and make 
Versace the best it has ever been.” (Full story on 
page 80.)

As we put the fi nishing touches on the last 
edition of the year, we want to thank you for 
inspiring us to seek the stories of individuals 
who celebrate the good, the joyfulness of human 
connection — that is the essence of la dolce 
vita. Please stay connected in between issues 
by visiting us online and on our social media 
accounts for new stories that are topical, relevant 
and motivational. 

We wish you all happy holidays. May the new 
year bring you more confi dence, more energy, 
more love, more acceptance and willingness to 
always dare. 

 “Life holds a special 
magic for those who 

dare to dream”
— Unknown

“To command is to serve, 
nothing more and nothing less”
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NEW
Limited Time

Only

TWIX® is a registered trademark of Mars, Incorporated and/or its a�liates. ©2022 Edible IP, LLC. All rights reserved. The Fruit Basket Logo is a federally registered trademark used under license.

Call or visit Edible® store today. 

Salted Caramel 
with a Twist!

905-738-4100  | 3255 Rutherford Road, Building H, Vaughan, ON

MON~SAT: 9am~5pm  SUNDAY: 9am~2pmedible.ca
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@tasiosortho Tasios Orthodontics

INTO YOUR SCHOOL SMILE.
Fal l Back

FREE CONSULTATIONS

INVISALIGN

Whether in-office or vir tual, schedule a 
complimentary orthodontic consultation 
to learn how we can give you an 
amazing smile.

DAMON BRACES

Using the most advanced technology, 
the Damon system will deliver optimal 
results faster.

Using custom clear aligners, achieve 
your dream smile using this discreet, 
alternative method to align teeth.

EARLY TREATMENT

It is recommended to have an 
orthodontic consultation as early as 
age 7 to monitor your child’s jaw 
growth & dental development.

NO REFERRAL NECESSARY    CONTACT US TO SCHEDULE YOUR FREE CONSULTATION

DID YOU KNOW?  The American 
Association of Dentists recommends 
bringing your child for an orthodontic 
visit as early as age 7.

3611 Major Mackenzie Dr.
Unit 2, Vaughan, ON

2085 Lawrence Ave. East
Unit 6, Toronto, ON

905.553.7778 416.901.7778
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GRADES 4-12 CO-ED  •  KING CITY, ON

Education... 

...Unlimited

905-833-1909 • admissions@villanovacollege.ca • www.villanovacollege.org • King City, ON

REGISTER FOR A FALL OPEN HOUSE
THURSDAY, OCTOBER 20 - 7:00 PM • FRIDAY, OCTOBER 21 - 9:30 AM

FRIDAY, NOVEMBER 18 - 9:30 AM • WEDNESDAY, NOVEMBER 23 - 7:00 PM
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905-833-1909 • admissions@villanovacollege.ca • www.villanovacollege.org • King City, ON
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Crafting 
Distinctive Niche 
Communities
StateView offers a unique view 
on homebuilding. Here you are 
the view. Your needs. Your style. 
Your experience. Your absolute 
and enduring satisfaction.
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Live Inspired 
Across the GTA.

An elite collection of urban
townhomes in Newmarket, minutes

from highways, GO and more.

Chic Style Meets Smart Design.

Final Release This Fall

ELIA COLLECTION
Traditional & Urban Townhomes

An exclusive collection of 12
estate-style 50’ homes on a

private cul-de-sac.

Find Your Gem. 

Coming to Kleinburg

THE TESORO COLLECTION
Detached Homes

A new collection of homes designed to
fit your lifestyle. Minutes to shops, and

highways, with transit at your door.

Make Your Move.

Now Open in Brampton

QUEEN’S COURT
Townhomes & Detached Homes

Modern luxury living and idyllic country
charm in a master-planned community
with a scenic natural heritage system. 

 The Height of Fine Living.

Coming to Brooklin

BALDWIN HEIGHTS
Townhomes & Detached Homes

Surrounded by protected
greenspace yet only minutes to

great shops, dining and GO transit. 

Carefully Crafted Living Awaits.

Coming to Stouffville

ELM & CO.
Townhomes

LEARN MORE StateViewHomes.com

SV-CityLife-SEP-F.indd   1 2022-08-23   6:35 PM
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S As we invite the Fall into our lives, why not spice up our 
spaces to match the changing season?
WRITTEN BY ESTELLE ZENTIL

CEILING GLOW-UP
Using a sophisticated contrast of 
acrylic and metal materials, the Travis 
8-light pendant offers a postmodern 
take on a Hollywood Regency style.
shop.primalighting.ca
    @primalighting 

  

CONTEMPORARY LOVE 
Restoration Hardware’s Contemporary collection 
includes pieces designed by today’s most celebrated 
designers, with every piece  grounded in clean lines, 
organic forms and sculptural silhouettes.
rh.com

TUFTED TOUCH  
The Berkeley Sofa’s classic 
chesterfield style features a fully 
button-tufted velvet body highlighted 
by subtle nailhead trim and 
elaborately carved legs. 
zillihome.com/products/berkley
    @zillihome 
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PUNCH OF POMEGRANATE 
Enhance any wall in your home with 
this metallic gold maze of tropical 
foliage featuring splashes of pretty 
pomegranate.
steelespaint.com      @steelespaint  
rifl epaperco.com      @rifl epaperco 
  

CHARCOAL CHARM  
Like all his art, Olexander Wlasenko’s 
“Almanacco Topolino” piece was 
created using only one tool—his index 
finger. His inspiration includes vintage 
visual documents such as books, 
archives and old movies.  
abbozzogallery.com
    @abbozzogallery 
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SHOP OUR NEW WEBSITE: A BRAND-NEW, FASTER AND EASIER SHOPPING EXPERIENCE 

OR VISIT OUR SHOWROOM: 255 Bass Pro Mills Drive, Vaughan, Ont.  |  905 851 1188

primalighting.ca

LIGHTING |    FURNITURE   |   ACCESSORIES    |   WALL
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Q: When did you decide you wanted to 
share your lives in an intimate way via 
social media?
A: We decided to start sharing our 
lives on social media in 2013. We 
have always shared a love for fashion 
and have always loved to dress up and 
experiment with our personal styles. 

3 GIRLS AND  
THEIR CLOSET

Sister Act 

WRITTEN BY ESTELLE ZENTIL

Sisterhood is a beautiful thing. Defined as “the solidarity of women based 
on shared conditions, experiences or concerns,” it’s safe to say that the 
Antonangeli sisters are a great example of the meaning of sisterhood…
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If you’re lucky enough to have a 
sister, then you understand what 
an important bond you share. For 
the Antonangeli sisters, who all 

went to the same elementary school, 
high school and university, and share a 
love for fashion, it’s safe to say that they 
share memories (and clothes) that will 
last a lifetime.

We spoke with the trendsetting sister 
trio on everything from their holy-

Since 2013, the 
Antonangeli sisters 
Cassandra, 30 (right), 
Aly, 29 (middle), and 
Nadia, 26 (left) have 
been sharing their 
lives on social media 
via their Instagram 
@3girlsandourcloset

grail beauty products to their go-to 
Starbucks order. 

During this time, we each began to 
establish our own style and would 
frequently get asked by others where we 
got our clothes. We thought it would 
be fun to start an account on Instagram 
where we could post our daily outfits 
and tag where everything was from. 
We have been on social media ever 
since and have now expanded our page 
to be a place where people can go for 
fashion and lifestyle content! We share 

everything with our followers, from 
our daily outfits, to weddings, travel 
destinations, home décor, food and, 
most recently, pregnancy style!

Q: What do you love about sharing 
content?
A: We love sharing content because it 
allows us to express ourselves and use 
our creative side — we each have jobs 
separate and apart from our social 
media, so getting to do this together 
is so much fun! We also love that 
sharing content allows us to connect 
with people who have similar interests 
as us. We have met so many amazing 
people along the way and look forward 
to meeting many more people as we 
continue to grow! 

Q: If you had to describe each sister using 
three words, what would they be?
A: Cassandra: kind, creative, loyal. 
Aly: determined, fun, loving.
Nadia: calm, caring, intelligent.
 
Q: What is your most fondest childhood 
memory growing up as sisters?
A: Getting to dance together on stage 
is definitely one of our most fondest 
childhood memories growing up as 
sisters. Driving to dance competitions, 
having sleepovers at the hotels and then 
getting our makeup done was always so 
much fun. We will always cherish the 
time we spent together and will never 
forget the pep talks we would have with 
each other before taking the stage! 

Q: What do you love about sisterhood? 
A: We love that we always have someone 
to talk to about anything and everything. 
We are constantly asking for one 
another’s opinions and sharing ideas 
with each other! We are inseparable, 
talk 24-7 and have each other’s backs no 
matter what. As a bonus, we are similar 
in size, so we can share most clothes, 
shoes and accessories! Triple the closet 
is definitely more fun! 

Q: Who are some of the style icons you 
look up to? 
A: Hailey Bieber, Xenia Adonts, Negin 
Mirsalehi and Morgan Stewart.

Q: Cassandra, what are your biggest tips 
when it comes to wedding planning? 

A: My biggest tips when it comes to 
wedding planning are to enjoy every 
minute of the planning process, stay 
organized, and focus on things that are 
most important to you and your partner. 
I would definitely recommend having 
a planner or a day-of coordinator; 
this way, you can enjoy your special 
day without worrying about the little 
things! Remember, the day comes and 
goes so quickly, so try to be present and 
enjoy every moment. It truly is one of 
the best days of your life! 

 
Q: What are some of your favourite family 
traditions? 
A: Family dinners at home are one of 
our favourite family traditions. When 
we were growing up, we always ate 
dinner together at the table as a family 
every night. Now that we are older 
and one of us has moved out and 
another is moving out soon, our nights 
in as a family are something we will  
cherish forever. 

We also love taking family vacations 
and always have a blast when we are 
away together. There really is never a 
dull moment with our family, so trips 
are always filled with lots of laughs!

Q: What are some exciting events in your 
lives that you will be sharing next?
A: We have many events coming 
up that we will be sharing with our 
followers: Cassandra’s baby shower, 
Aly’s bachelorette, Aly’s bridal shower 
and Aly and Rob’s wedding! It is a busy 
time of year, but we are looking forward 
to all the events. 

Q: What are your go-to Starbucks coffee 
orders?
A: Cassandra: Venti black tea lemonade 
with one pump of sugar.
Aly: Grande non-fat latte.
Nadia: Iced venti non-fat latte with an 
extra shot of espresso.

Q: What are your top three stores for 
shopping?
A: Revolve, Zara and Aritzia.

Q: If you each had to describe your own 
style, what would that be?
A: Cassandra: Elegant, feminine and 
chic.
Aly: Cool, bold and edgy.

Nadia: Simple, modern and effortless.

Q: What are your favourite beauty 
products this season?
A: We all love the Glowscreen by 
Supergoop! Some of our other go-
to items are the Contour Wand, 
Highlighter Wand and Pillow Talk 
Lipstick by Charlotte Tilbury. We also 
love our Facial Ice Roller for skin care. 

Q: What are some of your most prized 
pieces in your wardrobes?
A: Our most prized pieces would 
definitely be our shoes and purses. We 
truly think that these items are worth 
the splurge, as they are statement pieces 
that can elevate any outfit. Unlike a 
dress or an outfit, shoes and purses can 
be worn time and time again! 

Q: What is your necessary indulgence, 
something you can’t live without?
A: All three of us are ice cream lovers. 
This is something we definitely cannot 
live without! 

Q: What are your top three restaurants 
from the city you’re from? 
A: Osteria Giulia (Italian), Mamakas 
Taverna (Greek) and Patois (Caribbean-
Asian fusion).

Q: What is the craziest thing you’ve done 
for beauty/fashion?
A: We have had to change our outfits 
in the car while shooting looks for 
content. Hiding from the public and 
making sure no one sees you changing 
is harder than it sounds!

Q: What are some of your favourite 
podcasts to listen to? 
A: The goop Podcast, The Skinny 
Confidential podcast, Crime Junkie, 
Armchair Expert, In House With Arielle 
Charnas and Life with Marianna. 

Q: How do you each define happiness? 
A: Cassandra: Living every day to the 
fullest and being surrounded by loved 
ones.
Aly: Feeling at ease, content and in the 
moment. 
Nadia: Being surrounded by those who 
support and encourage me to be the 
best version of myself. 
    @3girlsandourcloset

18 CITY LIFE MAGAZINE Sept/Oct 2022 www.mycitylife.ca



Q: When did you decide you wanted to 
share your lives in an intimate way via 
social media?
A: We decided to start sharing our 
lives on social media in 2013. We 
have always shared a love for fashion 
and have always loved to dress up and 
experiment with our personal styles. 

3 GIRLS AND  
THEIR CLOSET

Sister Act 

WRITTEN BY ESTELLE ZENTIL

Sisterhood is a beautiful thing. Defined as “the solidarity of women based 
on shared conditions, experiences or concerns,” it’s safe to say that the 
Antonangeli sisters are a great example of the meaning of sisterhood…

P
H

O
TO

 B
Y

 E
M

A
D

 M
O

H
A

M
M

A
D

I

If you’re lucky enough to have a 
sister, then you understand what 
an important bond you share. For 
the Antonangeli sisters, who all 

went to the same elementary school, 
high school and university, and share a 
love for fashion, it’s safe to say that they 
share memories (and clothes) that will 
last a lifetime.

We spoke with the trendsetting sister 
trio on everything from their holy-

Since 2013, the 
Antonangeli sisters 
Cassandra, 30 (right), 
Aly, 29 (middle), and 
Nadia, 26 (left) have 
been sharing their 
lives on social media 
via their Instagram 
@3girlsandourcloset

grail beauty products to their go-to 
Starbucks order. 

During this time, we each began to 
establish our own style and would 
frequently get asked by others where we 
got our clothes. We thought it would 
be fun to start an account on Instagram 
where we could post our daily outfits 
and tag where everything was from. 
We have been on social media ever 
since and have now expanded our page 
to be a place where people can go for 
fashion and lifestyle content! We share 

everything with our followers, from 
our daily outfits, to weddings, travel 
destinations, home décor, food and, 
most recently, pregnancy style!

Q: What do you love about sharing 
content?
A: We love sharing content because it 
allows us to express ourselves and use 
our creative side — we each have jobs 
separate and apart from our social 
media, so getting to do this together 
is so much fun! We also love that 
sharing content allows us to connect 
with people who have similar interests 
as us. We have met so many amazing 
people along the way and look forward 
to meeting many more people as we 
continue to grow! 

Q: If you had to describe each sister using 
three words, what would they be?
A: Cassandra: kind, creative, loyal. 
Aly: determined, fun, loving.
Nadia: calm, caring, intelligent.
 
Q: What is your most fondest childhood 
memory growing up as sisters?
A: Getting to dance together on stage 
is definitely one of our most fondest 
childhood memories growing up as 
sisters. Driving to dance competitions, 
having sleepovers at the hotels and then 
getting our makeup done was always so 
much fun. We will always cherish the 
time we spent together and will never 
forget the pep talks we would have with 
each other before taking the stage! 

Q: What do you love about sisterhood? 
A: We love that we always have someone 
to talk to about anything and everything. 
We are constantly asking for one 
another’s opinions and sharing ideas 
with each other! We are inseparable, 
talk 24-7 and have each other’s backs no 
matter what. As a bonus, we are similar 
in size, so we can share most clothes, 
shoes and accessories! Triple the closet 
is definitely more fun! 

Q: Who are some of the style icons you 
look up to? 
A: Hailey Bieber, Xenia Adonts, Negin 
Mirsalehi and Morgan Stewart.

Q: Cassandra, what are your biggest tips 
when it comes to wedding planning? 

A: My biggest tips when it comes to 
wedding planning are to enjoy every 
minute of the planning process, stay 
organized, and focus on things that are 
most important to you and your partner. 
I would definitely recommend having 
a planner or a day-of coordinator; 
this way, you can enjoy your special 
day without worrying about the little 
things! Remember, the day comes and 
goes so quickly, so try to be present and 
enjoy every moment. It truly is one of 
the best days of your life! 

 
Q: What are some of your favourite family 
traditions? 
A: Family dinners at home are one of 
our favourite family traditions. When 
we were growing up, we always ate 
dinner together at the table as a family 
every night. Now that we are older 
and one of us has moved out and 
another is moving out soon, our nights 
in as a family are something we will  
cherish forever. 

We also love taking family vacations 
and always have a blast when we are 
away together. There really is never a 
dull moment with our family, so trips 
are always filled with lots of laughs!

Q: What are some exciting events in your 
lives that you will be sharing next?
A: We have many events coming 
up that we will be sharing with our 
followers: Cassandra’s baby shower, 
Aly’s bachelorette, Aly’s bridal shower 
and Aly and Rob’s wedding! It is a busy 
time of year, but we are looking forward 
to all the events. 

Q: What are your go-to Starbucks coffee 
orders?
A: Cassandra: Venti black tea lemonade 
with one pump of sugar.
Aly: Grande non-fat latte.
Nadia: Iced venti non-fat latte with an 
extra shot of espresso.

Q: What are your top three stores for 
shopping?
A: Revolve, Zara and Aritzia.

Q: If you each had to describe your own 
style, what would that be?
A: Cassandra: Elegant, feminine and 
chic.
Aly: Cool, bold and edgy.

Nadia: Simple, modern and effortless.

Q: What are your favourite beauty 
products this season?
A: We all love the Glowscreen by 
Supergoop! Some of our other go-
to items are the Contour Wand, 
Highlighter Wand and Pillow Talk 
Lipstick by Charlotte Tilbury. We also 
love our Facial Ice Roller for skin care. 

Q: What are some of your most prized 
pieces in your wardrobes?
A: Our most prized pieces would 
definitely be our shoes and purses. We 
truly think that these items are worth 
the splurge, as they are statement pieces 
that can elevate any outfit. Unlike a 
dress or an outfit, shoes and purses can 
be worn time and time again! 

Q: What is your necessary indulgence, 
something you can’t live without?
A: All three of us are ice cream lovers. 
This is something we definitely cannot 
live without! 

Q: What are your top three restaurants 
from the city you’re from? 
A: Osteria Giulia (Italian), Mamakas 
Taverna (Greek) and Patois (Caribbean-
Asian fusion).

Q: What is the craziest thing you’ve done 
for beauty/fashion?
A: We have had to change our outfits 
in the car while shooting looks for 
content. Hiding from the public and 
making sure no one sees you changing 
is harder than it sounds!

Q: What are some of your favourite 
podcasts to listen to? 
A: The goop Podcast, The Skinny 
Confidential podcast, Crime Junkie, 
Armchair Expert, In House With Arielle 
Charnas and Life with Marianna. 

Q: How do you each define happiness? 
A: Cassandra: Living every day to the 
fullest and being surrounded by loved 
ones.
Aly: Feeling at ease, content and in the 
moment. 
Nadia: Being surrounded by those who 
support and encourage me to be the 
best version of myself. 
    @3girlsandourcloset

19 CITY LIFE MAGAZINESept/Oct 2022www.mycitylife.ca



20 CITY LIFE MAGAZINE Sept/Oct 2022 www.mycitylife.ca4190 Steeles Ave. W., Woodbridge, Ont.   |   905-850-4040   |   www.steelespaint.com  

 For all your paint and decorating needs,  
visit our 20,000-square-foot superstore. 

Consultations available in-store or in-home.  
Call for details.

STEELES PAINT AND COLOUR ON THE GO

THE SOURCE FOR
ALL YOUR CREATIONS
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MODERN DESIGN  •  EASY TO CLEAN  •  CANADIAN-WEATHER-APPROVED  •  COOK UP TO 4 PIZZAS AT A TIME

BUILT-IN THERMOMETER  •  HEAVY-GAUGE STAINLESS STEEL  •  ACCESSORIES AVAILABLE

www.ciaobellapizzaovens.com

647-220-0494
ORDER ONLINE

ENJOY PIZZA IN JUST 2 MINUTES

SHOP BY DEALER LOCATION

    BRING HOME YOUR LOVE FOR 
AUTHENTIC WOOD-BURNING
           ITALIAN PIZZA!
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Mimi Foods, Vaughan

Omni Food Equipment, Toronto

MVR Cash and Carry, North York

Phoenix Food Equipment, Mississauga

ACE Pools, Stouffville

Warmth by Design, Upper Onslow



We’ve all suffered through 
extremely awkward, boring, 
and poorly executed 

presentations. I’m referring to the type 
of event where about 30 seconds in you 
think to yourself, “This is going to be 
tough to sit through,” and a few moments 
later, “How was this person allowed to 
address a crowd in the first place?” In 
situations like this, no one expects to see 
the likes of Winston Churchill gracing the 
stage, but is it too much to ask that the 
speaker display at least some rudimentary 
knowledge of the principles of good 
public speaking? 

Luckily, the expert instructors at Brain 
Power are there to help high-potential 
students overcome the obstacles public 
speakers typically face. To do so, they 
have developed an innovative academy 
that currently caters to kids as young 
as 9, arming them with the knowledge 
and accelerated skill set necessary for 
achieving success in public speaking, 

something that will serve them well in 
all aspects of their lives, whether it be at 
school, university, in their personal lives, 
or in their future careers.  

Brain Power’s Public Speaking Academy 
is led by Dr. Jenn Chenkin, a charismatic 
speaker and dedicated teacher, who 
earned a master’s degree and a PhD 
from Queen Mary University of London 
(UK). Dr. Chenkin joined Brain Power in 
2018 as a member of the Language Arts 
faculty; she quickly realized that students 
were lacking basic knowledge and skills 
in public speaking. Consequently, 
she quickly pivoted to prioritizing the 
following three competencies: building 
confidence, communicating clearly,  
and persuasion. 

“We focus on these three areas, but 
with an emphasis on persuasion,” says 
Dr. Chenkin. “Persuasion engenders the 
belief that students can positively impact 
the world by convincing other people to 
consider their measured and thoughtful 

perspectives. Likewise, confidence is 
so critical at this age. The more often 
these kids get up and present in front of 
a group of their peers, the more rapidly 
they see that they are saying something 
worth listening to. This is how you change 
the world: by convincing other people to 
believe in your ideas and show that you 
can be a leader.”

Brain Power offers courses that are 
led by PhDs, a faculty that possesses 
specialized knowledge about their field 
of study and are thus able to impart 
that experience to the students through 
a thought-provoking curriculum that 
develops students into problem-solvers, 
creative thinkers, solid writers, passionate 
speakers, and empathetic listeners. 
For the last 30 years, the program has 
been operating out of its headquarters 
in Vaughan and more recently out of 
Hamilton, with a variety of courses that 
expand academic horizons, support 
admissions to elite programs, and provide 
access to stimulating extracurricular 
activities. Brain Power’s newest location, 
in Toronto, is slated to open in September 
2022 at the Prosserman JCC building 
(4588 Bathurst Street in North York). 

In contrast to its competitors, Brain 
Power caters to kids who have a learning 
level of three to four years above their 
age group and are looking to develop 
their critical thinking and communication P
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With a master’s degree 
and a PhD from Queen 
Mary University of 
London (UK), Dr. Jenn 
Chenkin joined Brain 
Power in 2018

A DV E R TO R I A L

Brain Power’s innovative 
approach to learning 
leadership is bringing 
the critical but often 
overlooked skill of 

effective public speaking 
to high-potential kids

STAND 
AND 

DELIVER

skills. The Public Speaking Academy’s first 
course is offered in two-hour sessions at 
either Brain Power’s facility in Vaughan or 
at its new Toronto facility. This course was 
originally offered to Grade 9 students, 
then to Grades 6 through 8, and now 
to Grades 4 and 5. Eventually, Brain 
Power will offer the course to Grades 1  
through 12. 

Brain Power’s research shows that 
children as young as 5 are expected to 
communicate complex ideas to their 
peers at school. Therefore, introducing 
them to the basics of public speaking at 
a young age is important. “Gaining public 
speaking skills helps students perform 
better at school, where presentations are 
becoming a ubiquitous component of 
academic evaluation,” says Brain Power’s 
CEO and instructor Vanessa Serra Iarocci. 
“Our course also provides the foundation 
that will eventually help students achieve 
successful admission to elite programs 
that increasingly require videos and 
interviews versus just standardized tests.”

It is no secret that young people 
are living in a borderless world where 
learning to communicate effectively 
and to persuade others across many 
time zones and cultures is the real 
differentiator. To prepare students for 
this reality, Dr. Chenkin sees a great 
benefit to group learning rather than 
one-on-one instruction. “To excel in 

THIS IS HOW 
YOU CHANGE 
THE WORLD: BY 
CONVINCING 
OTHER PEOPLE 
TO BELIEVE IN 
YOUR IDEAS AND 
SHOWING THAT YOU 
CAN BE A LEADER

the art of public speaking, observing 
others is crucial. Group learning makes 
for fun and spirited engagement and, 
in the process, kids make friends,” says 
Chenkin. “We provide a safe place for 
students to experiment, and there’s no 
greater pleasure for an instructor than to 
see them come out of their shells. We 
are also teaching students to become 
empathetic observers; for example, they 
learn how to give positive reinforcement 
to other students who struggle to execute 
a particular task.”  

There’s little doubt, therefore, that to 
become successful, young people will 
need to be exceptional public speakers. 
This proficiency will ensure that they 
ace school-admission interviews, where 

they are expected to project confidence 
and be able to communicate their ideas 
clearly. As they become adults, this skill 
set will prove vital for success in job 
interviews — to persuade employers that 
they are the best candidate for the job. 

“Kids today spend a lot of time in front 
of screens, a concern that we all know 
is at the forefront when it comes to the 
impact that technology has on our lives,” 
observes Dr. Chenkin. “The pandemic 
has only exacerbated the difficulty 
that a lot of kids are having right now 
in learning how to read facial cues and 
expressions to engage and empathize 
with those around them. Public speaking 
is about more than just standing up and 
presenting information — it is about 
understanding the nuanced ways that we 
express ourselves through body language 
and tone of voice. We use these same 
cues to decode the world around us.” 

More than just drills and tests, 
textbooks and graphs, Brain Power’s 
innovative curriculum is carefully 
engineered to teach these critical life 
skills and set high-potential students on 
the path to success. 

905-303-5457
www.brainpower.ca
       @brain_power_enrichmentP
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In her many years of public speaking training, Dr. Chenkin has become a proponent of group learning, saying it teaches students to become empathetic 
observers giving positive reinforcement to their classmates
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In her many years of public speaking training, Dr. Chenkin has become a proponent of group learning, saying it teaches students to become empathetic 
observers giving positive reinforcement to their classmates
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Woman in Politics 

Q: Where did you grow up, and what was 
your upbringing like?
A: My parents immigrated to Canada 
from the Soviet Union via Israel and 
Belgium in the ’70s and moved to 
Th ornhill in the early ’80s. Th ey worked 
hard so we could have a better life 
than the one they left behind. I went 
to a French immersion school in the 
neighbourhood, I went to camp, I 
played baseball, basketball and did 
gymnastics. I got part-time jobs early 
on and volunteered where I could. 
We had family dinners almost every 
night, celebrated every milestone and 
travelled. My parents gave me every 
opportunity to succeed and pushed me 
when they knew I could do better. 

Q: What did you learn from being the 
communications advisor to several 
cabinet members in the 28th Canadian 
Ministry of Prime Minister Stephen 
Harper?
A: I learned to work under pressure, solve 
problems quickly, get buy-in, set goals 
and, more importantly, boundaries, and 
fi nally, I learned that I always have a 
lot more to learn from others who have 
experience. I learned what leadership, 
tough decisions and integrity looked 
like when the stakes are high in the best 
country in the world. 

Q: You are the fi rst LGBTQ and Jewish 
woman ever to be elected as a 
Conservative MP. How does that make 
you feel?

Ever since she can remember, 
Melissa Lantsman has always 
been tuned into current aff airs 
and world history. Her interest 

in politics began when she volunteered 
on a campaign in high school. Th is 
interest soon became a hobby, which 
grew into passion for change. As the fi rst 
LGBTQ woman and Jewish woman 
ever to be elected as a Conservative MP, 
she is already making a positive impact 
in Canadian politics. 

We sat down with the MP to learn 
more about the change she hopes to 
continue to make in Th ornhill and 
her mission to keep the Canadian 
dream alive…

Melissa Lantsman 
serves as the Member 
of Parliament for 
Thornhill in the House 
of Commons of Canada

CHALLENGING 
CONVENTIONS IN 

THE CONSERVATIVE 
PARTY

Having grown up in Thornhill, just a few minutes 
from where her community offi ce is today, 

Melissa Lantsman is a natural advocate for 
the community she grew up in, fi ghting for the 
next generation by tackling antisemitism and 

addressing the nation’s high cost of living

WRITTEN BY ESTELLE ZENTIL
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A: I’m a woman, I’m Jewish, I’m a young 
and successful executive, I’m a child 
of immigrants, and I am many other 
things that are part of my identity. I’m 
also openly gay. It gives me a unique 
understanding and compassion for 
the things that I am and reminds me 
to try and understand the things that 
I am not in order to serve everyone. I 
hope people see that there is room for 
everyone in the Conservative Party and, 
more importantly, room for anyone who 
wants to get into politics to get into 
politics. Doesn’t matter where you’re 
from, what colour you are, who you 
love or whether you pray on Saturday 
or Sunday or not at all — I’m proud to 
have the support of a community that 
values all that, too. 

Q: You were elected to Parliament on 
September 20, 2021, and you were sworn 
into office on October 28. Can you tell me 
about that day and why was it so special 
to you?
A: I had a swearing-in ceremony in 
Ottawa dampened by ongoing COVID 
restrictions. I had my family and close 
friends there for the day. We had a 
small ceremony and a small dinner 
to celebrate. It was the single most 
memorable day of my professional 
life shared with the people I love who 
supported my journey for many years 
leading up to that moment. It was 
almost a year to the day of when my 
mother passed away, and if I could 
change anything at all, I wished she 
was there to see the culmination of her 
work in the moment I was sworn in 
as the Member of Parliament for the 
community she and my father chose to 
make home. 

 
Q: Can you share your take on the 
Canadian dream and how has it changed 
since your parents immigrated to 
Canada? How is that dream in jeopardy? 
What are some of the biggest 
consequences that make the Canadian 
dream less realistic? 
A: Like many millions of others who 
came here, my parents worked hard, 
saved their money, and contributed 
to their communities. They shared in 
the uniquely Canadian ideal that their 
children would be able to inherit a life 
greater and more prosperous than the 

one they led, in some cases than the one 
they fled. 

That dream is in jeopardy. It’s not an 
overnight phenomenon. It’s a consistent 
erosion of a way of life. And it is most 
certainly not just a product of a global 
phenomenon. It’s unique to us in  
many ways. 

A recent survey stated that 30% of 
young Canadian immigrants are likely 
to leave this country. The reason? Three-
quarters of them said that the rising 
cost of living is pushing them away to 
other, more affordable places. 

For the first time in our history, 
parents really aren’t sure if their children 
will have better lives than they have 

you have to do it to understand it. 

Q: What are the biggest rewards and 
downsides of being a Member of 
Parliament for Thornhill?
A: The biggest reward is seeing 
your work reflect the values of the 
community that entrusted you, seeing 
families get ahead, standing up for 
what’s principled instead of repeating 
what’s popular, seeing young people 
succeed through your advocacy and 
honouring the seniors who came before 
us by looking out for them. 

The downside is finding balance in 
your life with the time away from your 
family, in Ottawa, and knowing that 
standing up sometimes means standing 
alone. 

Q: What would you like your community 
to know?
A: We are here to help. I’m one of the 
most accessible MPs — that’s my 
continued promise. 
melissa.lantsman@parl.gc.ca 
905-886-9911 

Q: How would you describe yourself using 
three words?
A: Focused. Decisive. Unafraid. 

Q: What qualities are important to have if 
you are a politician?
A: A principled leader who has the 
courage to make tough decisions, be 
empathetic and speak for the people 
who chose them for the job. 

Q: What are some of your favourite local 
businesses in Thornhill?
A: Golden Star, Centre Street Deli, Ba-
Li Laffa and My Zaidy’s for food, but 
it’s hard to choose just a few. 

We have some of the country’s 
most innovative companies, successful 
social enterprises and best-run family 
businesses that have made Thornhill 
home. 

Q: What are some of your favourite 
hobbies?
A: Concerts and baseball. Current 
events and books. I was lucky enough to 
turn my hobby of politics into a passion 
and then into a profession. 

now. That’s a shocking departure from 
the last 100 years. 

Q: What do you love about the Thornhill 
community? 
A: Thornhill is a community where 
people work hard to get ahead but look 
out for one another when times are 
tough. It’s safe, it’s diverse, it is home 
to many centres of excellence, faith 
communities and local businesses that 
punch above their weight. 

Q: What do you love about what you do?
A: Everything. When I don’t love it 
anymore, it’s time to leave. 

Q: What would be your greatest advice 
for individuals who would like to get  
into politics?
A: Try it out, get engaged and never 
forget the reason why you started, no 
matter how far you get. Books don’t do 
justice to the actual work of politics — 

Doesn’t matter where 
you’re from, what colour 

you are, who you love 
or whether you pray on 
Saturday or Sunday or 
not at all — I’m proud 

to have the support of a 
community that values 

all that, too

   @melissalantsman
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turn my hobby of politics into a passion 
and then into a profession. 

now. That’s a shocking departure from 
the last 100 years. 

Q: What do you love about the Thornhill 
community? 
A: Thornhill is a community where 
people work hard to get ahead but look 
out for one another when times are 
tough. It’s safe, it’s diverse, it is home 
to many centres of excellence, faith 
communities and local businesses that 
punch above their weight. 

Q: What do you love about what you do?
A: Everything. When I don’t love it 
anymore, it’s time to leave. 

Q: What would be your greatest advice 
for individuals who would like to get  
into politics?
A: Try it out, get engaged and never 
forget the reason why you started, no 
matter how far you get. Books don’t do 
justice to the actual work of politics — 

Doesn’t matter where 
you’re from, what colour 

you are, who you love 
or whether you pray on 
Saturday or Sunday or 
not at all — I’m proud 

to have the support of a 
community that values 

all that, too

   @melissalantsman
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Founders and business partners of Xana International, Mahmood Kara 
and Shane Worthington, discuss the projects they’ve worked on and 
why their collaboration works so well

THE GENERAL CONTRACTORS 
ON A CONTINUOUS  
MISSION TO GIVE BACK 

When Mahmood Kara and 
Shane Worthington joined 
forces, it set a precedent 

for what was to come. Kara came from 
the hospitality industry, armed with an 
understanding of an owner’s perspective 
and knowing exactly what clients are 

looking for. Worthington came from an 
operations and aviation background, 
taking a “no room for error” detail-
oriented approach to work. 

They grew up together, playing 
hockey when they were young. After 
reconnecting following time apart, Kara 

was supplying furniture and fixtures 
to hotels when a client asked for an 
install, too. That’s when he approached 
Worthington, to see if he was willing 
to partner up. “We did our first project 
together and the same owner had more 
work for us,” says Kara. “Word-of-mouth P
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THE GENERAL CONTRACTORS 
ON A CONTINUOUS  
MISSION TO GIVE BACK 

near Pearson airport, as well as the Hilton 
in the same area. 

As Kara says, “The hospitality industry 
is a very close-knit community, and we’re 
lucky we got the opportunity to work 
with a few from the start, before word  
just spread.” 

Regardless of the scale or location of a 
project, the duo’s intentions have always 
been the same: to build a business that 
would allow them to give back to the 
community. “Our dream is to get to a 
point where we can start building schools 
and orphanages around the world,” Kara 
says. Currently, the company donates 
to community schools in the area on a 
monthly basis, and it takes on not-for-
profit projects to help seniors. 

“Whenever we bring anybody into our 
business, we explain that to them and 
get their buy-in, so they work with their 
hearts,” Kara continues. “We’ve been 
really lucky with the talent that’s come 
through our doors. They’re amazing 
people who understand what we’re 
trying to do.” 

The heart that ties all their work 
together is the same, but Xana 
International’s process for working 
with clients differs depending on the 

55 Administration Road, Units 33 & 34, Vaughan, Ont.
416.477.4770
www.xanagroup.ca
    @xanaresidential      @xanacontracting

needs. For hospitality, Kara explains 
that the team will “engage a designer 
beforehand. They come to us and we 
determine the scope of work, schedules, 
materials, and we tell the hotel what 
rooms to have out of service on  
which dates.”

Worthington shares how the residential 
process is slightly different. “We get 
an inquiry through social media or our 
network,” he says. “Then we’ll conduct 
a site visit with our residential team, put 
a proposal together and preliminary 
drawings and sketches so the client can 
visualize the project, and then provide a 
proposal and go from there.” 

The business partners also share how 
their venture is on a consistent mission to 
do things better. “The biggest area where 
the ball can be dropped in our industry is 
communication,” explains Worthington. 
“It’s so important to have everything 
documented and communicated in a 
timely fashion, so we’re heavily investing 
in technology to give us a platform to 
do that and display that information to 
owners, staff, labourers and our clients.” 

It’s clear that the duo have already put 
in the hard work to get where they are. 
However, future plans indicate they’re 
just getting started. “We’re focusing on 
opening another office, in Orlando,” 
Kara says. “We’re going to take a similar 
approach and, luckily for us, a lot of our 
clients have properties there, so we 
already have a foot in the door. There 
are a lot of old, dated hotels in that area. 
Given our relationships with owners and 
brands, we feel we’ll be a good fit.” 

When reflecting on the definition of 
success, you also get a glimpse into Xana 
International’s future. Kara shares that it’s 
“the ability to impact others in a positive 
way. When I’ve finished my working life, I 
want people to know we did things with 
the right intentions, in good faith and 
that we always tried to help. That, to me, 
is the definition of success.” 

renovates to the highest standard, 
handling unique requests from clients. In 
residential, the process is a partnership, 
with constant communication to realize 
every client’s vision. 

To date, they’ve forged lasting 
relationships with property owners, 
stakeholders and other professionals, 
and their portfolio includes W Hotel – 
Toronto, the boutique Anndore House in 
downtown Toronto, the Radisson Hotel 

in the hospitality industry spread, and we 
kept rolling.” 

Together, they are Xana International 
Inc., a boutique general contracting 
company working across hospitality, 
residential and commercial projects. 
When it comes to hospitality, the business 

Shane Worthington (left) and 
Mahmood Kara (right) are the 
founders of Xana International

OUR DREAM IS TO 
GET TO A POINT 
WHERE WE CAN 
START BUILDING 
SCHOOLS AND 
ORPHANAGES 
AROUND THE 
WORLD

Pantone®
2925C

Pantone®
425C
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Founders and business partners of Xana International, Mahmood Kara 
and Shane Worthington, discuss the projects they’ve worked on and 
why their collaboration works so well

THE GENERAL CONTRACTORS 
ON A CONTINUOUS  
MISSION TO GIVE BACK 

When Mahmood Kara and 
Shane Worthington joined 
forces, it set a precedent 

for what was to come. Kara came from 
the hospitality industry, armed with an 
understanding of an owner’s perspective 
and knowing exactly what clients are 

looking for. Worthington came from an 
operations and aviation background, 
taking a “no room for error” detail-
oriented approach to work. 

They grew up together, playing 
hockey when they were young. After 
reconnecting following time apart, Kara 

was supplying furniture and fixtures 
to hotels when a client asked for an 
install, too. That’s when he approached 
Worthington, to see if he was willing 
to partner up. “We did our first project 
together and the same owner had more 
work for us,” says Kara. “Word-of-mouth P
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THE GENERAL CONTRACTORS 
ON A CONTINUOUS  
MISSION TO GIVE BACK 

near Pearson airport, as well as the Hilton 
in the same area. 

As Kara says, “The hospitality industry 
is a very close-knit community, and we’re 
lucky we got the opportunity to work 
with a few from the start, before word  
just spread.” 

Regardless of the scale or location of a 
project, the duo’s intentions have always 
been the same: to build a business that 
would allow them to give back to the 
community. “Our dream is to get to a 
point where we can start building schools 
and orphanages around the world,” Kara 
says. Currently, the company donates 
to community schools in the area on a 
monthly basis, and it takes on not-for-
profit projects to help seniors. 

“Whenever we bring anybody into our 
business, we explain that to them and 
get their buy-in, so they work with their 
hearts,” Kara continues. “We’ve been 
really lucky with the talent that’s come 
through our doors. They’re amazing 
people who understand what we’re 
trying to do.” 

The heart that ties all their work 
together is the same, but Xana 
International’s process for working 
with clients differs depending on the 
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needs. For hospitality, Kara explains 
that the team will “engage a designer 
beforehand. They come to us and we 
determine the scope of work, schedules, 
materials, and we tell the hotel what 
rooms to have out of service on  
which dates.”

Worthington shares how the residential 
process is slightly different. “We get 
an inquiry through social media or our 
network,” he says. “Then we’ll conduct 
a site visit with our residential team, put 
a proposal together and preliminary 
drawings and sketches so the client can 
visualize the project, and then provide a 
proposal and go from there.” 

The business partners also share how 
their venture is on a consistent mission to 
do things better. “The biggest area where 
the ball can be dropped in our industry is 
communication,” explains Worthington. 
“It’s so important to have everything 
documented and communicated in a 
timely fashion, so we’re heavily investing 
in technology to give us a platform to 
do that and display that information to 
owners, staff, labourers and our clients.” 

It’s clear that the duo have already put 
in the hard work to get where they are. 
However, future plans indicate they’re 
just getting started. “We’re focusing on 
opening another office, in Orlando,” 
Kara says. “We’re going to take a similar 
approach and, luckily for us, a lot of our 
clients have properties there, so we 
already have a foot in the door. There 
are a lot of old, dated hotels in that area. 
Given our relationships with owners and 
brands, we feel we’ll be a good fit.” 

When reflecting on the definition of 
success, you also get a glimpse into Xana 
International’s future. Kara shares that it’s 
“the ability to impact others in a positive 
way. When I’ve finished my working life, I 
want people to know we did things with 
the right intentions, in good faith and 
that we always tried to help. That, to me, 
is the definition of success.” 

renovates to the highest standard, 
handling unique requests from clients. In 
residential, the process is a partnership, 
with constant communication to realize 
every client’s vision. 

To date, they’ve forged lasting 
relationships with property owners, 
stakeholders and other professionals, 
and their portfolio includes W Hotel – 
Toronto, the boutique Anndore House in 
downtown Toronto, the Radisson Hotel 

in the hospitality industry spread, and we 
kept rolling.” 

Together, they are Xana International 
Inc., a boutique general contracting 
company working across hospitality, 
residential and commercial projects. 
When it comes to hospitality, the business 

Shane Worthington (left) and 
Mahmood Kara (right) are the 
founders of Xana International
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STEVEN CARINCI 
IS TAKING A HOLISTIC 

APPROACH TO WEALTH 
MANAGEMENT   
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Steven Carinci is a 
Senior Wealth Advisor

The Senior Wealth Advisor discusses his passion for 
stocks, positioning himself as a fi nancial quarterback and 

what he’s looking forward to in the future

If there’s something that sets Steven 
Carinci apart from other wealth 
managers, it’s the holistic approach 
he takes to fi nancial advice. With a 

desire to understand a client’s personal 
and professional life so wealth creation 
and preservation can be as personalized 
as it is detailed, he’s an expert committed 
to service.  

Carinci got his start working in a small 
fi rm selling stocks and investments, 
gaining confi dence through cold-calling 
before moving onto more personal, one-
on-one engagements at seminars and 
booths. He learned a lot during this 
time, saying “telemarketing and selling 
stocks to strangers brought the inner-
sociability out. I like to position myself 
as the fi nancial quarterback of a client’s 
overall picture.” 

After that, he worked for a number of 
top-tier fi rms, and is currently a Senior 
Wealth Advisor at Foster & Associates. 
He also developed a loyal client base 
that he’s been dealing with one-on-one 
for the last 25 years.

With extensive training and personal 
experience, Carinci’s bespoke approach 
is well-respected in the industry. He takes 
time to get to know a client’s situation, 
from the causes they care about to what 
their professional portfolio looks like. He 
also meets with them regularly, in person, 
to keep on top of their changing wants 
and position their fi nances for a win. 

As he says, “I want clients to get the 
best experience with me. That’s why I 
emphasize the bespoke element. People 
will always deal with me, and it will always 
be hands-on.” 

In order to do so, Carinci is laser-
focused on market trends and fi nancial 
news. Stock selection is a particular forte, 
and he starts every day reading headlines 

devise the plan and constantly fi ne-tune 
it, is key.” 

Carinci doesn’t just look at investment 
management, either. He works with 
clients to help them maximize their 
retirement savings and works with 
families to provide legacy planning and 
fi nancial security for future generations. 

When he’s not working, Carinci’s an 
avid sportsman, taking time to go to 
the gym and play golf and tennis. He 
also loves travelling, visiting Dallas three 
years ago to see his favourite NFL team, 
the Dallas Cowboys, play a live game. 

For the future, the only direction 
Carinci wants to head is up. Alongside 
helping every client’s portfolio reach 
its full potential, he has ambitions to 
grow a social media presence so he 
can start educating others on wealth 
management. 

“You don’t put a dollar fi gure on 
success,” he says. “Success is leading 
a balanced life and doing your best at 
everything you do, setting goals and 
sticking to those goals. When it comes 
down to it, the true meaning of success 
is consistency.” 

personalization, constant service and 
attention,” he says.

Particularly now when the world is 
emerging from a pandemic, infl ation 
is on the rise, and the markets are 
unpredictable, professionals like 
Carinci are a necessity. Not only does 
his expertise help clients weather tough 
times, but he’ll constantly review and 
re-evaluate a strategy so it’s positioned 
for success. 

“It’s about risk,” Carinci explains. 
“How to mitigate risk, have proper 
expectations and objectives and a path. 
Having a plan, and someone like me to 

25 King Street West, Suite 2100, Commerce Court
P.O. Box 228 Toronto, Ont.

For a complimentary consultation, 
kindly contact Carinci and his team
www.stevencarinci.ca
   @steven__carinci
Direct Line: 647.479.8832

I WANT CLIENTS 
TO GET THE BEST 
EXPERIENCE WITH 
ME. THAT’S WHY 
I EMPHASIZE THE 
BESPOKE ELEMENT.
PEOPLE WILL 
ALWAYS DEAL 
WITH ME, AND IT 
WILL ALWAYS BE 
HANDS-ON

and fi nancial websites to get a grip on 
global events and what that could mean 
for a client’s portfolio. 

“Every client has different risk 
parameters, objectives and tolerance, 
so I want to make sure I come across 
as a holistic wealth advisor, someone 
who’s there to take their current portfolio 
and grow it even further, focusing on 
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Steven Carinci is a 
Senior Wealth Advisor

The Senior Wealth Advisor discusses his passion for 
stocks, positioning himself as a fi nancial quarterback and 

what he’s looking forward to in the future

If there’s something that sets Steven 
Carinci apart from other wealth 
managers, it’s the holistic approach 
he takes to fi nancial advice. With a 

desire to understand a client’s personal 
and professional life so wealth creation 
and preservation can be as personalized 
as it is detailed, he’s an expert committed 
to service.  

Carinci got his start working in a small 
fi rm selling stocks and investments, 
gaining confi dence through cold-calling 
before moving onto more personal, one-
on-one engagements at seminars and 
booths. He learned a lot during this 
time, saying “telemarketing and selling 
stocks to strangers brought the inner-
sociability out. I like to position myself 
as the fi nancial quarterback of a client’s 
overall picture.” 

After that, he worked for a number of 
top-tier fi rms, and is currently a Senior 
Wealth Advisor at Foster & Associates. 
He also developed a loyal client base 
that he’s been dealing with one-on-one 
for the last 25 years.

With extensive training and personal 
experience, Carinci’s bespoke approach 
is well-respected in the industry. He takes 
time to get to know a client’s situation, 
from the causes they care about to what 
their professional portfolio looks like. He 
also meets with them regularly, in person, 
to keep on top of their changing wants 
and position their fi nances for a win. 

As he says, “I want clients to get the 
best experience with me. That’s why I 
emphasize the bespoke element. People 
will always deal with me, and it will always 
be hands-on.” 

In order to do so, Carinci is laser-
focused on market trends and fi nancial 
news. Stock selection is a particular forte, 
and he starts every day reading headlines 

devise the plan and constantly fi ne-tune 
it, is key.” 

Carinci doesn’t just look at investment 
management, either. He works with 
clients to help them maximize their 
retirement savings and works with 
families to provide legacy planning and 
fi nancial security for future generations. 

When he’s not working, Carinci’s an 
avid sportsman, taking time to go to 
the gym and play golf and tennis. He 
also loves travelling, visiting Dallas three 
years ago to see his favourite NFL team, 
the Dallas Cowboys, play a live game. 

For the future, the only direction 
Carinci wants to head is up. Alongside 
helping every client’s portfolio reach 
its full potential, he has ambitions to 
grow a social media presence so he 
can start educating others on wealth 
management. 

“You don’t put a dollar fi gure on 
success,” he says. “Success is leading 
a balanced life and doing your best at 
everything you do, setting goals and 
sticking to those goals. When it comes 
down to it, the true meaning of success 
is consistency.” 

personalization, constant service and 
attention,” he says.

Particularly now when the world is 
emerging from a pandemic, infl ation 
is on the rise, and the markets are 
unpredictable, professionals like 
Carinci are a necessity. Not only does 
his expertise help clients weather tough 
times, but he’ll constantly review and 
re-evaluate a strategy so it’s positioned 
for success. 

“It’s about risk,” Carinci explains. 
“How to mitigate risk, have proper 
expectations and objectives and a path. 
Having a plan, and someone like me to 

25 King Street West, Suite 2100, Commerce Court
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For a complimentary consultation, 
kindly contact Carinci and his team
www.stevencarinci.ca
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EXPERIENCE WITH 
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I EMPHASIZE THE 
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and fi nancial websites to get a grip on 
global events and what that could mean 
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parameters, objectives and tolerance, 
so I want to make sure I come across 
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Treat Yourself  

WRITTEN BY ESTELLE ZENTIL

With 33 years of 
combined experience 
in the gelato industry, 

Paolo Di Lallo and 
Denise Pisani are 

elevating Toronto’s 
gelato scene by bringing 
their authentic fl avours 

and craft all the way 
from Italy

Owners Di Lallo and Pisani will be 
opening a second location at Queen 
Street West and John Street in addition 
to their existing location at 29 McCaul St. 

ON PASSION FOR GELATO
Paolo: I’ve always loved gelato ever since 
I was a kid. I make everything from 
scratch. All my recipes and ingredients 
are from Italy or sourced locally.

ON WORKING TOGETHER 
Denise: We are the opposite. He takes 
care of the production, I take care of 
the image of the business and managing 
sta� . He’s a doctor of gelato, like a 
chemist. We complete each other! 

ON OPENING MIZZICA
Paolo: We always wanted to open our 
own business because we both worked 

in Italy in the gelato industry. We 
think gelato is an amazing product that 
brings you happiness. We met about 
nine years ago in Toronto, in a gelateria, 
talking about gelato. Eventually we 
became a couple. We always shared this 
passion and one day wanted to open our 
own gelateria. 

Denise: We wanted to bring authenticity 
to Toronto. We invest in bringing 
all the best ingredients and products 
from Italy. 

ON FLAVOURS
Paolo: We make sure to be fresh every 

single day. I have 18 spots for gelato. 
I keep about eight to 10 of the most 
important ­ avours, the most traditional 
ones — like lemon, chocolate, pistachio, 
mango, strawberry — but I change the 
other ­ avours every day. 

Denise: We also create ­ avours that we 
make just by going grocery shopping. 
Like, “Oh, here’s some cheese and � gs.” 
We wonder what it would be as a gelato 
­ avour. It usually becomes a success, 
even a bestseller!  

MEANING BEHIND MIZZICA
Denise: Mizzica is an expression 
that comes from the south of Italy, 
speci� cally from Sicily. It means “Wow.” 
And that’s the � rst thing that people 
usually say when they try our gelato. 

ON WHICH GELATO FLAVOUR
THEY EMBODY 

Paolo: Pistachio! I’m expensive, nice, 
strong, and it has a creamy taste 
with nuts!

Denise: I would be strawberry because 
I love strawberries. It’s refreshing. It’s 
sweet. It’s colourful. It’s summery. It’s 
positive, happy.

FAVOURITE ITALIAN EXPRESSION
Denise: Mizzica is my favourite Italian 
expression. It can be something bad. 
It can be something good. It can be 
“Mizzica, I got a parking ticket!” or 
“Mizzica, this gelato is delicious!”

ON THE DEFINITION OF SUCCESS
Paolo: Health and being passionate 
about what you do is important. I 
think when people are happy, and they 
come back to you to get your product, 
it means that you’re doing things right. 
It’s also nice and also very important for 
us to make people happy because this 
is what we do, basically. It can change 
someone’s day. Maybe it is nothing, but 
it’s a short time of happiness. 

Paolo: 
strong, and it has a creamy taste 
with nuts!

Denise:
I love strawberries. It’s refreshing. It’s 
sweet. It’s colourful. It’s summery. It’s 
positive, happy.

Denise: 
expression. It can be something bad. 
It can be something good. It can be 

GELATO, 
PER FAVORE!
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gelato scene by bringing 
their authentic fl avours 

    @mizzicagelato
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FAMIGLIA ZERILLO IS PROUD TO BRING YOU 
PREMIUM EXTRA VIRGIN OLIVE OIL FROM THE 
ADRIATIC COAST OF ITALY.

Zerillo Oil is crafted to perfection by more than three generations of 
olive growers. Reinforced by the grandeur of the ancient olive trees, 
Famiglia Zerillo honours our family’s heritage and legacy a� orded by its 
founding members by serving you an elevated farm-to-table experience. 

Much more than a brand of olive oil, Famiglia Zerillo symbolizes 
generational aspiration, passion, connection and humility toward the 
craft of making olive oil.

ZERILLO.CA

Available at
SHOPDOLCE.CA

ORDER NOW

 IS PROUD TO BRING YOU 



Alina Fintineanu has 
decided to follow her 
passion for baking — and 
see where it takes her

Inspiration

BAKE IT TILL  
               YOU MAKE IT

WRITTEN BY DONNA PARIS 
INTERVIEW BY ESTELLE ZENTIL

This chess-playing champ 
with a sweet tooth emigrated 
from Romania with her 
family when she was just 
10 years old. She grew up 
to open her own successful 
orthodontic consulting 
business. But now, after 
competing in The Great 
Canadian Baking Show, 
Season 5, Alina Fintineanu 
(a.k.a. the rogue Tooth Fairy) 
wants to see just how high 
her passion for baking can 
rise. What’s cooking? For 
starters, her own recipe 
column with a national 
newspaper — and hopefully 
her own show on the Food 
Network for her long game

Who knows where passion 
comes from? For Alina 
Fintineanu, perhaps it 

comes from a happy place, when she 
was growing up in Romania. She was a 
kid, so she didn’t know much about the 
economy and fi nance and other issues, 
but school was great, and she had lots of 
friends. Her parents got her into playing 
chess when she was just four years old, 
and she really leaned into it, becoming a 
national champion just a few years later. 
She also just liked hanging around the 
kitchen with her mom. “My mom wasn’t 
a huge baker. She was a lot better at 
cooking,” she says. “Mostly I’d be licking 
the beaters, but she’d let me follow her P
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around and see what she was doing.” 
Eventually, she started making little 
tarts, fruitcakes and meringues.

When Fintineanu was 10, her 
parents decided to move to Canada 
for a better life. “I thank my parents 
because I had a lot more opportunity 
in Canada, with things that I would 
never have had the chance to do in 
Romania,” says Fintineanu. Perhaps 
she may not have had a chance to open 
Risorius, her orthodontic consulting 
practice. Wait, what?! That’s right, 
she’s a registered dental hygienist and 
a certified training practitioner with an 
adult education background. As a child 
with overcrowded teeth, Fintineanu 
didn’t have a great smile. But, when 
her parents took her to an orthodontist 
when she was 16, it was a game changer. 
“Getting braces was the worst thing 
that ever happened to me at that age,” 
she says. “But as soon as I started my 
straightening it was like night and day. 
My confidence level just skyrocketed.” 
It was so life-changing she wanted to 
help others feel just as good. 

But Fintineanu’s little inner child 
still loves sweets. And, in fact, about 
five years ago she started baking again 
to relieve stress. When she started 
streaming cooking shows, she came 
across The Great Canadian Baking 
Show, and she thought she’d apply to 

get onto Season 4. She didn’t make 
it, but she doubled down and started 
honing her skills, baking bread, 
croissants and tarts. When she applied 
for Season 5, she was chosen as one 
of the bakers. “I learned a lot about 
myself on the show, about doing things 
that I didn’t think that I could do,” she 
says. She credits her experience with 
building her confidence and learning 
how, as a perfectionist, to be OK with 
her choices. And she’s also learned to 
give everything she bakes away. “The 
trick is to give everything away quickly, 
so that if they’re not around me, I don’t 
have a chance to eat them,” she says. She 
does have a favourite dessert, though, 
fancy enough to live up to @luxe.baker: 
French entremets, which are small cakes 
composed of different layers of cake and 
pastry cream enrobed with a glaze and 
served cold. “It’s just so many layers of 
deliciousness and such beautiful flavours 
that work together,” she adds. 

Still, we had to ask Fintineanu: what 
is the common thread that links chess, 
baking and orthodontics? “When it 
comes to chess, you need to think eight 
moves ahead … same with baking, you 
have to know where you’re going and 
how you’re going to get there. It’s very 
precise,” she says. “When it comes to 
orthodontics, perfection really is the 
name of the game … typically, in clinical 

Alina Fintineanu shows off her incredible desserts, including a realistic-looking pear dessert, a berry tart and a layered honey cake
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practice, I do things like put braces on, 
which are things of a very meticulous 
nature.” It’s the necessary perfection 
that really suits her personality,  
she adds. 

On the show, they called her “the 
rogue Tooth Fairy.” But now Fintineanu 
is separating her two passions. The 
show itself has opened doors for her, 
and she wants to see where her passion 
for baking can take her, so she’s taking 
a break from her clinical practice right 
now. She’s off to a good start — she’s 
just landed a deal with Postmedia 
Network for her own recipe column, 
Baking with Alina, which will appear in 
their publications beginning later this 
fall. As for her long game, though, she’d 
love to be on the Food Network.

Fintineanu is in a happy place now, 
grateful for everything that’s happened 
and for all the support she’s received 
along the way. “I was very fortunate to 
be on the show,” she says. “And I had a 
partner who was supportive — Michal 
is just the most wonderful human 
being.” Actually, they’re tying the  
knot — but she won’t be baking her own 
cake. “I would be so stressed. Anybody 
who does that for their wedding … hats 
off to them!”

www.risoriusortho.com
    @luxe.baker
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Alina Fintineanu has 
decided to follow her 
passion for baking — and 
see where it takes her

Inspiration

BAKE IT TILL  
               YOU MAKE IT

WRITTEN BY DONNA PARIS 
INTERVIEW BY ESTELLE ZENTIL

This chess-playing champ 
with a sweet tooth emigrated 
from Romania with her 
family when she was just 
10 years old. She grew up 
to open her own successful 
orthodontic consulting 
business. But now, after 
competing in The Great 
Canadian Baking Show, 
Season 5, Alina Fintineanu 
(a.k.a. the rogue Tooth Fairy) 
wants to see just how high 
her passion for baking can 
rise. What’s cooking? For 
starters, her own recipe 
column with a national 
newspaper — and hopefully 
her own show on the Food 
Network for her long game

Who knows where passion 
comes from? For Alina 
Fintineanu, perhaps it 

comes from a happy place, when she 
was growing up in Romania. She was a 
kid, so she didn’t know much about the 
economy and fi nance and other issues, 
but school was great, and she had lots of 
friends. Her parents got her into playing 
chess when she was just four years old, 
and she really leaned into it, becoming a 
national champion just a few years later. 
She also just liked hanging around the 
kitchen with her mom. “My mom wasn’t 
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around and see what she was doing.” 
Eventually, she started making little 
tarts, fruitcakes and meringues.

When Fintineanu was 10, her 
parents decided to move to Canada 
for a better life. “I thank my parents 
because I had a lot more opportunity 
in Canada, with things that I would 
never have had the chance to do in 
Romania,” says Fintineanu. Perhaps 
she may not have had a chance to open 
Risorius, her orthodontic consulting 
practice. Wait, what?! That’s right, 
she’s a registered dental hygienist and 
a certified training practitioner with an 
adult education background. As a child 
with overcrowded teeth, Fintineanu 
didn’t have a great smile. But, when 
her parents took her to an orthodontist 
when she was 16, it was a game changer. 
“Getting braces was the worst thing 
that ever happened to me at that age,” 
she says. “But as soon as I started my 
straightening it was like night and day. 
My confidence level just skyrocketed.” 
It was so life-changing she wanted to 
help others feel just as good. 

But Fintineanu’s little inner child 
still loves sweets. And, in fact, about 
five years ago she started baking again 
to relieve stress. When she started 
streaming cooking shows, she came 
across The Great Canadian Baking 
Show, and she thought she’d apply to 

get onto Season 4. She didn’t make 
it, but she doubled down and started 
honing her skills, baking bread, 
croissants and tarts. When she applied 
for Season 5, she was chosen as one 
of the bakers. “I learned a lot about 
myself on the show, about doing things 
that I didn’t think that I could do,” she 
says. She credits her experience with 
building her confidence and learning 
how, as a perfectionist, to be OK with 
her choices. And she’s also learned to 
give everything she bakes away. “The 
trick is to give everything away quickly, 
so that if they’re not around me, I don’t 
have a chance to eat them,” she says. She 
does have a favourite dessert, though, 
fancy enough to live up to @luxe.baker: 
French entremets, which are small cakes 
composed of different layers of cake and 
pastry cream enrobed with a glaze and 
served cold. “It’s just so many layers of 
deliciousness and such beautiful flavours 
that work together,” she adds. 

Still, we had to ask Fintineanu: what 
is the common thread that links chess, 
baking and orthodontics? “When it 
comes to chess, you need to think eight 
moves ahead … same with baking, you 
have to know where you’re going and 
how you’re going to get there. It’s very 
precise,” she says. “When it comes to 
orthodontics, perfection really is the 
name of the game … typically, in clinical 

Alina Fintineanu shows off her incredible desserts, including a realistic-looking pear dessert, a berry tart and a layered honey cake
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practice, I do things like put braces on, 
which are things of a very meticulous 
nature.” It’s the necessary perfection 
that really suits her personality,  
she adds. 

On the show, they called her “the 
rogue Tooth Fairy.” But now Fintineanu 
is separating her two passions. The 
show itself has opened doors for her, 
and she wants to see where her passion 
for baking can take her, so she’s taking 
a break from her clinical practice right 
now. She’s off to a good start — she’s 
just landed a deal with Postmedia 
Network for her own recipe column, 
Baking with Alina, which will appear in 
their publications beginning later this 
fall. As for her long game, though, she’d 
love to be on the Food Network.

Fintineanu is in a happy place now, 
grateful for everything that’s happened 
and for all the support she’s received 
along the way. “I was very fortunate to 
be on the show,” she says. “And I had a 
partner who was supportive — Michal 
is just the most wonderful human 
being.” Actually, they’re tying the  
knot — but she won’t be baking her own 
cake. “I would be so stressed. Anybody 
who does that for their wedding … hats 
off to them!”

www.risoriusortho.com
    @luxe.baker
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Energy Healing

NATALIE KEHREN: 
A GUIDING LIGHT

WRITTEN BY ESTELLE ZENTIL

It’s time to let your light shine. 
Meet the holistic health coach who will help you 

bring out your highest potential.

Natalie Kehren is a Certified 
Natural Health Practitioner who 
focuses on energy healing. 
Kehren helps her patients with 
everything from chakra balancing 
to spiritual counselling. 
Kehren is expecting her second 
child in the upcoming year

W e are all moulded by moments 
in our lives, good and bad, 
that help define who we are. 

Our experiences have the power to shape 
us. Whether we allow those moments to 
define who we are or rise above them is 
what makes the difference. 

For Natalie Kehren, many of her life 
experiences could’ve dimmed her light, 
and they did for a time. Having grown 
up in an alcoholic home and survived 
abusive relationships, she ultimately 
turned to addiction to cope. “My world 
got really dark a lot of times. I had no 
way to cope. I had no support that felt 
safe. I honestly thought that everyone 
was like me, that they understood 
energy, but I realized that they didn’t … 
I had to really find ways to crawl out of 
my own darkness and find my own light 
and clear my inner debris. I always had 
an interest in the natural way of life.” 

Finding strength within herself, her 
light eventually came back. Today, she is 
a Certified Natural Health Practitioner 
and Spiritual Energy Specialist, helping 
others rise from their life experiences 
so that they can also learn to transform 
the world around them. Merging her 
psychic abilities and passion for helping 
others, Kehren focuses on counselling, 
bodywork and, specifically, energy 
healing. We sat down with Kehren to 
learn more about how she can help us 
find our light. 

Q: How would you describe what you do? 
A: When it comes to holistic health, 
there’s the deeper understanding 
that every single thing in our body is 
connected. We have a physical body, 
an emotional body, a mental body, a 
spiritual body and an energetic body 
— all these bodies work together. In 
holistic health, one of the foundational 
beliefs is that everything starts in the 
energetic world first, and then starts to 
ripple into the mind and emotion and 
then shows up physically.

My signature program is an eight-
step method that I have curated based 
on my personal experience, and on my 
training — very specific steps, ordered 
sequentially, that help to slowly unravel 
layers within ourselves to get us closer P

H
O

TO
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Y
 E

M
A

D
 M

O
H

A
M

M
A

D
I

The work that 
I do, and the 

intention that I 
hold, is to always 

help elevate 
humanity

I blow my candle out, and the session 
is over. 

Q: What type of clients come to you? 
How are you able to connect with people 
that might not understand the work that  
you do?
A: I’ve thought about that question 
so many times. To be totally honest, 
there does have to be a willingness to 
change; otherwise, I’m wasting your 
time. If your resistance is so strong to 
my approach and what I do and what 
I offer, then you’re better off doing 
something else to begin with, and then 
maybe venturing back to me or finding 
another path for yourself. I learned a 
long time ago to not convince those 
people — I just kind of leave it up to 
the right place at the right time. 

There’re usually moments that happen 
in people’s lives that are either really 
traumatic, like a relationship loss or a 
car accident, or something that awakens 
them to themselves. Then they’re more 
open to receive a greater understanding 
and knowledge of themselves. It’s really 
hard to understand your power and step 
into it. And it’s scarier to do that for all 
of us than to just stay small and stay in 
your little world of safety and comfort. 

Q: How do you protect your energy?
A: It took me a long time, to be honest, 
but it’s understanding my own energetic 
limits. After a session, if it was a lot for 
me, I have to do something afterward 
for my energetic well-being or energetic 
health. Just like you would eat food on 
a regular basis, I do the thing that helps 
me bring it all back and clear out the 
energy. Sometimes it’s sleeping a lot. 

Sometimes it’s grounding with earthy 
foods, the things that grow under the 
earth, like potatoes and carrots, and 
things like a nice stew that just help 
me ground. Sometimes it’s a shower. I 
shower quite often each day because it 
helps me. The water helps cleanse my 
energy field. 

Q: How has motherhood changed the way 
that you work with people?
A: It’s given me really great insights into 
childhood experiences. Because I’ve had 
to learn a lot about how to consciously 
parent my son, I now know what that 
means and how important that is. 
Because I’ve had to do more research on 
that, I show up as much as I can really 
mindfully for my son.

 
Q: What is one thing that everyone can do 
to improve their lives significantly, if you 
had one piece of advice?
A: Focus on your energetic health and 
well-being and instill practices that, 
just like you eat food every day and you 
drink water every day, you get enough 
sleep and you take your supplements, 
focus on the awareness around your 
energy and how you feel leaving a 
situation or being around somebody. 
Be more mindful and aware of your 
energetic well-being.

Q: What’s one product you can’t live 
without?
A: Crystals — I can’t live without them. I 
love them and I need them. And plants. 
I think it would be really hard in my life 
if I didn’t have crystals in every corner 
and hiding in plant pots and my plants 
everywhere because they absorb the 
energy, and they cleanse the space for 
me. 

Q: What’s your favourite thing about 
yourself?
A: My favourite thing is my ability to 
see people beyond what they show me. 
It helps me a lot in creating connections 
that are deep and understanding 
humanity on a whole new level. It 
helped open my heart to compassion 
and expand my heart centre in a way 
that elevates me and helps me do what 
I do today. 

to our authentic inner light. I clear away 
that inner debris that holds us back 
from living to our highest potential. I 
help you understand who you really are 
outside of childhood experiences that 
may have shaped you up until now, and 
so this is just a way to give them a safe 
space to access these parts of themselves 
that we often run from. 

Q: Can you share how the quote “When 
we heal, the world heals” applies to you 
and your work?
A: The work that I do, and the intention 
that I hold, is to always help elevate 
humanity. That really happens in  
micro ways. 

When it comes to my clients, we 
work in their micro world, so that 
they feed this bigger joyousness, this  
bigger ecosystem. 

Q: You say that you serve as a psychic 
portal for you to find light in the darkness. 
Could you explain the psychic portal a  
bit more?
A: When two humans connect, there 
is an energy signature that happens. 
You know, it feels really uncomfortable 
to be around somebody. It’s because 
there’s just different frequencies of 
energies that aren’t really coinciding 
together. So, energy. One of the laws 
is that like energy attracts like energy. 
This is why everyone’s, like, “I need to 
hang out with my tribe of people who 
are like-minded.”

 When I’m working with a client, 
my energy signature is just made 
up in a certain way where I open up 
a door to the really subtle energies 
around us. So, I can read them really 
well. I almost have a portal to a 
doorway to the other side. So, I receive  
messages … It’s an energetic reading, and 
it’s messages of what needs to happen 
next, or what will happen next, or what’s 
going on with their body, and connect  
those doors. 

I don’t know what happens 
quantumly, and I can’t explain it 
scientifically, but something opens 
where I’m able to access. And the more 
open the other person is, the easier it 
is for me. So, being really centred for 
the person is important. And then 
information just comes through. 

And then when the session is done, 
www.nataliekehren.com
    @natalie.kehren
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and they did for a time. Having grown 
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turned to addiction to cope. “My world 
got really dark a lot of times. I had no 
way to cope. I had no support that felt 
safe. I honestly thought that everyone 
was like me, that they understood 
energy, but I realized that they didn’t … 
I had to really find ways to crawl out of 
my own darkness and find my own light 
and clear my inner debris. I always had 
an interest in the natural way of life.” 

Finding strength within herself, her 
light eventually came back. Today, she is 
a Certified Natural Health Practitioner 
and Spiritual Energy Specialist, helping 
others rise from their life experiences 
so that they can also learn to transform 
the world around them. Merging her 
psychic abilities and passion for helping 
others, Kehren focuses on counselling, 
bodywork and, specifically, energy 
healing. We sat down with Kehren to 
learn more about how she can help us 
find our light. 

Q: How would you describe what you do? 
A: When it comes to holistic health, 
there’s the deeper understanding 
that every single thing in our body is 
connected. We have a physical body, 
an emotional body, a mental body, a 
spiritual body and an energetic body 
— all these bodies work together. In 
holistic health, one of the foundational 
beliefs is that everything starts in the 
energetic world first, and then starts to 
ripple into the mind and emotion and 
then shows up physically.

My signature program is an eight-
step method that I have curated based 
on my personal experience, and on my 
training — very specific steps, ordered 
sequentially, that help to slowly unravel 
layers within ourselves to get us closer P
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The work that 
I do, and the 

intention that I 
hold, is to always 

help elevate 
humanity

I blow my candle out, and the session 
is over. 

Q: What type of clients come to you? 
How are you able to connect with people 
that might not understand the work that  
you do?
A: I’ve thought about that question 
so many times. To be totally honest, 
there does have to be a willingness to 
change; otherwise, I’m wasting your 
time. If your resistance is so strong to 
my approach and what I do and what 
I offer, then you’re better off doing 
something else to begin with, and then 
maybe venturing back to me or finding 
another path for yourself. I learned a 
long time ago to not convince those 
people — I just kind of leave it up to 
the right place at the right time. 

There’re usually moments that happen 
in people’s lives that are either really 
traumatic, like a relationship loss or a 
car accident, or something that awakens 
them to themselves. Then they’re more 
open to receive a greater understanding 
and knowledge of themselves. It’s really 
hard to understand your power and step 
into it. And it’s scarier to do that for all 
of us than to just stay small and stay in 
your little world of safety and comfort. 

Q: How do you protect your energy?
A: It took me a long time, to be honest, 
but it’s understanding my own energetic 
limits. After a session, if it was a lot for 
me, I have to do something afterward 
for my energetic well-being or energetic 
health. Just like you would eat food on 
a regular basis, I do the thing that helps 
me bring it all back and clear out the 
energy. Sometimes it’s sleeping a lot. 

Sometimes it’s grounding with earthy 
foods, the things that grow under the 
earth, like potatoes and carrots, and 
things like a nice stew that just help 
me ground. Sometimes it’s a shower. I 
shower quite often each day because it 
helps me. The water helps cleanse my 
energy field. 

Q: How has motherhood changed the way 
that you work with people?
A: It’s given me really great insights into 
childhood experiences. Because I’ve had 
to learn a lot about how to consciously 
parent my son, I now know what that 
means and how important that is. 
Because I’ve had to do more research on 
that, I show up as much as I can really 
mindfully for my son.

 
Q: What is one thing that everyone can do 
to improve their lives significantly, if you 
had one piece of advice?
A: Focus on your energetic health and 
well-being and instill practices that, 
just like you eat food every day and you 
drink water every day, you get enough 
sleep and you take your supplements, 
focus on the awareness around your 
energy and how you feel leaving a 
situation or being around somebody. 
Be more mindful and aware of your 
energetic well-being.

Q: What’s one product you can’t live 
without?
A: Crystals — I can’t live without them. I 
love them and I need them. And plants. 
I think it would be really hard in my life 
if I didn’t have crystals in every corner 
and hiding in plant pots and my plants 
everywhere because they absorb the 
energy, and they cleanse the space for 
me. 

Q: What’s your favourite thing about 
yourself?
A: My favourite thing is my ability to 
see people beyond what they show me. 
It helps me a lot in creating connections 
that are deep and understanding 
humanity on a whole new level. It 
helped open my heart to compassion 
and expand my heart centre in a way 
that elevates me and helps me do what 
I do today. 

to our authentic inner light. I clear away 
that inner debris that holds us back 
from living to our highest potential. I 
help you understand who you really are 
outside of childhood experiences that 
may have shaped you up until now, and 
so this is just a way to give them a safe 
space to access these parts of themselves 
that we often run from. 

Q: Can you share how the quote “When 
we heal, the world heals” applies to you 
and your work?
A: The work that I do, and the intention 
that I hold, is to always help elevate 
humanity. That really happens in  
micro ways. 

When it comes to my clients, we 
work in their micro world, so that 
they feed this bigger joyousness, this  
bigger ecosystem. 

Q: You say that you serve as a psychic 
portal for you to find light in the darkness. 
Could you explain the psychic portal a  
bit more?
A: When two humans connect, there 
is an energy signature that happens. 
You know, it feels really uncomfortable 
to be around somebody. It’s because 
there’s just different frequencies of 
energies that aren’t really coinciding 
together. So, energy. One of the laws 
is that like energy attracts like energy. 
This is why everyone’s, like, “I need to 
hang out with my tribe of people who 
are like-minded.”

 When I’m working with a client, 
my energy signature is just made 
up in a certain way where I open up 
a door to the really subtle energies 
around us. So, I can read them really 
well. I almost have a portal to a 
doorway to the other side. So, I receive  
messages … It’s an energetic reading, and 
it’s messages of what needs to happen 
next, or what will happen next, or what’s 
going on with their body, and connect  
those doors. 

I don’t know what happens 
quantumly, and I can’t explain it 
scientifically, but something opens 
where I’m able to access. And the more 
open the other person is, the easier it 
is for me. So, being really centred for 
the person is important. And then 
information just comes through. 

And then when the session is done, 
www.nataliekehren.com
    @natalie.kehren
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A DV E R TO R I A L

For Natalie Papia, president of Zilli Home Interiors, a new 
season is all about opportunity 

ZILLI HOME INTERIORS 
IS HERE TO OUTFIT 
YOUR SPACE FOR FALL 

With a 22,000-square-foot 
showroom in Vaughan 
filled with over 70 fully 

accessorized room settings and styles 
that range from classic to contemporary, 
Zilli Home Interiors is, in the words of 
its president, Natalie Papia, “about 
creating an experience that ignites all of 
your senses. Everything looks good, feels 
good and smells good.” 

However, it’s when a new season is 
approaching that the selection at Zilli 
Home Interiors comes into its own. 
Especially with Papia being so in tune 

with trends — discovering them on her 
travels, via social media and at a variety 
of trade shows throughout the year — 
seasonal shifts are an opportunity to 
embrace what’s upcoming but also inject 
more personality into your home. 

For those looking to rework their 
space this season, Papia says, “Easy 
ways to change a room are through 
accessories, scents and incorporating 
organic elements from outdoors. Add 
fresh flowers or branches to bring the 
outside in.”

When it comes to fall, specifically, she 

advises that clients can set the mood 
by adding new lighting, blankets and 
other nuances to create an environment 
that’s both soothing and calm. “Fall is a 
great time to add warmth and texture,”  
she continues. 

“Nubby fabrics provide texture and 
softness. Sheepskin pillows and cable-
knit throws add warmth. Task and accent 
lighting create a bold feature, and also 
create a mood in the long evenings.” 
Papia also mentions layering accessories, 
adding trays, books and candles on 
coffee tables. P
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Natalie Papia, president 
of Zilli Home Interiors

With an understanding that creating 
a design space can be overwhelming, 
particularly during a time when 
inspiration and style is so accessible, Zilli 
Home Interiors has introduced design 
consultants to its offerings, available to 
help narrow down options and facilitate 
the selection process. 

“Although our customers have a strong 
fashion sense, working with our design 
consultants will ensure an effortless 
execution of your design goals,” Papia 
explains. “By taking into account space 
planning, functionality, colours, budget 
and so on, we create rooms that are a 
refl ection of your personal taste.” 

Since its inception in 2009, Zilli 
Home Interiors has evolved with its 
clients, understanding their needs and 
preferences while constantly learning 
about what’s happening in the world 
of style and trends. It takes cues from 
what’s occurring on the design stage 
internationally and delivers it to customers 
who want to make their house a home. 

It’s all of these reasons that combine 
to have Papia defi ne success as balance. 
“It’s about working hard but also taking 
the time to enjoy your life,” she says. 
“Unplugging is equally important. 
Eating, laughing, travelling, family time, 
shopping. It’s during this time that 
everyone needs a recharge to continue 
to evolve and grow.” 

BY TAKING INTO 
ACCOUNT SPACE 
PLANNING, 
FUNCTIONALITY, 
COLOURS, BUDGET 
AND SO ON, WE 
CREATE ROOMS 
THAT ARE A 
REFLECTION OF 
YOUR PERSONAL 
TASTE

672 Chrislea Road, Woodbridge, Ont.
289-268-0020
zillihome.comP
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Vern Floor Lamp

Dexter Accent Chair

Beige Tibetan Fur Toss

Tonka Noir Diffuser

Migration Artwork

Holland Sofa

Kelly Wearstler Coffee Table BookSphere Collection Accents

Vern Floor Lamp

Dexter Accent Chair

inspiration and style is so accessible, Zilli 
Home Interiors has introduced design 
consultants to its offerings, available to 
help narrow down options and facilitate 

“Although our customers have a strong 
fashion sense, working with our design 
consultants will ensure an effortless 
execution of your design goals,” Papia 
explains. “By taking into account space 
planning, functionality, colours, budget 
and so on, we create rooms that are a 

Since its inception in 2009, Zilli 
Home Interiors has evolved with its 
clients, understanding their needs and Tonka Noir Diffuser

Holland Sofa

Tonka Noir Diffuser

Sphere Collection Accents

Allow our team of expert Design Consultants to curate customized  
furniture and accessories that reflect your personal style. Begin your  

design journey today - visit us in store or online.

Home is where the heart is.

Storefront 672 Chrislea Road, Woodbridge 289-268-0020 
Online ZILLIHOME.COM Instagram@zillihome
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planning, functionality, colours, budget 
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preferences while constantly learning 
about what’s happening in the world 
of style and trends. It takes cues from 
what’s occurring on the design stage 
internationally and delivers it to customers 
who want to make their house a home. 

It’s all of these reasons that combine 
to have Papia defi ne success as balance. 
“It’s about working hard but also taking 
the time to enjoy your life,” she says. 
“Unplugging is equally important. 
Eating, laughing, travelling, family time, 
shopping. It’s during this time that 
everyone needs a recharge to continue 
to evolve and grow.” 

BY TAKING INTO 
ACCOUNT SPACE 
PLANNING, 
FUNCTIONALITY, 
COLOURS, BUDGET 
AND SO ON, WE 
CREATE ROOMS 
THAT ARE A 
REFLECTION OF 
YOUR PERSONAL 
TASTE

672 Chrislea Road, Woodbridge, Ont.
289-268-0020
zillihome.comP

H
O

TO
S

 C
O

U
R

TE
S

Y
 O

F 
Z

IL
LI

 H
O

M
E

Vern Floor Lamp

Dexter Accent Chair

Beige Tibetan Fur Toss

Tonka Noir Diffuser

Migration Artwork

Holland Sofa

Kelly Wearstler Coffee Table BookSphere Collection Accents

Vern Floor Lamp

Dexter Accent Chair

inspiration and style is so accessible, Zilli 
Home Interiors has introduced design 
consultants to its offerings, available to 
help narrow down options and facilitate 

“Although our customers have a strong 
fashion sense, working with our design 
consultants will ensure an effortless 
execution of your design goals,” Papia 
explains. “By taking into account space 
planning, functionality, colours, budget 
and so on, we create rooms that are a 

Since its inception in 2009, Zilli 
Home Interiors has evolved with its 
clients, understanding their needs and Tonka Noir Diffuser

Holland Sofa

Tonka Noir Diffuser

Sphere Collection Accents

Allow our team of expert Design Consultants to curate customized  
furniture and accessories that reflect your personal style. Begin your  

design journey today - visit us in store or online.

Home is where the heart is.

Storefront 672 Chrislea Road, Woodbridge 289-268-0020 
Online ZILLIHOME.COM Instagram@zillihome

39 CITY LIFE MAGAZINESept/Oct 2022www.mycitylife.ca



A DV E R TO R I A L

Anthony Caputo and The Caputo Group offer steady, calm 
guidance and expertise to assist clients through one of the most 

challenging real estate markets in decades

I
t is one of the most volatile and 
mercurial residential real estate 
markets in a generation and, with 
the Greater Toronto Area being one 

of the hottest and most active markets 
on the planet, buyers and sellers here 
need good guidance, experience and 
expertise in navigating through these 
times to make sense of it all in order to 
maximize potential benefi ts.

This is where Anthony Caputo 
and the Caputo Group real estate in 
Bolton, Ont., add the greatest value 
for its growing roster of clients. They 
turn to Caputo because, as important 
a decision as buying and selling real 
estate is, unless you’re in the business, 
very little of it makes sense, and, like in  
many other aspects of the professional 
world, experts are required to explain 
it all ... especially when making 
decisions in such a challenging and 
confusing market.

“They don’t understand the changing 
market, and they don’t understand how 
this decision is going to impact them 
in the future, whether it is positively or 
negatively,” says Caputo. “And they 
really don’t understand the legalities 

of a purchase. You can dumb down the 
Agreement of Purchase and Sale, but it’s 
still very hard to understand. As agents, 
trying to explain all these clauses in 
plain English is always a struggle. We 
work with experts in the fi eld, such as 
Northview Law and Lango Law, to ensure 
everything goes smoothly.” 

Caputo has been one of the most 
successful sales representatives in the 
region since 2015, winner of a Diamond 
Award in 2021 and well on his way to 
another in 2022. Now, with fi ve agents 
on the team, The Caputo Group serves 
the Ontario communities of Bolton, 
Vaughan, Caledon, Orangeville, 
Nobleton, King, New Tecumseth and 
Kleinburg. He also deals with fi rst-time 
homebuyers in providing direction 
on their purchase when entering the 
market — a market that, Caputo says, is 
changing rapidly.

“The communities are growing and 
changing dramatically, and our team 
is changing with it, as we’ve been able 
to pivot and service everyone who’s 
been coming really well,” says Caputo. 
“Obviously, the demographics have 
changed a lot and, actually, because of 

that, we’ve found more opportunities for 
our business.”

Caputo attributes much of his success 
to his team, which includes his younger 
brother Victor. “He is a winner, he is 
loyal, he is hungry, and he takes pride 
in making sure each client is taken care 
of, no matter what,” says Caputo. “I 
measure my success by the success of 
my team.”

His success has allowed Caputo to 
expand his philanthropic endeavours 
by donating to Big Brothers Big Sisters 
of Canada and the Canadian Breast 
Cancer Foundation, and he has recently 
included seniors in his focus by teaming 
up with Caledon Seniors Centre. 
Caputo donates $1,000 for each listing 
that he sells in order to help with the 
construction of a new wing at the centre.

Strength of character, honesty, integrity 
and vast expertise and knowledge 
are the traits Anthony Caputo and the 
Caputo Group bring to their profession 
— exactly the type of quality attributes 
needed in these challenging times.
44 Queen St. N, Bolton, Ont. L7E 1B9
416-938-7771 | thecaputogroup.ca
    @thecaputogroup.realestate P
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NAVIGATING ROUGH WATERS
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NAVIGATING ROUGH WATERS

1700 King Road, King City, Ontario
info@29eleven.ca
www.29eleven.ca

@29ELEVEN.KINGCITYf1700 King Road, King City, Ontario

Exclusive European Suits and Formalwear

DIVERSIFIED
CONSTRUCTION

ASPHALT PAVING
CONCRETE PAVING
SITE servicing
LANDSCAPE CONSTRUCTION
BUILDING RESTORATION
WINTER SNOW SERVICES
aggregates • bulksalt • asphalt

service@forestgroup.ca
forestgroup.ca | 416.524.3000

24 HOUR
EMERGENCY SERVICE

A SPECIAL THANK YOU
Forest Group would like to acknowledge the 

incredible leadership of Mayor Bevilacqua over the past 
12 years in the city of Vaughan. As a company rooted in 

integrity, priding ourselves in setti  ng new standards, 
we are proud to have witnessed our Mayor do just that. 

Without his visionary mind and incredible persistence, 
Vaughan wouldn’t be where it is today.
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LEAVING 
A LEGACY OF 
LEADERSHIP

A� er 34 years of public service, including 12 years as mayor of 
Vaughan — bringing his city a downtown core, a subway, a university 

and a hospital — Maurizio Bevilacqua is not seeking re-election

WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL
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Bevilacqua was initially elected 
into politics in 1988 before 
becoming mayor of Vaughan and 
overseeing its transformation 
into a major city and economic 
powerhouse in Ontario 

C
hoosing a life of 
public service is a 
deeply personal and 
emotional decision. 
One that comes 

from observing the world around 
you, wanting to make it better and 
then looking into the mirror to ask 
yourself if you have what it takes to 
take on the many challenges and eff ect 
positive change.

Maurizio Bevilacqua looked into 
that mirror 34 years ago and found the 
answer within himself and went on to 
serve his community with distinction 
as a leader, changemaker and driving 
force, including as the three-time mayor 
of Vaughan. His last two elections he 
won with greater than 70 per cent of 
the vote. Th at’s unheard of in today’s 
polarized world. Th at’s the 1927 New 
York Yankees of politics.

Belivacqua recently announced he 
was not seeking re-election for a fourth 
term and will instead seek out new 
challenges to conquer. Th e native of 
Sulmona, Italy, recently sat down with 
City Life to refl ect upon his career in 
public service and how he looks forward 
to new adventures, secure in his legacy, 
happy, optimistic, joyful and ready to 
take on whatever his next life chapter 
may present to him. 

Q: Why did you decide to not seek re-
election?
A: Well, I think these are very important 
life decisions. And after much thought 
and contemplation and meditation 
I felt that after 34 years of public life 
I had given a lot to the community 
and had really answered my call to 
public service. 

But public service manifests itself 
in diff erent ways. I served when I was 
president of the student council at 
York University, when I was assistant 
to members of Parliament at both the 
provincial and federal levels, when 
I was a member of Parliament, a 
Parliamentary secretary, and when I was 
Minister of State for Finance. When 
I engaged in the various campaigns 
to raise $250 million to build the 
Cortellucci Vaughan Hospital. Th ere 
comes a time when you want to give 

other people an opportunity to serve 
and to lead the city. 

I’m very much at peace with my 
decision, simply because I think I’m 
leaving the city in a better state than I 
inherited it. And the city is now in an 
excellent position. And I hope the next 
leader will continue on the same path, 
and maintain the type of calmness and 
civility that I was able to bring. 

When I was fi rst elected in 2010, 
the city of Vaughan did not have a 
subway, a university, a downtown core, 
a hospital, or a 900-acre park — one of 
the largest in an urban setting in North 
America. One of the things I take a 
great deal of pride and satisfaction in is 
that after 34 years of public life here in 
the community, eight out of 10 people 
approve of the work that I’ve done. 
Th at is a testament to the fact that I’ve 
worked very well with the community, 
that our values, principles and beliefs 
were perfectly aligned. And by working 
together we were able to achieve 
transformational change in the city 
of Vaughan, which is the reason why 
I originally came back from Ottawa. 
I felt that the city required leadership 
that could transform its image and I 
wanted to bring back respect to the city. 
And I think I’ve achieved all that. And 
so now it’s time for the next chapter. 

You know, I was born in the 1960s, 
and I think that life is really ebbs and 
fl ows of events. And when it’s time to 
go, I tap into an energy that tells me 
when to move on. And I think it’s 
a perfect time. 

Q: You made that announcement on your 
62nd birthday. Was that intentional?
A: What I wanted people to leave with 
that night fi rst of all — the theme of 
the evening — was that one should 
always live in a spirit of generosity 
and gratitude, and I got to express 
my gratitude for many, many things. 
First of all, a $250-million campaign 
that I started for the hospital was 
successfully completed, which is a great 
cause for celebration. I also showed a 
video of all the progress we made as a 
city since 2010. Th e other was that we 
need to give young people a platform 
to grow and expand their horizons and 
be supported by the community. And 
then the birthday cake was my way of 

telling people that there is a reason for 
every season in life, and that’s when I 
announced that I wasn’t going to be 
running again in 2022. 

And I must say I was kind of 
surprised by people’s emotional reaction 
that night — the tears, the hugs, the 
beauty of all that — because, by nature, 
I’m not self-absorbed. But, after a few 
days and upon refl ection, the reaction 
made a lot of sense, because after all, I 
have been working for this community 
for 34 years and we’ve shared a lot of 
love in building this community. It was 
just an amazing evening, but I do think 
that it was the right time at the right 
place for the right reasons. 

Q: When you made the announcement, 
the people in the room were obviously 
stunned to see you leave this leadership 
role. They didn’t want to clap. Like you 
said, you believe in energies — that 
energy must have hit you hard.
A: I do think that you can only build a 
city if you love the city. And if it’s for 
you, the act of creation of the city is a 
labour of love, right? You can’t fake that. 
In my years of public life I’ve always 
made people my priority, and they will 
always continue to be my priority. Th ere 
are people born with the propensity to 
be givers, and I am one of them. We 
tend to be people who want to take care 
of people and nurture the human spirit 
every which way we can. 

I will continue to do that in other 
roles in the future, wherever they may 
be. Right up to mid-November I’ll be 
the mayor of the City of Vaughan. And 
after that, I will be doing what I will be 
doing. Some people think that you have 
to always be planning something ahead, 
but my fi rst decision was “Do I run 
again?,” not “What am I going to do 
after?” I tend to trust the universe, and 
the universe has served me exceptionally 
well throughout my life. Where you are 
is where you need to be. So wherever 
I end up, I’m going to be feeling very 
comfortable, at ease and at peace. 

One of the reasons I painted What’s 
the Point? was to inspire people to go 
beyond the immediate and go a little bit 
deeper, crystallize the essence, the point 
of life. I’m trying to inspire people to ask 
the most fundamental question of our 
existence on earth, invite them to go on 

42 CITY LIFE MAGAZINE Sept/Oct 2022 www.mycitylife.ca



LEAVING 
A LEGACY OF 
LEADERSHIP

A� er 34 years of public service, including 12 years as mayor of 
Vaughan — bringing his city a downtown core, a subway, a university 

and a hospital — Maurizio Bevilacqua is not seeking re-election

WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL
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Bevilacqua was initially elected 
into politics in 1988 before 
becoming mayor of Vaughan and 
overseeing its transformation 
into a major city and economic 
powerhouse in Ontario 

C
hoosing a life of 
public service is a 
deeply personal and 
emotional decision. 
One that comes 

from observing the world around 
you, wanting to make it better and 
then looking into the mirror to ask 
yourself if you have what it takes to 
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as a leader, changemaker and driving 
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But public service manifests itself 
in diff erent ways. I served when I was 
president of the student council at 
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to members of Parliament at both the 
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were perfectly aligned. And by working 
together we were able to achieve 
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of Vaughan, which is the reason why 
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I felt that the city required leadership 
that could transform its image and I 
wanted to bring back respect to the city. 
And I think I’ve achieved all that. And 
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and I think that life is really ebbs and 
fl ows of events. And when it’s time to 
go, I tap into an energy that tells me 
when to move on. And I think it’s 
a perfect time. 

Q: You made that announcement on your 
62nd birthday. Was that intentional?
A: What I wanted people to leave with 
that night fi rst of all — the theme of 
the evening — was that one should 
always live in a spirit of generosity 
and gratitude, and I got to express 
my gratitude for many, many things. 
First of all, a $250-million campaign 
that I started for the hospital was 
successfully completed, which is a great 
cause for celebration. I also showed a 
video of all the progress we made as a 
city since 2010. Th e other was that we 
need to give young people a platform 
to grow and expand their horizons and 
be supported by the community. And 
then the birthday cake was my way of 

telling people that there is a reason for 
every season in life, and that’s when I 
announced that I wasn’t going to be 
running again in 2022. 

And I must say I was kind of 
surprised by people’s emotional reaction 
that night — the tears, the hugs, the 
beauty of all that — because, by nature, 
I’m not self-absorbed. But, after a few 
days and upon refl ection, the reaction 
made a lot of sense, because after all, I 
have been working for this community 
for 34 years and we’ve shared a lot of 
love in building this community. It was 
just an amazing evening, but I do think 
that it was the right time at the right 
place for the right reasons. 

Q: When you made the announcement, 
the people in the room were obviously 
stunned to see you leave this leadership 
role. They didn’t want to clap. Like you 
said, you believe in energies — that 
energy must have hit you hard.
A: I do think that you can only build a 
city if you love the city. And if it’s for 
you, the act of creation of the city is a 
labour of love, right? You can’t fake that. 
In my years of public life I’ve always 
made people my priority, and they will 
always continue to be my priority. Th ere 
are people born with the propensity to 
be givers, and I am one of them. We 
tend to be people who want to take care 
of people and nurture the human spirit 
every which way we can. 

I will continue to do that in other 
roles in the future, wherever they may 
be. Right up to mid-November I’ll be 
the mayor of the City of Vaughan. And 
after that, I will be doing what I will be 
doing. Some people think that you have 
to always be planning something ahead, 
but my fi rst decision was “Do I run 
again?,” not “What am I going to do 
after?” I tend to trust the universe, and 
the universe has served me exceptionally 
well throughout my life. Where you are 
is where you need to be. So wherever 
I end up, I’m going to be feeling very 
comfortable, at ease and at peace. 

One of the reasons I painted What’s 
the Point? was to inspire people to go 
beyond the immediate and go a little bit 
deeper, crystallize the essence, the point 
of life. I’m trying to inspire people to ask 
the most fundamental question of our 
existence on earth, invite them to go on 
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a contemplative journey of greater self-
awareness. And people may say, “Why 
is the mayor writing poetry? Why is he 
designing the Order of Vaughan, the 
actual pin? Why is he writing a song 
about the city?” Because this is part and 
parcel of my love for the city. 

I’ve always focused on the fact that 
the purpose of life is to improve the 
human condition, not just your own. 
What you and I share is that we want 
something to do, someone or some 
cause to love and something to hope 
for, right? Life is really about value 
added and self-respect, so when you get 
up in the morning, you add that value 
to yourself, to your family, to your name, 
to your community and into the 
world. When people are adding 
value, they always feel good — 
it doesn’t matter whether you’re 
the mayor, whether you’re a 
journalist, whatever the case  
may be. 

Q: Not everyone in politics puts a 
deeper sense of what life means 
at the forefront of how they lead 
their lives. You obviously have 
a very self-aware and intuitive 
approach to everything you do, and 
mentioned that you were meant to 
serve people. Where do you think 
this sense of service comes from?
A: I think you need to tap the 
energy of divinity. Where do 
thoughts and emotions come 
from? Aren’t you picking them 
up from somewhere? I think that they 
come from something bigger than us, 
and that if you align your energy to that 
energy, you live a life in concert with 
the universe. 

We are a function of how we coexist 
and exchange our energies, insecurities, 
weaknesses, fears and doubts, as well as 
all the strengths we have as individuals. 
You do have to trust — if you don’t, 
then you’re always second-guessing 
yourself, which can immobilize you. 
For example, I ran for student council 
president at York University when I was 
20, very young relatively speaking. I was 
ranked fourth out of four, but something 
told me I could win, so I pursued it. You 
have to remember that 18 years prior 
to that I had emigrated to Canada. 
And so somebody writing my story 

would say, “No, no, you can’t go from 
the basement of a house on St. Clair 
and, boom, to the House of Commons 
in 18 years,” but it happened. And even 
when people thought I was going to 
lose when I ran for the nomination, 
I did it. Then when I became chair of 
the finance committee, people thought, 
“Oh, jeez, that’s going to be hard to 
get,” but I did that, too. I’ve always been 
driven by optimism, a sense of purpose 
and a belief in myself. And so when 
people said that having Assembly Park 
in Vaughan was a pipe dream and were 
naysayers about the hospital, well, not 
only did we get a hospital, we got the 
first smart technology hospital. And 

when people said, “You will never get 
a university,” I went to the States and 
brought Niagara University in Ontario 
here. So, it’s just a willingness to not 
give up and to always believe in your 
mission. As my painting will tell you, 
What is the point right now?

Q: It has a lot to do with energy and what 
you put out there. 
A: Discernment is the process you go 
through to arrive at a solution, right? 
You have to know where you’re getting 
these feelings from. They can come from 
a good source or from a bad source, so if 
you’re uncertain about a decision you’re 
making, you have to really sit down and 
think about it. Why am I feeling like 
this? Why this feeling of insecurity? Or 
why am I feeling really joyful? You have 

to figure out both, because joyful states 
can come from the wrong source and 
sorrowful states can come from a good 
source, too. 

You’ve got to make sure that you’re 
tapping into the right energy fields. 
I believe that we all have it within 
ourselves to do it if we want to. 
Sometimes people don’t want to dive 
in because they’re afraid of the answers 
or feel really anxious about whatever 
situation they’re in. Because it’s kind of 
scary, right? Whereas finding the truth 
should be viewed as something to be 
excited about, right? The old cliché is 
true — the truth sets you free. 

Q: Going back to your artwork, is 
it something you are constantly 
working on? Are you like President 
Bush, who basically took up art full 
time after his presidency? 
A: I’ve always had a creative 
side, whether it’s the song that 
I wrote for the city, “The Place 
to Be,” or the Order of Vaughan, 
which I designed, or a poem I 
wrote about life, which I think 
is profoundly important to 
understand. Art is just another 
way for me to transmit my love 
towards my city. And quite 
frankly, it’s because I am who I 
am. The opposite of that, being 
disconnected from my city, my 
constituents and friends and 
neighbours, is just not how 
I function. I’m very much in 

tune with them. That’s why I love our 
community so much. It’s very, very 
much into building something special, 
and I have witnessed that over 34 years. 

Q: So you’re saying that whatever you’re 
going to be doing post-November will be 
right for that moment in time. But can you 
tell us any more details in terms of the 
vision or map that you’re looking to follow 
afterwards? 
A: I think that after 34 years people in 
the community know me fairly well 
by now and have a good sense of me. 
And that’s why I’m so happy about 
the approval rating. I feel like my 
community is my family, and when 
your family and neighbours and friends 
are happy with you and the work that 
you’ve done, it’s a wonderful feeling. 

‘‘
‘‘

WHAT YOU 
AND I SHARE IS 
THAT WE WANT 
SOMETHING TO 
DO, SOMEONE 

OR SOME CAUSE 
TO LOVE AND 
SOMETHING 

TO HOPE FOR, 
RIGHT?

BEVILACQUA PAINTED 
WHAT’S THE POINT?
WITH A SINGLE DOT AT 
THE CENTRE TO INSPIRE 
PEOPLE TO GO A LITTLE 
DEEPER, CRYSTALLIZE 
THE ESSENCE AND 
THE VERY POINT OF LIFE
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I’ve always focused on the fact that 
the purpose of life is to improve the 
human condition, not just your own. 
What you and I share is that we want 
something to do, someone or some 
cause to love and something to hope 
for, right? Life is really about value 
added and self-respect, so when you get 
up in the morning, you add that value 
to yourself, to your family, to your name, 
to your community and into the 
world. When people are adding 
value, they always feel good — 
it doesn’t matter whether you’re 
the mayor, whether you’re a 
journalist, whatever the case  
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at the forefront of how they lead 
their lives. You obviously have 
a very self-aware and intuitive 
approach to everything you do, and 
mentioned that you were meant to 
serve people. Where do you think 
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A: I think you need to tap the 
energy of divinity. Where do 
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from? Aren’t you picking them 
up from somewhere? I think that they 
come from something bigger than us, 
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then you’re always second-guessing 
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20, very young relatively speaking. I was 
ranked fourth out of four, but something 
told me I could win, so I pursued it. You 
have to remember that 18 years prior 
to that I had emigrated to Canada. 
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would say, “No, no, you can’t go from 
the basement of a house on St. Clair 
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in 18 years,” but it happened. And even 
when people thought I was going to 
lose when I ran for the nomination, 
I did it. Then when I became chair of 
the finance committee, people thought, 
“Oh, jeez, that’s going to be hard to 
get,” but I did that, too. I’ve always been 
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and a belief in myself. And so when 
people said that having Assembly Park 
in Vaughan was a pipe dream and were 
naysayers about the hospital, well, not 
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first smart technology hospital. And 

when people said, “You will never get 
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brought Niagara University in Ontario 
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can come from the wrong source and 
sorrowful states can come from a good 
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You’ve got to make sure that you’re 
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I believe that we all have it within 
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Sometimes people don’t want to dive 
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or feel really anxious about whatever 
situation they’re in. Because it’s kind of 
scary, right? Whereas finding the truth 
should be viewed as something to be 
excited about, right? The old cliché is 
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Q: Going back to your artwork, is 
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working on? Are you like President 
Bush, who basically took up art full 
time after his presidency? 
A: I’ve always had a creative 
side, whether it’s the song that 
I wrote for the city, “The Place 
to Be,” or the Order of Vaughan, 
which I designed, or a poem I 
wrote about life, which I think 
is profoundly important to 
understand. Art is just another 
way for me to transmit my love 
towards my city. And quite 
frankly, it’s because I am who I 
am. The opposite of that, being 
disconnected from my city, my 
constituents and friends and 
neighbours, is just not how 
I function. I’m very much in 

tune with them. That’s why I love our 
community so much. It’s very, very 
much into building something special, 
and I have witnessed that over 34 years. 

Q: So you’re saying that whatever you’re 
going to be doing post-November will be 
right for that moment in time. But can you 
tell us any more details in terms of the 
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Q: What inspires you?
A: Th e contributions, the ability to 
add value to the human experience, 
to improve the human condition. Th is 
interview that you and I are having, for 
example — we could look at this and 
say, “OK, this is just a simple interview.” 
But maybe it isn’t — maybe some of the 
thoughts expressed will bring awareness 
or change a few lives for the better. We 
might inspire people to think, to express 
themselves in diff erent ways and to 
fi nd answers to some of the challenges 
they’re facing. Th at’s what inspires me.

Q: What does your morning routine 
look like?
A: As soon as I get up, I have thoughts 
in my head. I’m a voracious reader, and I 
keep myself up to date with what’s going 
on in the world, because, ultimately, 
we are citizens of the world. My late 
mother was a seamstress, and from her 
I learned the state of fl ow, which is a 
psychological state where you’re deeply 
immersed in whatever you’re doing 

in the present. When a seamstress is 
making a dress, she’s required to be 
totally focused because everything has 
to be done to perfection. And that’s 
how I am in public life, in a state of fl ow, 
adding value to my community. And 
my day is very much like that. Whether 
you’re exercising, reading, having a 
conversation over lunch or a coff ee or 
whatever you’re doing, you can’t be 
doing other things. You have to be fully 
present because otherwise you’ve failed. 
At the end of the day I do something 
called “a spiritual examine,” where I 
review my day and ask myself, “Did my 
actions bring me closer to light?” When 
I started, it used to take me a long time. 
Now I can do it fairly quickly, in 15 or 
20 minutes, and just go through my 
day. What feelings was I having while 
I was walking in the park or having a 
conversation or pumping gas? I mean, 
this sounds kind of silly, but it isn’t really, 
because what it does is get you into a 
habit to appreciate your day, and if you 
do things that you’re not supposed to do 
you’re reminded of them. And by doing 
this rapid repetition every day you soon 
begin to realize that this is the way to a 
virtuous life, as opposed to, say, a life of 
vices, or whatever the case may be.

Q: What is your defi nition of happiness 
versus success? What is the difference 
between the two for you?
A: Th e interesting thing is that if your 
success is not consistent with the higher 
values of life you can be successful 
but not necessarily happy. We talk 
about federal, provincial, municipal 
infrastructure programs, but the 
biggest infrastructure programs were 
not built by us — the sun, the Earth, 
the wind, nature, that was all given to 
us. Th e roads and buildings we build 
are just part of the act of creation. So, 
happiness for me is the recognition of 
how incredibly blessed we are to live 
as human beings in this incredible 
universe that was created for us. And 
success for me is the recognition that 
we were put on Earth to really manifest 
love, to give of ourselves in a selfl ess 
way to improve the human condition. 
Th at, to me, is what it is.

But what makes it even more wonderful 
is the fact that I did it with them. So 
I have a sense of complete well-being 
and it just reinforces my trust in the 
universe. It’s an excellent way to live.

You know, in today’s society you could 
fi nd thousands of reasons to be negative 
if you looked for them. But we also have 
to realize that there are thousands of 
reasons to be happy and joyful, too. So 
how do you promote positivity? I think 
you do it by having clarity of purpose, 
by knowing what your values, principles 
and beliefs are, and by aligning your 
actions to those values, principles and 
beliefs. Whatever I do in the future will 
be very much in alignment with that. 
It’s not an issue of re-election or just 
giving it up for a while — I do think 
that that was a season of my life and 
now there’s going to be another season, 
just as meaningful, purposeful, and 
productive as the previous 62 years. I’m 
very happy about that and I’m happy 
that I was able to share all this with 
my community. 

As mayor of Vaughan for 
12 years, Bevilacqua grew 
the city from a sleepy rural 
community north of Toronto into 
a major player and infl uencer 
in both politics and economics, 
welcoming leaders and 
personalities such as the Dalai 
Lama, Pope John Paul II and 
Oprah Winfrey 

www.vaughan.ca
    @mauriziobevilacquavaughan
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making a dress, she’s required to be 
totally focused because everything has 
to be done to perfection. And that’s 
how I am in public life, in a state of fl ow, 
adding value to my community. And 
my day is very much like that. Whether 
you’re exercising, reading, having a 
conversation over lunch or a coff ee or 
whatever you’re doing, you can’t be 
doing other things. You have to be fully 
present because otherwise you’ve failed. 
At the end of the day I do something 
called “a spiritual examine,” where I 
review my day and ask myself, “Did my 
actions bring me closer to light?” When 
I started, it used to take me a long time. 
Now I can do it fairly quickly, in 15 or 
20 minutes, and just go through my 
day. What feelings was I having while 
I was walking in the park or having a 
conversation or pumping gas? I mean, 
this sounds kind of silly, but it isn’t really, 
because what it does is get you into a 
habit to appreciate your day, and if you 
do things that you’re not supposed to do 
you’re reminded of them. And by doing 
this rapid repetition every day you soon 
begin to realize that this is the way to a 
virtuous life, as opposed to, say, a life of 
vices, or whatever the case may be.

Q: What is your defi nition of happiness 
versus success? What is the difference 
between the two for you?
A: Th e interesting thing is that if your 
success is not consistent with the higher 
values of life you can be successful 
but not necessarily happy. We talk 
about federal, provincial, municipal 
infrastructure programs, but the 
biggest infrastructure programs were 
not built by us — the sun, the Earth, 
the wind, nature, that was all given to 
us. Th e roads and buildings we build 
are just part of the act of creation. So, 
happiness for me is the recognition of 
how incredibly blessed we are to live 
as human beings in this incredible 
universe that was created for us. And 
success for me is the recognition that 
we were put on Earth to really manifest 
love, to give of ourselves in a selfl ess 
way to improve the human condition. 
Th at, to me, is what it is.

But what makes it even more wonderful 
is the fact that I did it with them. So 
I have a sense of complete well-being 
and it just reinforces my trust in the 
universe. It’s an excellent way to live.

You know, in today’s society you could 
fi nd thousands of reasons to be negative 
if you looked for them. But we also have 
to realize that there are thousands of 
reasons to be happy and joyful, too. So 
how do you promote positivity? I think 
you do it by having clarity of purpose, 
by knowing what your values, principles 
and beliefs are, and by aligning your 
actions to those values, principles and 
beliefs. Whatever I do in the future will 
be very much in alignment with that. 
It’s not an issue of re-election or just 
giving it up for a while — I do think 
that that was a season of my life and 
now there’s going to be another season, 
just as meaningful, purposeful, and 
productive as the previous 62 years. I’m 
very happy about that and I’m happy 
that I was able to share all this with 
my community. 

As mayor of Vaughan for 
12 years, Bevilacqua grew 
the city from a sleepy rural 
community north of Toronto into 
a major player and infl uencer 
in both politics and economics, 
welcoming leaders and 
personalities such as the Dalai 
Lama, Pope John Paul II and 
Oprah Winfrey 

www.vaughan.ca
    @mauriziobevilacquavaughan
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Inspiration

Wes Hall has been a 
self-made success in 
business, television, 
philanthropy and now 
through the written word

DETERMINED  
TO SUCCEED

WRITTEN BY RICK MULLER

Dragons’ Den star Wes Hall’s new memoir tells his 
incredible journey from crushing poverty to the very 

top of Bay Street power

On Sept. 27, 1985, a 16-year-
old stepped off a plane 
from Jamaica at Pearson 
Airport and into a new life. 

Of the thousands of people arriving at 
Pearson on that particular Friday, no 
one could have imagined the impact 
that young Wes Hall would have on so 
many in his new country — through 
business, philanthropy and mentorships 
— especially considering the turmoil 
he had already experienced at such a  
young age. 

Today, some 37 years later, Hall is 
one of North America’s most influential 
financial powerbrokers, beginning his 
second season as an investor on CBC’s 
Dragons’ Den and a major philanthropic 
force for his work with charitable causes. 
His personality has the gravitational 
pull of the Sun. Engaging, affable, 
outgoing, funny and ridiculously smart, 
Hall is the very definition of a “self-
made man,” as told in his new memoir, 
No Bootstraps When You’re Barefoot, 
being released this fall. 

All of this is a far cry from his humble 
beginnings of being born into abject 
poverty in Saint Thomas, Jamaica, in 
a home with a verbally abusive and 
violent mother and kicked out of the 
house at age 13 with no means to 
support himself. And no dreams or 
ambitions other than basic survival.

“I was always meant to be poor,” 
says Hall in a recent interview with 
City Life. “And the reason I was always 
meant to be poor was when you grow 
up in poverty, you’re not sitting there 
thinking, ‘One day, I’ll be eating 
steak and living in this fancy house 
in Toronto in the financial capital of 
the country and have the respect of all 
these CEOs.’ Think about the audacity 
of that thinking when you’re walking 
barefoot with no shoes. So, I didn’t have 
that ambition because I had no basis for 
it. As a child, I just wanted to survive.”

Hall not only survived but thrived, 
taken in by his beloved grandmother, 
Julia, who quickly became his saviour, 
mentor and centre of his world, 
pointing him toward a brighter future.

“My grandmother believed I was 
not an average kid,” says Hall. “I don’t P
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A DV E R TO R I A L

With fall comes a new school year, a new routine and, 
inevitably, new impacts on your kid’s immune system. 
Dr. Jason Granzotto, founder of Tri-Health Wellness 

Centre, wants parents to know that immunity is more than just 
taking supplements. 

“There are lots of changes that happen when kids go back to 
school and it’s not just that they’re around more kids or that the 
weather is changing,” he says. 

“For example, I get parents to look at how many hours their 
kids are sleeping with a workload that’s busier than the summer. 
Kids don’t realize it, but the reality is they’re under stress, which 
makes them more likely to get sick.”

Granzotto mentions the importance of vitamins D, C and zinc 
for their positive infl uence on viral infections and recovery. For 
kids, specifi cally, he talks about his work introducing elderberry, 
an herbal extract that’s formulated to taste good while offering 
health benefi ts. 

He also talks about sugar’s role in lowering immune systems, 
encouraging parents to cut back, sharing that there’s always a 
spike in infections after Halloween.  

With Tri-Health Wellness Centre looking at health holistically, 
it’s the perfect place for parents to start exploring how they can 
protect both themselves and their kids in time for school, and 
what supplements to take and diets to follow to sustain results 
in the long term. 

8611 Weston Rd., Unit 4, Vaughan, Ont.  |  905-605-WELL (9355)
www.trihealth.ca 
    @trihealthwellness

Dr. Jason Granzotto outlines the health 
impact of a new school year and how 

a naturopath can help

TRI-HEALTH
IS PREPARING YOUR 

KID’S IMMUNITY 
FOR THE NEW 
SCHOOL YEAR  
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Naturopathic 
doctors Maria 
(left) and Jason 
Granzotto, owners 
of Tri-Health 
Wellness Centre

50
% OFF
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today

Enjoy silky smooth skin all year round.

Use code LaserHairCityLife.

Book online or at our 

Hillcrest Mall clinic.
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Farming

GROW 
SOMETHING 

GOOD

WRITTEN BY  DONNA PARIS  |  INTERVIEW BY ESTELLE ZENTIL

That’s the aim of Farmers for Climate Solutions, a national 
coalition of farmers and farmer-supporting organizations who 

believe that agriculture must be part of the solution to  
climate change. Climate-friendly farming is not only good for  

the planet, it’s good for people, too

There’s no denying it. Across 
Canada, there’s a growing 
realization: climate change 
is a severe threat to the 

entire agricultural industry. “More 
and more farmers are realizing that 
we need to adapt aggressively to 
the changing climate,” says Brent 
Preston, the director of Farmers for  
Climate Solutions. 

It’s no surprise that Preston is one of 
the leaders of the coalition. Originally 
from Toronto, he and his wife, Gillian, 
bought the New Farm, on the Niagara 

Escarpment near the village of 
Creemore, almost 20 years ago, growing 
vegetables sustainably and growing 
connections among farmers, chefs and 
low-income urban communities, too. 
But more about that later. 

Back to the farmers and the 
coalition: everyone knows there’s 
strength in numbers. “We make change 
by working together and fighting for 
the change we want,” says Preston. 
“So, Farmers for Climate Solutions 
has given us an opportunity to take 
the lessons we’ve learned on our farm 

and try to use those to promote more 
substantial political change across  
the country.” 

In Canada, funding for farming 
is negotiated between provinces, 
territories and federal governments 
with five-year Agricultural Policy 
Frameworks (APFs). With the next 
one beginning in 2023, the coalition 
assembled a task force of experts in late 
2021, including university researchers 
and organizations like Ducks Unlimited, 
to identify the most cost-effective ways 
to reduce emissions rapidly. They came P
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up with ideas for nitrogen management, 
manure handling, livestock and soil 
management, tree management and 
programs to protect wetlands, putting 
forth an ambitious report, Rooted in 
Climate Action, to reduce emissions 
and strengthen resilience on farms  
across Canada.

Just this past July, the APF for 2023-
28, called the Sustainable Canadian 
Agricultural Partnership, was approved. 
“Ministers in earlier meetings had 
agreed that climate change was a 
priority, and we have good policies 

coming out of the agreement, but it 
definitely didn’t go as far as we would 
have liked,” says Preston. Take CO2 
emissions, for instance. The Coalition 
looked at opportunities for emission 
reduction and came up with about 
16 million tonnes of CO2 equivalent 
that could be cut from the agricultural 
system. The agreement calls for three 
to five million tonnes of emission 
reductions. “It’s good because it’s the 
first time they [the government] have 
ever agreed to a target for emission 
reduction, but it falls short … as they’re 
only calling for a third of what we think 
could be achieved if we were more 
ambitious,” he adds. 

It’s not easy. The crux of the problem 
is that these measures can be costly for 
farmers to adopt. So, Preston focuses 
on the advantages for all Canadians. 
“We all benefit when we produce 
less greenhouse gases and when our 
agricultural system is more resilient,” 
he says. How to deal with farmers who 
aren’t on board? Essentially, Preston 
tries to just get them moving in the 
right direction, “because the climate 
crisis in farming means we don’t have 
time to mess around — we have got to 
get moving.” 

One thing Preston is glad about 
is that people are now talking openly 
about farmers’ mental health. “I’ve 
struggled with depression, mostly 
because I focus too much on work, 
and too much time spent toiling away 
alone,” he says. He’s not alone. Canada’s 
farming system has evolved over the 
past 50 years to make it more common 
that one person runs a big operation, 
limiting day-to-day contact with 
others. Add things like the weather and 
financial stress, and you can see how it 
happens. “I’m hopeful that more people 

are talking about it, and I’m also happy 
that we’ve been able to find a model 
on our farm in which we’re better able 
to take care of ourselves,” he says. That 
includes pursuing other farm-related 
passions, but not necessarily working 
on the farm every day. 

In fact, at the New Farm it’s been a bit 
of a roller-coaster since the pandemic. 
Since most of their sales were to 
restaurants, they lost that business and 
started selling their produce to grocery 
stores. Now they’ve pivoted again, 
sending most of their produce to food 
banks and to good-food organizations. 
“We’ve done that by raising money 
from some amazing companies and 
individuals who basically buy our food 
so we can send it to food banks and 
people who can’t afford to buy it,” he 
says. That’s a big deal for Preston. “For 
our family, we think about food as a 
basic human right — so that’s amazing!” 

Right from the start, Preston has 
been an advocate of organic sustainable 
farming and, in fact, he chronicled 
his family’s experiences and laid out 
a model for a new kind of agriculture 
in a book called (what else?) The New 
Farm. Recently, a production company 
has purchased the film rights, and there 
are plans for a TV series. You might 
think all this might go to one’s head. 
But Preston has his feet planted firmly 
on the ground, and he leads by example. 
One lesson he wants to pass on to his 
kids is that no matter what career path 
you take in life, you can always be doing 
good. “Whatever you’re passionate 
about, you can find a way to do it that 
makes things better for other people,” 
he says.

Right from the start, Brent 
Preston, the director 
of Farmers for Climate 
Solutions, has been an 
advocate of organic, 
sustainable farming

More and more farmers 
are realizing that we need 

to adapt aggressively to the 
changing climate

farmersforclimatesolutions.ca 
thenewfarm.ca
    @thenewfarm
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Mental Health 

TOXIC POSITIVITY  
with  

WHITNEY GOODMAN 

Whitney Goodman is a 
therapist, author and mother 
who is transforming the way 
we speak about mental health. 
She recently published her 
book, Toxic Positivity

Have you ever felt the 
pressure to always be 
positive? When the world 
is constantly bombarded 

with messages like “good vibes only” 
and “always see the glass half full,” it’s 
hard not to. 

To help us understand the dark side 
of always looking on the bright side, 
psychotherapist Whitney Goodman is 
radically honest in sharing her insights 
on toxic positivity and how it affects our 
lives. With over 500,000 followers on 
Instagram @sitwithwhit, and with her 
new book, Toxic Positivity, Goodman 

WRITTEN BY ESTELLE ZENTIL

In a world obsessed with 
positive thinking, you may be 

guilty of perpetuating toxic 
positivity in your life. Thanks 
to psychotherapist Whitney 

Goodman, we’re learning 
how to keep it real in a world 

that’s conditioned not to
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is helping transform the way we speak 
about mental health, empowering 
us to show up authentically in the 
world. As she puts it, “Toxic positivity 
is ultimately offering someone a very 
simple solution for a complicated 
problem that we know nothing about.” 

We talked with the psychotherapist, 
who was at her home in Tampa, which 
she shares with her husband, their son 
and two dogs, Luna and Charlie. 

Q: What makes you so passionate about 
what you do?
A: It’s interesting to talk to people and 

it’s not actually that helpful in those 
situations.

Q: What are some of your biggest pet 
peeves when it comes to positive thinking 
and what comes out of there?
A: A lot of it is very individualistic, in 
the sense that it’s like, “Change your 
thoughts, change your life.” And we 
know that it’s not that simple. You know, 
there are so many social determinants 
of health and well-being that are 
not totally within the control of the 
individual. I mean, even genetics. We 
can’t control everything that’s going to 
happen to us. And a lot of these books 
propose that if you get cancer, it’s your 
fault because you were thinking it. And 
we know that that’s not scientifically 
sound in any way.

Q: Online therapy has boomed since 
the pandemic as well and it’s almost 
not normal to not have a therapist now. 
What’s your take on that? 
A: There’s certainly a world where you 
could become overreliant on a therapist, 
and maybe have a relationship that 
doesn’t have great boundaries or where 
you don’t believe that you can empower 
yourself to do things on your own. I 
think it’s really important for people 
to think about this: is therapy helping 
me become more of the person I want 
to be in helping me to have more 
agency and independence in my life? 
Or is it making me more dependent on 
someone else to make decisions for me? 
And I think that’s going to depend on 
each individual person and what they’re 
going through at that time.  

Q: If you weren’t a psychotherapist, what 
do you think you would be doing?
A: I think I would have liked to probably 
be a journalist or a talk-show host. 
Anything where I could get to talk to 
people all day! 

Q: What’s your definition of happiness?
A: I think it’s living a life that’s in line 
with your values and knowing what’s 
important to you. Also knowing that 
happiness is just a feeling that you’re 
going to experience sometimes, not all 
the time. 

media has changed your field in general 
and how you’re utilizing it to spread 
information?
A: I started my Instagram to promote 
my private practice in early 2018. 
People then were like, “Therapists can’t 
be online,” and people were telling me 
this was the stupidest thing I had ever 
done. And now every therapist is on 
the Internet. It’s become such a big part 
of my work, to be able to disseminate 
information like that. I have seen 
social media open up conversations 
about mental health, get people into 
therapy, normalize how people are 
feeling. I mostly think it’s been a net  
positive thing.

Q: Your new book is Toxic Positivity. For 
those who aren’t aware, how would you 
describe toxic positivity?
A: Toxic positivity is ultimately offering 
someone a very simple solution for a 
complicated problem that we know 
nothing about. And it’s like those 
platitudes that you think of like 
everything will be fine; it all happens 
for a reason and using those whenever 
someone is struggling with something 
or going through a hard time.

Q: Do you think that there’s any correlation 
between toxic positivity and the age of 
instant gratification?
A: I think in some ways, yes. It’s like we 
just want to put a bow on everything 
and make it good. We’re also told, 
especially in the United States, you 
grew up with this messaging of I just 
want you to be happy and for my kids to 
be happy. Happiness is always the goal. 
And so it makes sense that we would 
constantly want to be doing that for our 
friends and family and making sure that 
they’re positive and happy.

Q: How did you do your research and 
what did it show? How were you able to 
quantify what you found?
A: So, I read a lot of positive-thinking 
literature. So, the secret of the law of 
attraction all that stuff was part of my 
research. And then also just looking 
at a lot of the actual research studies 
that have been done on emotional 
suppression and positivity, and how that 
helps people with things like problem- 
solving and creativity. And we find that 

learn more about why they think the 
way they think; why they made those 
decisions. I’m never really bored doing 
this job because there’s always a new 
story or something different to learn 
from someone.

Q: What would you consider to be your 
expertise in the field?
A: I’m a licensed marriage and family 
therapist, so I’m trained from a systems 
perspective. I like to look a lot at how 
our family relationships and just our 
relationships with different systems in 
the world impact how we think and 
how we operate. The majority of people 
that I work with are typically having 
some sort of family issue, relationship 
issue. I also work with quite a number 
of people that are dealing with chronic 
health issues, and how that’s impacting 
their relationships or their life.

Q: Do you feel that the work you do has 
helped you in your own life?
A: For sure. I mean, I think there is 
definitely a feeling for most people that 
become therapists that Oh, I’m gonna 
figure myself out and I’m going to be able 
to use this on everyone I know. And in 
some aspects, yes, that’s true. You get 
more of an intellectual understanding, 
and it’s helpful. But it certainly doesn’t 
replace the actual act of doing the work 
on yourself and going through life.

Q: Can you share a bit about your private 
therapy practice? 
A: I’m totally online now. I closed my 
regular office during the pandemic and 
went virtual. I mainly work with 25- to 
35-year-olds, and they all want to be 
online. So I just never went back to  
the office.

Q: If you’re dealing with heavy subjects, 
how do you deal with the aftermath in 
terms of your own well-being? Do you 
have a therapist?
A: I do. I’ve been in and out of therapy 
all the time, you know, depending on 
what’s going on in my life. I think 
the biggest thing I’ve noticed as I get 
further along in my career is that I’ve 
gotten a lot better about having really 
strong boundaries around my work. 

Q: Can you speak about how social 
sitwithwhit.com
    @sitwithwhit
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Mental Health 

TOXIC POSITIVITY  
with  

WHITNEY GOODMAN 

Whitney Goodman is a 
therapist, author and mother 
who is transforming the way 
we speak about mental health. 
She recently published her 
book, Toxic Positivity

Have you ever felt the 
pressure to always be 
positive? When the world 
is constantly bombarded 

with messages like “good vibes only” 
and “always see the glass half full,” it’s 
hard not to. 

To help us understand the dark side 
of always looking on the bright side, 
psychotherapist Whitney Goodman is 
radically honest in sharing her insights 
on toxic positivity and how it affects our 
lives. With over 500,000 followers on 
Instagram @sitwithwhit, and with her 
new book, Toxic Positivity, Goodman 

WRITTEN BY ESTELLE ZENTIL

In a world obsessed with 
positive thinking, you may be 

guilty of perpetuating toxic 
positivity in your life. Thanks 
to psychotherapist Whitney 

Goodman, we’re learning 
how to keep it real in a world 

that’s conditioned not to
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is helping transform the way we speak 
about mental health, empowering 
us to show up authentically in the 
world. As she puts it, “Toxic positivity 
is ultimately offering someone a very 
simple solution for a complicated 
problem that we know nothing about.” 

We talked with the psychotherapist, 
who was at her home in Tampa, which 
she shares with her husband, their son 
and two dogs, Luna and Charlie. 

Q: What makes you so passionate about 
what you do?
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it’s not actually that helpful in those 
situations.
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sound in any way.
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Or is it making me more dependent on 
someone else to make decisions for me? 
And I think that’s going to depend on 
each individual person and what they’re 
going through at that time.  

Q: If you weren’t a psychotherapist, what 
do you think you would be doing?
A: I think I would have liked to probably 
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Anything where I could get to talk to 
people all day! 

Q: What’s your definition of happiness?
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done. And now every therapist is on 
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therapy practice? 
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regular office during the pandemic and 
went virtual. I mainly work with 25- to 
35-year-olds, and they all want to be 
online. So I just never went back to  
the office.

Q: If you’re dealing with heavy subjects, 
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all the time, you know, depending on 
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further along in my career is that I’ve 
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A DV E R TO R I A L

Katya Moser, owner of Maison 
Femme and fashion enthusiast, 
shares this season’s essentials for 
today’s modern woman

Located in the heart of the 
Kleinburg Village, Maison 
Femme is your one-stop- 
shop boutique for all your 

Fall statement pieces

FALL 
STAPLES 

10522A Islington Ave., Kleinburg, Ont. | 905-893-0697 | maisonfemmeboutique.com
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Fall statement piecesFall statement pieces

Kleinburg Village, Maison 
Femme is your one-stop- 
shop boutique for all your 

Fall statement piecesFall statement pieces

▲Kenzie Blazer
An expertly crafted double-breasted 
blazer in black. Smart tailored 
construction features strong 
shoulders, peaked lapels, seamed fl ap 
pockets and a fi tted, tapered waist. 
Detailed with six domed buttons in 
gold. Double button closure, fully lined.

▲OLINE Trench Coat
The OLINE jacket is crafted 
from buttery soft faux leather 
designed to look and feel 
just as supple as the real 
thing. The padded shoulders 
and longline silhouette layer 
perfectly for an oversized 
chic vibe, or wear it belted to 
defi ne your waist.

▶Aissa Feather Halter Top
For a more decadent approach to 

dressing up, opt for the Aissa halter 
top. The feathers offer eye-catching 

fl ounce and alluring texture.

◀Favourite Pants
These tailored 
best-selling beauties 
have a fl uid wide-leg 
silhouette with a high 
waist and front pleats. 
Crafted from a blend 
of suiting fabric with 
front pockets and 
a relaxed fi t, these 
beige trousers stand 
tall on their own.

FALL TRENDS
Workwear was on many designers’ minds as we inch toward a post-
pandemic future. Gone are the days when dress pants were only worn 
in formal settings. While they can still be styled with a coordinating 
blazer, they’re now a substitution for your everyday jeans. Lots of 
leather was on display on the catwalks for Fall 2022, from pants and 
dresses to coats. Of course, there is no one defi nition of femininity; it’s 
entirely subjective. But the mood dominating the runways is one of light 
colours, perhaps a feather, something diaphanous and lingerie-inspired.

INTEGRITY. DISTINCTION. COMMITMENT.

Canadian Immigration Made Simple
STAY IN CANADA,
COME TO CANADA.
WE TAKE CARE OF YOUR 
IMMIGRATION NEEDS!

www.careopolyimmigration.ca
All Services Provided by Regulated Canadian Immigration Consultants

BY APPOINTMENT ONLY

LET US HELP YOU

•    Labour Market Impact Assessment (LMIA)
•  Work Permits
•  Visitor Visas
•    Visitor and Work Permit Extensions
•  Study Permits
•   Permanent Resident Card Renewals
•  Permanent Residency
•  Express Entry
•  Refugee Claims and Cases
•  Family Sponsorships
•  Supervisa Applications
•  Citizenship Applications
•  Ontario Immigrant Nominee Program (OINP)

Certified Document Translation
• Resume Writing
• English Classes
• Commissioner of Oath Certification

All Services Offered in  
these Languages:
• Italian
• Spanish
• French
• Pashto

• Punjabi
• Hindi
• Malayalam
• Urdu

Call or e-mail us today to book your consultation
ph#: 416-704-1511     E-mail: admin@careopoly.com

445 Edgeley Blvd. Unit 10, Vaughan, ON, L4K 4G1

905.264.6789  |  info@dolcemedia.ca
www.dolcemedia.ca

@dolcemediagroup | @videobrochurecanada

ADVERTISING/MARKETING 
BOUTIQUE AGENCY

WE SEE 
YOUR 

POTENTIAL
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Detailed with six domed buttons in 
gold. Double button closure, fully lined.
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designed to look and feel 
just as supple as the real 
thing. The padded shoulders 
and longline silhouette layer 
perfectly for an oversized 
chic vibe, or wear it belted to 
defi ne your waist.

▶Aissa Feather Halter Top
For a more decadent approach to 

dressing up, opt for the Aissa halter 
top. The feathers offer eye-catching 

fl ounce and alluring texture.

◀Favourite Pants
These tailored 
best-selling beauties 
have a fl uid wide-leg 
silhouette with a high 
waist and front pleats. 
Crafted from a blend 
of suiting fabric with 
front pockets and 
a relaxed fi t, these 
beige trousers stand 
tall on their own.

FALL TRENDS
Workwear was on many designers’ minds as we inch toward a post-
pandemic future. Gone are the days when dress pants were only worn 
in formal settings. While they can still be styled with a coordinating 
blazer, they’re now a substitution for your everyday jeans. Lots of 
leather was on display on the catwalks for Fall 2022, from pants and 
dresses to coats. Of course, there is no one defi nition of femininity; it’s 
entirely subjective. But the mood dominating the runways is one of light 
colours, perhaps a feather, something diaphanous and lingerie-inspired.

NOW REGISTERING FOR THE 2022/FOR THE 2022/FOR THE 2022 23 SCHOOL YEAR

The ONLY SCHOOL in
YORK REGION Specializing
in Fashion Arts &
Portfolio Prep for the 
Fashion Arts Industry.

IN PERSON OR ONLINE - COURSES FOR ALL AGES
University / College Portfolio Prep  |  Sewing (all levels)  |  Acrylic  |  Prisma  |  Water Colour

Gouache  |  Mixed Media  |  Graphic Design  |  Figure Drawing  |  Fashion Illustration  |  Patternmaking
“Master Class Level” Design Courses  |  Christmas Workshops  |  March Break Workshops

Fashion & Art Shows  |  Summer Educational Programmes in Italy

8099 Weston Road, Unit 10, Woodbridge | 905.264.9341

PARTNERED WITH www.hcfashionarts.ca
MEMBER OF THE VAUGHAN CHAMBER OF COMMERCE

TERMS AND CONDITIONS APPLY

SAVE $30 OFFNEW STUDENTS YOUR FIRST COURSE
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With a soft neckline, long 
sleeves and a slit centre 
back, this “Carla” dress is 
made from regenerated 
wool sourced from used 
garments

House of Dagmar has been making 
sustainable fashion cool since before 
it was cool. Since 2005, the fashion 
house has been consistently striving for 
responsible fashion practices. Following 
three core pillars: high-quality fabrics, 
production processes and designs, its 
ethos is reflected in its most recent FW22 
collection — emphasizing sustainability 
merged with contemporary design

WRITTEN BY ESTELLE ZENTIL
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SCANDINAVIAN 
ESTHETIC

House of Dagmar was founded in 2005 by three 
sisters, Karin Söderlind, Kristina Tjäder and Sofia 
Wallenstam. They named their brand in honour of 
their late grandmother, Dagmar

In addition to using 
responsible fabrics, House 
of Dagmar offers pieces 
that work across seasons, 
with neutral tones a 
signature of the brand

WELCOME TO A WORLD WHERE 
DESIGNS CAN LAST A LIFETIME 
WITH HOUSE OF DAGMAR. 
The House of Dagmar’s three 
founders, sisters Karin Söderlind, 
Kristina Tjäder and Sofia 
Wallenstam, infuse their latest 
collection with the essence of 
Stockholm. “We are very close to 
nature up here and the way of life 
we have here is really what we are 
trying to make clothes for,” says 
Wallenstam. 

Not only does each design reflect 
the simplicity and timelessness 
of Sweden, each is made in a way 
that respects both planet and 
people. House of Dagmar works 
to understand supply chains and 
ensure workers’ rights are meeting 
the brand’s values. 

www.houseofdagmar.com/ca
    @houseofdagmar
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production processes and designs, its 
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SCANDINAVIAN 
ESTHETIC
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collection with the essence of 
Stockholm. “We are very close to 
nature up here and the way of life 
we have here is really what we are 
trying to make clothes for,” says 
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Not only does each design reflect 
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of Sweden, each is made in a way 
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to understand supply chains and 
ensure workers’ rights are meeting 
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Rising Star

DIA: FRESH LIKE 
LIMONATA 

WRITTEN BY ESTELLE ZENTIL

With an upbeat Latin 
and Mediterranean vibe, 

singer and songwriter 
DIA’s new single 

“Limonata” will have you 
dancing all summer long

I nspired by her first time in Italy, 
DIA got the idea for the chorus 
of her new single, “Limonata,” on 

the back of her cousin Matteo’s scooter 
scaling the cliffs of the Amalfi coast.  
Fast-forward to now, and “Limonata” 
has naturally come to fruition as this 
summer’s “it song.”

Q: Where did you grow up and did music 
play a big part in your childhood?
A: I was born and raised in a musical 
family, and it was all I knew! I thought 
everyone’s parents went to gigs! We 
were surrounded by so many genres: 
my dad is a rocker, mom into disco, 
grandparents played traditional Italian 
music. Growing up in Toronto, I was 
exposed to so many gorgeous cultures, 
and I always found myself watching 
multicultural programming on TV.  
This definitely had an influence on my 
listening flavours.

Q: Do you write your own music? How 
do you get inspired when it comes to 
songwriting?
A: I adore writing poetry and music. 
It’s my way of releasing emotions 
and remembering my feelings. My 
inspiration comes from all over. I’m so 

proud to write my own songs and be 
able to perform them for the world. 
Inspiration — words or melody first? 
Either/or, and sometimes both! My 
creative process isn’t glamorous or 
romantic; ideas and inspiration can 
come out of nowhere … I could be 
in the shower or paying for parking. 
When it hits, as long as I have a piece 
of paper or my phone to record a voice 
note I’m good to go. Sometimes the 
words and melody come at the same 
time (and fast). A perfect example of 
that is my latest single, “Limonata,” 
where it practically wrote itself in 15 
minutes! In my head it was a finished 
song, and it just made sense. 

Q: How would you describe your voice?
A: I think my favourite word to use to 
describe my voice is “versatile” because 
I like to sing almost everything (except 
classical opera, ha-ha. I mean, I can 
fake it, but it’s definitely not my thing). 
I thrive in pop, R & B, jazz, rock, 
alternative and more. I love to sing 
so many different styles, genres and 
languages, and I really enjoy adapting 
my voice to suit what I’m singing. 
Generally speaking, though, I’m an alto 
with a pretty broad range of tone and 
dynamics. Variety is the spice of life!

Q: Wow! You are able to sing in 32 
languages. That’s very impressive. Which 
languages do you enjoy singing in most 
and why?
A: Thank you! Learning languages 
has always been a big part of my 
personal curiosity. I am obsessed with 
challenging myself to learn new things 
(like languages) and putting them to 
the test (performances). It’s such an 
amazing experience to learn about and 
then become a part of a community. I’ve 

sung a lot for Iranian, Latin, Chinese, 
Jewish and, of course, Italian events.

Q: “Limonata” has such a beautiful Latin 
and Mediterranean vibe — how do you 
relate to the song/lyrics?
A: I really wanted to capture a fun, fresh 
and zesty feeling (pun intended) in a 
cheeky way and play with some puns. 
For example, “limonare” is an Italian 
word that describes kissing passionately. 
Puckering with the taste of lemons and 
the zest for life … this song for me is 
what Italy feels like: open-hearted, 
addictive and delicious!

Q: You’ve headlined at many festivals 
throughout Canada, the U.S., Europe and 
Central and South America. What do you 
love most about performing? 
A: I live for performing. I adore being 
on stage, connecting with audiences 
and putting on a super-energetic and 
memorable experience for everyone. 
I don’t have a preference for audience 
size because there are benefits to each 
— more intimate shows allow for a 
personal experience, and the large 
audiences bring so much energy — I 
don’t stop dancing! Singing live is my 
favourite thing to do.

Q: What are your goals within the next 
five years?
A: In the next five years I will be 
performing around the world, releasing 
more music and expanding my 
entrepreneurial side!

Q: If you had to say which artist has a 
similar sound to you, who would you say?
A: I think my sound varies song to song, 
but taste-wise, I would say Shakira, 
Jennifer Lopez, Lady Gaga and  
Dua Lipa. P
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Rising Star

DIA: FRESH LIKE 
LIMONATA 

WRITTEN BY ESTELLE ZENTIL

With an upbeat Latin 
and Mediterranean vibe, 

singer and songwriter 
DIA’s new single 

“Limonata” will have you 
dancing all summer long

I nspired by her first time in Italy, 
DIA got the idea for the chorus 
of her new single, “Limonata,” on 

the back of her cousin Matteo’s scooter 
scaling the cliffs of the Amalfi coast.  
Fast-forward to now, and “Limonata” 
has naturally come to fruition as this 
summer’s “it song.”

Q: Where did you grow up and did music 
play a big part in your childhood?
A: I was born and raised in a musical 
family, and it was all I knew! I thought 
everyone’s parents went to gigs! We 
were surrounded by so many genres: 
my dad is a rocker, mom into disco, 
grandparents played traditional Italian 
music. Growing up in Toronto, I was 
exposed to so many gorgeous cultures, 
and I always found myself watching 
multicultural programming on TV.  
This definitely had an influence on my 
listening flavours.

Q: Do you write your own music? How 
do you get inspired when it comes to 
songwriting?
A: I adore writing poetry and music. 
It’s my way of releasing emotions 
and remembering my feelings. My 
inspiration comes from all over. I’m so 

proud to write my own songs and be 
able to perform them for the world. 
Inspiration — words or melody first? 
Either/or, and sometimes both! My 
creative process isn’t glamorous or 
romantic; ideas and inspiration can 
come out of nowhere … I could be 
in the shower or paying for parking. 
When it hits, as long as I have a piece 
of paper or my phone to record a voice 
note I’m good to go. Sometimes the 
words and melody come at the same 
time (and fast). A perfect example of 
that is my latest single, “Limonata,” 
where it practically wrote itself in 15 
minutes! In my head it was a finished 
song, and it just made sense. 

Q: How would you describe your voice?
A: I think my favourite word to use to 
describe my voice is “versatile” because 
I like to sing almost everything (except 
classical opera, ha-ha. I mean, I can 
fake it, but it’s definitely not my thing). 
I thrive in pop, R & B, jazz, rock, 
alternative and more. I love to sing 
so many different styles, genres and 
languages, and I really enjoy adapting 
my voice to suit what I’m singing. 
Generally speaking, though, I’m an alto 
with a pretty broad range of tone and 
dynamics. Variety is the spice of life!

Q: Wow! You are able to sing in 32 
languages. That’s very impressive. Which 
languages do you enjoy singing in most 
and why?
A: Thank you! Learning languages 
has always been a big part of my 
personal curiosity. I am obsessed with 
challenging myself to learn new things 
(like languages) and putting them to 
the test (performances). It’s such an 
amazing experience to learn about and 
then become a part of a community. I’ve 

sung a lot for Iranian, Latin, Chinese, 
Jewish and, of course, Italian events.

Q: “Limonata” has such a beautiful Latin 
and Mediterranean vibe — how do you 
relate to the song/lyrics?
A: I really wanted to capture a fun, fresh 
and zesty feeling (pun intended) in a 
cheeky way and play with some puns. 
For example, “limonare” is an Italian 
word that describes kissing passionately. 
Puckering with the taste of lemons and 
the zest for life … this song for me is 
what Italy feels like: open-hearted, 
addictive and delicious!

Q: You’ve headlined at many festivals 
throughout Canada, the U.S., Europe and 
Central and South America. What do you 
love most about performing? 
A: I live for performing. I adore being 
on stage, connecting with audiences 
and putting on a super-energetic and 
memorable experience for everyone. 
I don’t have a preference for audience 
size because there are benefits to each 
— more intimate shows allow for a 
personal experience, and the large 
audiences bring so much energy — I 
don’t stop dancing! Singing live is my 
favourite thing to do.

Q: What are your goals within the next 
five years?
A: In the next five years I will be 
performing around the world, releasing 
more music and expanding my 
entrepreneurial side!

Q: If you had to say which artist has a 
similar sound to you, who would you say?
A: I think my sound varies song to song, 
but taste-wise, I would say Shakira, 
Jennifer Lopez, Lady Gaga and  
Dua Lipa. P
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I live for performing. 
I adore being on 

stage, connecting with 
audiences and putting 
on a super-energetic 

and memorable 
experience  

for everyone

With a master’s degree in 
ethnomusicology and the 
ability to sing in 32 languages, 
DIA has no boundaries when 
it comes to her vocals
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Q: What makes you stand out from other 
performers?
A: I really like to engage with my fans 
and listen to what they have to say 
in different communities around the 
world, listening to their stories and 
reflecting it in my sound … versatility!

Q: Which artists inspire you and why?
A: Since I was a little girl, I’ve been 
inspired by my mamma, Manuela, 
who is an insanely talented singer (I 
still can’t hit some of her high notes, 
but I’m working on it, Mommy). I 
remember watching her do her makeup 
to get ready to sing every weekend and 
listening to her practice. Every time, 
she would tell me, “One day you’ll do 
this, too.” And here I am!

Q: What is your favourite music of  
all time?
A: • Bolero, by Ravel
• “The Show Must Go On,” by 
Queen
• “E poi,” by Giorgia

Q: What’s your favourite 
meal?
A: PASTA! Any kind, any 
sauce, just not bucatini … 
it doesn’t make sense to 
me why someone invented 
spaghetti with a hole … 
They’re hard to eat!

Q: What is one thing people 
would be surprised to know about 
you?
A: 100% the size of my appetite. I 
LOVE TO EAT. I’m a super foodie 
and love to cook! 

Q: What is your favourite lyric?
A: The Show Must Go On, by Queen

Q: What is your favourite love song?
A: “Vivo per lei,” by Andrea Bocelli and 
Giorgia

Q: What is the definition of happiness to 
you?
A: My definition of happiness is being 
surrounded by genuine people I love 
and waking up every day motivated to 
do something I’m passionate about … 
And eating delicious food.
      @diadiadia
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Papal Tour

PAPAL VISIT TO  
          CANADA 2022

WRITTEN BY RICK MULLER

Pope Francis’s visit to Canada is the first step on the 
long road needed for truth and reconciliation

Calling his apology in Maskwacis, 
Alberta, only a first step, the Pope 
said a “serious investigation” must 
be made into what happened

This was the apology offered 
by the Pope, which drew 
mixed reactions from 
residential school survivors, 

politicians and Indigenous leaders this 
past summer in the first papal tour of 
Canada since Pope John Paul II visited 
the country in 2002. The visit was billed 
as an apology and reconciliation tour 
for the Catholic Church’s role over 
many decades in the Canadian Indian 
residential school system, which just 
ended in 1996.

The visit was announced in May 
after Pope Francis had met with a 
delegation of Canadian Indigenous 
leaders and residential school survivors 
at the Vatican six weeks earlier. During 
that meeting, he apologized for the 
conduct of church members involved 
in the Canadian residential school 
system and the horrors of the unmarked 
children’s graves since discovered, and 
received invitations by members of 
the delegation to make an apology on 
Canadian soil. Despite his age, health 
and mobility issues, the pontiff agreed 
to make a five-day tour of Canada from 
July 24 to July 29, with stops in Alberta, 
Quebec and the territory of Nunavut. 

Not seen through the filter of national 
or international media coverage, the 
papal visit was an entirely different 
experience on the ground and up close 
to His Holiness, according to Sharan 
Kaur, a logistics expert and political P
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Papal Tour

PAPAL VISIT TO  
          CANADA 2022

WRITTEN BY RICK MULLER
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Calling his apology in Maskwacis, 
Alberta, only a first step, the Pope 
said a “serious investigation” must 
be made into what happened

This was the apology offered 
by the Pope, which drew 
mixed reactions from 
residential school survivors, 

politicians and Indigenous leaders this 
past summer in the first papal tour of 
Canada since Pope John Paul II visited 
the country in 2002. The visit was billed 
as an apology and reconciliation tour 
for the Catholic Church’s role over 
many decades in the Canadian Indian 
residential school system, which just 
ended in 1996.

The visit was announced in May 
after Pope Francis had met with a 
delegation of Canadian Indigenous 
leaders and residential school survivors 
at the Vatican six weeks earlier. During 
that meeting, he apologized for the 
conduct of church members involved 
in the Canadian residential school 
system and the horrors of the unmarked 
children’s graves since discovered, and 
received invitations by members of 
the delegation to make an apology on 
Canadian soil. Despite his age, health 
and mobility issues, the pontiff agreed 
to make a five-day tour of Canada from 
July 24 to July 29, with stops in Alberta, 
Quebec and the territory of Nunavut. 

Not seen through the filter of national 
or international media coverage, the 
papal visit was an entirely different 
experience on the ground and up close 
to His Holiness, according to Sharan 
Kaur, a logistics expert and political P
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The papal tour was the result of Indigenous leaders meeting with Pope Francis at the Vatican six weeks 
earlier, telling him that to make his apology genuine, he must make it in person on Canadian soil

I am here because the first step of my penitential 
pilgrimage among you is that of again asking forgiveness, 

of telling you once more that I am deeply sorry. Sorry 
for the ways in which, regrettably, many Christians 

supported the colonizing mentality of the powers that 
oppressed the Indigenous Peoples. I am sorry. I ask 

forgiveness, in particular, for the ways in which many 
members of the Church and of religious communities 

cooperated, not least through their indifference, in 
projects of cultural destruction and forced assimilation 

promoted by the governments of that time, which 
culminated in the system of residential schools

— Pope Francis, Maskwacis, Alberta, July 25, 2022

strategist brought in just weeks earlier, 
part of an enormous team tasked with 
pulling off the tour.

“Everyone I talked to was very 
respectful,” says Kaur, in a recent 
interview with City Life. “But a lot of 
the Elders and survivors brought their 
grandchildren as it is a part of their 
trauma, and it was sad to hear their 
stories, as it’s not talked about often. 
You can see the pain in their eyes, but a 
lot of them still turned to their faith in 
showing up, and it was very emotional 
to see.”

The day after the official welcome in 
Edmonton by Prime Minister Justin 
Trudeau and Governor General Mary 
Simon, the Pope made his way south to 
the community of Maskwacis to deliver 
his apology. A ceremony was then held 
near a former residential school where 
Francis apologized to residential school 
survivors. One of the highlights of 
the visit occurred when Chief Warren 
Littlechild presented Pope Francis with 
a traditional Indigenous headdress. 
Littlechild is a residential school 
survivor and former member of the 
Truth and Reconciliation Commission 
of Canada.

In his remarks at Maskwacis, the 
Pope acknowledged the “devastating” 
policy of residential schools and 
asked for forgiveness “for the evil 
committed by so many Christians” 
against Indigenous peoples. He also 
said an apology was only the first step, 
and that a serious investigation should 
be conducted into what happened in  
the past.

This drew mixed reactions from 
residential school survivors, politicians 
and Indigenous leaders and was 
criticized for not directly mentioning 
the sexual abuse experienced by school 
victims and for not addressing the 
role of the Catholic Church as an 
institution, instead mentioning the 
“evil” committed by Christians.

While the papal visit continued with 
stops in Quebec City and Iqaluit, it 
was the time in Alberta, on the site of 
a former residential school, that left the 
biggest impression from this first papal 
tour in two decades — leaving the 
question, “Was it enough?”

“Some people will say it’s not enough 
and that there are a whole bunch of 

other things which need to happen as 
part of the Truth and Reconciliation 
process,” says Kaur. “But I know a lot 
of the Elders and survivors I spoke 
with are very devout believers, and, 
for them, I saw tears in their eyes, 
and I heard many of them say, ‘I’m 
starting my healing journey, and we 
can find a path forward.’ It’s never 

going to be enough because of what 
happened to their communities. But for 
many of them, this was a moment to  
move forward.”

Healing, they say, starts with a simple 
step … the simple step of trying to move 
forward. Perhaps that will be the legacy 
of the 2022 papal visit to Canada.
    @franciscus
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Health

A DAY IN THE LIFE 

WRITTEN BY DONNA PARIS

But not just any life! Donato Panacci turned 105 years 
old on Aug. 8. When he turned 100, he planned his own 

birthday party at the Mandarin restaurant and this year 
Villa Leonardo Gambin Residence planned a celebration 
to mark this special day for their oldest resident. What’s 

his secret to longevity, to living a long and happy life?

First things first: Donato 
Panacci likes to wake up early 
every morning. He gets up, 
makes his bed, then he likes 

to greet people. “He says buongiorno, 
good morning, to all the sta�  at work,” 
says Nadia Johnson, a PSW at Villa 
Leonardo Gambin. “It doesn’t matter 
what’s going on, he’s always happy,” 
she adds. 

If it’s shower day, Panacci washes up 
(yep, by himself ), then gets dressed for 
breakfast. When he heads to the dining 
room, he likes to stop by each table to 
say good morning to the residents and 
bring everyone up to speed if there’s 
anything that happened overnight. 
When Johnson starts her shift, she hears 
about anything that happened from 
Panacci himself, “and what he reports 
is exactly what happens,” says Johnson. 
Most impressive is the fact that Panacci 
remembers everyone’s name: “He 
forgets nothing!”

Perhaps the secret lies with Panacci’s 
� rst meal: every morning, he indulges in 
a boiled egg, two slices of toast, a small 
cereal with hot milk, a banana and a 

cup of co� ee. After breakfast, he gets 
ready for morning activities, whether it’s 
exercise class or a game of bingo. And 
then lunch is served, typically Italian fare 
like polenta with a beef sauce, tortellini 
soup or � sh with rice and vegetables. 
In the afternoons, Panacci likes to chat 
with his daughter on the phone and 
perhaps take a nap before dinner.

What else does Panacci like to do? 
Play cards! As a past president of the 
Italian Card Club at the Epiphany of 
our Lord Church for 20 years, Panacci 
still enjoys this pastime, challenging 
his fellow residents to games of Scopa, 
Briscola and Tresette. Donato also loves 
spending time with his grandchildren 
and great-grandchildren. He enjoys 
socializing, gardening — and watching 
his beloved Toronto Maple Leafs 
play hockey.

After dinner, Panacci may talk to 
other family members on the phone or 
hang out in the hallway, talking to other 
residents. What does he talk about? 
Well, he’ll often share parts of his life 
story. Born in the town of Frosinone, 
near Rome, on Aug. 8, 1917, Panacci 

was one of eight children. He met and 
married the love of his life, Teresa, and 
they had two children. 

In search of a better life, Panacci 
immigrated to Canada, with his family 
joining him three years later. He worked 
for the Cascone Sewer Construction 
Co. for 10 years until an injury forced 
him to take a job as a maintenance 
worker in an apartment building in his 
later years. He likes reminiscing and, as 
a veteran, he has many stories about his 
years � ghting in WWII as an Italian 
soldier, where he travelled to Africa, 
India, England and even spent time as 
a prisoner of war. When Panacci’s wife 
passed in 2008, he lived at home for 
� ve years, and then decided to move 
himself to the residence in 2012, where 
he embraced this stage of his life with 
his usual zest and vigour. 

In fact, the residence introduced � e 
Donato Panacci Resident Ambassador 
Award in 2017 as an annual award for 
residents who show respect for the home 
and for those who live and work there, 
who are accepting of others’ di� erences 
and who are positive, kind and helpful 
to others. As an ambassador, Panacci 
likes to support both sta�  and residents, 
motivating peers to participate in 
programs and assisting residents who 
may need help. 

So really, perhaps that’s the secret: 
community. And Panacci is certainly 
all about community. Johnson likes to 
share the story of a new resident who 
wasn’t all that happy and wasn’t eating. 
“He told the resident they had to eat 
the food, which was very good, then 
called me over to say, ‘I prepared the 
food for him and it’s very good for him,’ 
and eventually the newcomer started to 
eat,” she says. He looks out for all the 
other residents too. “He tells them, ‘You 
have to be good. I live so long because 
I do good and, if you do good, you will 
live to be 105 like me,’” Johnson laughs. 
Panacci’s top tip? No sugar!

Asked what she loves most about 
Panacci, Johnson has a simple answer. 
“If someone is down, Donato will talk 
to them and calm them,” she says. “He 
cares about everybody.” And perhaps 
that’s the real secret. 

Take a lesson from 
Donato Panacci (seated) 
and live your best life: 
The 105-year-old loves 
spending time with 
his son and daughter, 
watching hockey on 
TV and looking out for 
other residents at Villa 
Leonardo Gambin
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But not just any life! Donato Panacci turned 105 years 
old on Aug. 8. When he turned 100, he planned his own 

birthday party at the Mandarin restaurant and this year 
Villa Leonardo Gambin Residence planned a celebration 
to mark this special day for their oldest resident. What’s 

his secret to longevity, to living a long and happy life?

First things first: Donato 
Panacci likes to wake up early 
every morning. He gets up, 
makes his bed, then he likes 

to greet people. “He says buongiorno, 
good morning, to all the sta�  at work,” 
says Nadia Johnson, a PSW at Villa 
Leonardo Gambin. “It doesn’t matter 
what’s going on, he’s always happy,” she 
adds. 

If it’s shower day, Panacci washes up 
(yep, by himself ), then gets dressed for 
breakfast. When he heads to the dining 
room, he likes to stop by each table to 
say good morning to the residents and 
bring everyone up to speed if there’s 
anything that happened overnight. 
When Johnson starts her shift, she hears 
about anything that happened from 
Panacci himself, “and what he reports 
is exactly what happens,” says Johnson. 
Most impressive is the fact that Panacci 
remembers everyone’s name: “He 
forgets nothing!”

Perhaps the secret lies with Panacci’s 
� rst meal: every morning, he indulges in 
a boiled egg, two slices of toast, a small 
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cup of co� ee. After breakfast, he gets 
ready for morning activities, whether it’s 
exercise class or a game of bingo. And 
then lunch is served, typically Italian fare 
like polenta with a beef sauce, tortellini 
soup or � sh with rice and vegetables. 
In the afternoons, Panacci likes to chat 
with his daughter on the phone and 
perhaps take a nap before dinner.

What else does Panacci like to do? 
Play cards! As a past president of the 
Italian Card Club at the Epiphany of 
our Lord Church for 20 years, Panacci 
still enjoys this pastime, challenging 
his fellow residents to games of Scopa, 
Briscola and Tresette. Donato also loves 
spending time with his grandchildren 
and great-grandchildren. He enjoys 
socializing, gardening — and watching 
his beloved Toronto Maple Leafs play 
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After dinner, Panacci may talk to 
other family members on the phone or 
hang out in the hallway, talking to other 
residents. What does he talk about? 
Well, he’ll often share parts of his life 
story. Born in the town of Frosinone, 
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was one of eight children. He met and 
married the love of his life, Teresa, and 
they had two children. 

In search of a better life, Panacci 
immigrated to Canada, with his family 
joining him three years later. He worked 
for the Cascone Sewer Construction 
Co. for 10 years until an injury forced 
him to take a job as a maintenance 
worker in an apartment building in his 
later years. He likes reminiscing and, as 
a veteran, he has many stories about his 
years � ghting in WWII as an Italian 
soldier, where he travelled to Africa, 
India, England and even spent time as 
a prisoner of war. When Panacci’s wife 
passed in 2008, he lived at home for 
� ve years, and then decided to move 
himself to the residence in 2012, where 
he embraced this stage of his life with 
his usual zest and vigour. 

In fact, the residence introduced � e 
Donato Panacci Resident Ambassador 
Award in 2017 as an annual award for 
residents who show respect for the home 
and for those who live and work there, 
who are accepting of others’ di� erences 
and who are positive, kind and helpful 
to others. As an ambassador, Panacci 
likes to support both sta�  and residents, 
motivating peers to participate in 
programs and assisting residents who 
may need help. 

So really, perhaps that’s the secret: 
community. And Panacci is certainly 
all about community. Johnson likes to 
share the story of a new resident who 
wasn’t all that happy and wasn’t eating. 
“He told the resident they had to eat 
the food, which was very good, then 
called me over to say, ‘I prepared the 
food for him and it’s very good for him,’ 
and eventually the newcomer started to 
eat,” she says. He looks out for all the 
other residents too. “He tells them, ‘You 
have to be good. I live so long because 
I do good and, if you do good, you will 
live to be 105 like me,’” Johnson laughs. 
Panacci’s top tip? No sugar!

Asked what she loves most about 
Panacci, Johnson has a simple answer. 
“If someone is down, Donato will talk 
to them and calm them,” she says. “He 
cares about everybody.” And perhaps 
that’s the real secret. 

Take a lesson from 
Donato Panacci (seated) 
and live your best life: 
The 85-year-old loves 
spending time with 
his son and daughter, 
watching hockey on 
TV and looking out for 
other residents at Villa 
Leonardo Gambin
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know why she thought 
that, but she did and 
believed in me. I knew 
I had abilities, but I had 
no idea how far they 
could take me. But one 
thing is true — poverty 
has nothing to do with 
being loved.”

When young Hall 
stepped off that plane in 

Toronto, he was reacquainted with his biological father, new 
stepmother and new siblings. Following high school, he took 
a job in the mailroom of a Bay Street law firm where, despite 
the ribbing of his co-workers, he wore a suit to work so he 
could associate with the partners. Those conversations taught 
him so much and led to his interest in law.

After being educated as a law clerk at George Brown 
College, he worked in the legal division of CanWest until 
founding Kingsdale Advisors in 2002, a shareholder services 
and business consultancy. His reputation grew in the financial 
services sector, and, in 2006, he became a major player 
when his firm managed Xstrata’s purchase and takeover of 
Falconbridge, earning Hall his nickname, “The Fixer.” He 
also later established QM Environmental, an environmental 
remediation firm. 

In 2020, Hall launched the BlackNorth Initiative, a trail-
blazing organization to end systemic anti-black racism in 
business, another example of his passion for people, his caring 
for the community and his driving ambition to make society 
a better place.

Writing his new memoir was emotional therapy for Hall, 
as he had to relive and face once again the traumas of his 
youth … losing his brother to murder and his sister to cancer. 
However, the memoir paints an amazing journey of incredible 
drive and the determination to succeed. 

Now, a happily married father of five children, Hall’s success 
has allowed him to give back to his Canadian home as well 
as his native Jamaica, focusing on health care and education. 
He donates to the University of the West Indies by holding 
an annual fundraiser in Toronto to create scholarships for 
kids across the Caribbean. He also donates to the Hospital 
for Sick Children to bring doctors from Jamaica to Toronto 
for additional training before sending them back to his  
native country.

“When you come from poverty, you become a first 
responder,” says Hall. “And your job is to go back into poverty 
and pull as many people out as possible.”

Thousands step off planes every day at Pearson, and Canada 
is so fortunate to have people who, like Wes Hall, make such 
a difference in their new homes. 

Speaking truth from the 
heart, Hall’s memoir traces 
his journey from a troubled 
childhood to joy and 
achievement as an adult

    @kingofbayst

905-893-4888
110 Nashville Rd. Unit 11, Kleinburg, Ont.

www.villaggio-ristorante.ca

For over 10 years, Villaggio Ristorante’s 
award-winning Mediterranean-Italian dishes 

have exceeded guests’ expectations. 
Featuring only the freshest ingredients, and 

coupled with a contemporary fi ne-dining 
atmosphere, Villaggio has quickly become 
one of the top restaurants of Vaughan’s 

competitive dining scene. Come for the food, 
stay for the memories. Villaggio Ristorante.

DELICIOUS FOOD, PICTURESQUE SCENERY
VILLAGGIO RISTORANTE 

IN THE HEART OF KLEINBURG 
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